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Abstract  
The communicative nature of QAnon's most ambitious contemporary conspiracy theory is 

the focus of this study. According to some preliminary speculation, QAnon's incred ible popularity 
lies in its superficial resemblance to an alternate reality game and a live-action role-playing game. 
This is true, but the authors present a system of arguments proving that QAnon is primarily a 
transmedia project with all its inherent pro perties. Analysis of the QAnon open narrative system 
reveals the mechanisms of its work and sheds light on its prospects. The question of the 
spontaneity or purposefulness of the QAnon project remains unclear, the authors left it out of the 
equation, since this is not so much a scientific problem as a socio-political one. The authors preface 
their analysis with a reflection on conspiracy theory, which is essential for understanding the 
phenomenon under study. It is emphasised that there is a close link between conspiracy thinking 
and other ways of making sense of reality, in the humanities and social sciences it is traditional to 
identify the hidden motives behind what is happening. The content of conspiracy narratives usually 
has predictable elements. QAnon conspiracy theory has been found to follow all seven principles of 
transmedia narrative.  

Keywords:  conspiracy theory, Qanon, transmedia storytelling, Donald Trump, "rabbit 
holes". 

 
1. Introduction  
The idea for this article came from an assumption by American game designer Reed 

Berkowitz (Berkowitz, 2020 ), that the incredible popularity of the newest conspiracy theory QAnon 
lies in its obvious similarities with the alternate reality game (ARG) and live -action role-playing 
game (LAPR). It is reasonable that, such a statement required double-checking. The fact is that the 
ARG phenomenon can be perceived as a manipulative means, and hence actualize the ethical 
problems of gamification ( Marczewski, 2017; Volkova, 2018) which in turn emphasize the need to 
develop media competencies (Camarero et al., 2019). 

But as we began to analyze this conspiracy theory more closely for the characteristics of ARG 
and LARP, we increasingly detected signs of a transmedia narrative and consequently increasingly 
concluded that QAnon conspiracy theory is essentially a transmedia project. 

Recent studies have shown, first, that conspiracy thinking was widespread among intellectual 
and political elites in previous centuries ( Bratich, 2008; Butter, 2014; McKenzie -McHarg, 2019; 
Zwierlein, 2013); secondly, there is a close connection between conspiracy thinking  and other 
more "legitimate" ways of making sense of reality, in particular, the goal of many critical  studies in 
the humanities and social sciences is to reveal the hidden motives of events (Boltanski,  2014). 
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For our further study, the most important will be following theses:  
1) Conspiracy theories are not the same thing as conspiracies. A conspiracy is an actual plot 

planned and/or carried out by two or more people. Conspiracy  theories are thought constructs 
based on a conspiracy worldview. The conspiracy worldview,  as the American religious scholar and 
political  scientist Michael Barkun rightly points out, assumes that "the universe is governed by 
design rather than by randomness"(Barkun, 2013: 8), and proceeds from three principles ( Table 1). 

 
Table 1.  The three Barkunôs principles 

 

Nothing  happens by accident 

"Conspiracy theories imply a world based on 
intentionality, from which accident and 
coincidence are excluded. Anything that 
happens occurs because it has been willed" 
(Barkun, 2013: 8). 

Nothing is as it seems 
"The appearance of innocence is deemed to be 
no guarantee that an individual or group is 
benign" (Barkun, 2013: 8). 

Everything  is connected 
Since there are no coincidences, pattern can be 
found everywhere, even though they are 
hidden from view.  

 
2) Thought constructions are formalized in the form of narratives - stories that people tell in 

an attempt to interpret socially significant events, certain historical phenomena, o r even the course 
of history as a whole. The content of conspiracy narratives usually has predictable elements. 

3) Conspiracy narratives, just like narratives in general, can be deployed in a great number of 
formats: in words, graphics, memes, audio or video, games. And since we have mentioned games 
here, it should be said that conspiracy theories are often compared to them (Yablokov, 2020). 

 
2. Materials and methods  
To confirm our hypothesis that QAnon is, in fact, a transmedia project, we will first defin e its 

distinguishing attributes.  
The term transmedia was first used in the book Playing with Power. The author, Marsha 

Kinder, used it in collocation "transmedia intertextuality" that defined "a specific network[s] of 
intertextuality constructed around a f igure or group of figures from pop culture who are either 
fictional [é] or "real" as Garfield or the Ninja Turtles" (Kinder, 1991: 122). 

The term "transmedia storytelling" was introduced into scientific discourse by American 
media researcher Henry Jenkins in 2006 in his book "Convergent Culture" ( Jenkins, 2006 ).  

Jenkins defined it as "a transmedia story unfolds across multiple media platforms, with each 
new text making a distinctive and valuable contribution to the whole. In the ideal form of 
transmedia storytelling, each medium does what it does best ï so that a story might be introduced 
in a film, expanded through television, novels, and comics; its world might be explored through 
game play or experienced as an amusement park attraction." (Jenkins, 2006: 95-96). 
So, summarizing many definitions that appeared after Convergence Culture was published, we 
should establish that "transmedia storytelling is the process of creating open narrative systems 
(a "unified and coordinated entertainment experience" ( Jenkins, 2007) consisting of an endless 
series of relatively autonomous episodes conjoined by a common universe or recurring character. 
These episodes get created and dispersed across multiple delivery channels using several (ideally, 
the more, the better) info rmation and communication technologies (media), as well as non-ICT 
means. At the same time, the general narrative has to be constructed in such a way that  

a) allows for an extension of new information about the characters;  
b) allows for introduction of new cha racters;  
c) allows for a new development of the plot;  
d) does not duplicate with other media an experience that has already been experienced 

once (i.e., to create a unique experience);  
e) avoids contradictions;  
f)  and, ideally, allows for widespread fan participat ion in the creation of the universe of 

history ( Algavi, Al-Khanaki, 2020: 25 -26). 
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Table 2.  The attributes  of the transmedia project,  which G. Jenkins called the "seven core 
concepts of transmedia storytelling" ( Jenkins, 2009 ), include:  

 
spreadability vs. drillability  the qualities of a story that determine the 

course of audience engagement in the narrative 
process: the horizontal or vertical level 

continuity vs. multiplicity  the principles imply two different interpretive 
strategies: following the canon or creating 
alternate plot arcs 

immersion vs. extractability  these properties are responsible for the 
interaction between history and the audience's 
everyday experience 

worldbuilding  is the primary goal of transmedia narrative, 
which is ultimately nothing less than an open 
narrative system-the totality of all available 
fragments based on an expanding diegetic 
world and its lore  

seriality  the principle that determine the structure of 
the narrative system 

subjectivity  "the point of view from which the story  is told 
or from which the event of the story is 
perceived by the protagonist" (Tamarchenko, 
2001) 

performance a quality that actualizes the function of a 
cultural attractor, enabling the audience to 
collaborate in creating a transmedia story 

 
So we have begun to detect these particular attributes in the QAnon conspiracy theory. 
 
3. Discussion  
The main plot of QAnon as it took shape by the fall of 2022 is simple: there are dark forces, 

the so-called "Satanic Cabal", that has been nurturing a sinister plan to seize power over the world 
and destroy humanity for millennia. After World War II, they managed to establish control over 
most of the world leaders and persuaded them to transfer some of their countries' sovereignty to 
supranational structures, created, incidentally, with the consent and direct participation of these 
very countries' leaders. 

However, the forces of light do not slumber, and to fight against the "satanic cabal" during 
the presidency of J.F. Kennedy, a secret group of high-ranking military  officers and scientists was 
formed, which "assists humanity bringing us to a shared timeline of Light" ( In5D, 2019), along the 
lines of J.R.R. Tolkien's "White Council". This group got known among QAnon supporters as the 
White Hats. Sixty years after its founding, they finally chose a leader capable of leading a crusade 
against the dark forces: Donald Trump. Of course, Donald Trump will not be alone in this final 
battle. Some world leaders and warlords "started to realize what was happening and decided to 
plan a takeover of this global Cabal who have destroyed our planet through their wars" (In5D, 
2019), and openly or discretely decided to support the 45th President of the United States in his 
fight. And then, as in any heroic epic, Donald Trump and his associates and supporters go through 
a series of challenges sometimes successful, sometimes unsuccessful, and there is no end in sight to 
the struggle between good and evil. To date, the main narrative of QAnon has been formed around 
a key event: the storm. 

Conventionally, the story can be divided into three phases:  
1) the calm before the storm,  
2) the storming of the Capitol (the supposed storm), and  
3) the calm.  
With each stage, the narrative shapes anew. We can say that the story develops according to a 

standard structure: the beginning, the development, and the climax, although there is no finale as 
such. 
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The first stage is the active spread of the conspiracy theory. User Q (the puppet-master) 
outlined the boundaries of the world of QAnon, and, in turn,  users of Internet forums filled it with 
content. After a certain period in time, the story had main characters and their opponents, a deeply 
integrated out storyworld.  

The second phase can be called a climax. After Joe Bidenôs victory during the 2021 
presidential election, his rival, former U.S. President Donald Trump called on his supporters, 
among whom were QAnon followers, not to recognize the results of the vote. On January 6, 2021, 
a crowd of protesters broke through U.S. Capitol security and occupied part of the building for 
several hours. 

One of the most famous supporters of the widespread U.S. conspiracy movement QAnon, 
Jacob Chanceley, a QAnon shaman, has been sentenced to 41 months in prison for his part in the 
Capitol takeover. 

The third stage is marked by the splinting of the general narrative. Although the main stories 
in the QAnon cycle are still centered on Trump, parallel stories corpus takes shape, since in the 
emerging lore Trump's predecessor was none other than John F. Kennedy, and Trump's crusade 
itself was preceded by a series of events, also reflected in the QAnon lore, and spin-offs and 
crossovers. As a result, QA is increasingly beginning to build on the principle of seriality, that is, by 
branching narratives into episodes, each of which contains intrigue (for example, where did Q go in 
late 2017 and why did he return to 4chan in June 2022), motivating the viewer to return to the 
story and its next episodes. 

 
4. Results  
The emergence of QAnon was preceded by the Pizzagate conspiracy theory. It originated in 

November 2016 after John Podesta's emails were leaked (in May 2016) and published on Wikileaks 
(in November of that year), which conspiracy theorists believed contained ciphered information 
detailing child sexual abuse (Rothschild, 2021). The conspiracy thinkers claimed that high -ranking 
members of the Democratic Party sexually abused children at a pizza parlor in Washington, D.C. 
Claims of child sexual abuse and the primary role of the Clinton family in that abuse became a key 
part of the QAnon beliefs, but over time the role of the Clintons diminished in favor of more 
general conspiracy claims. The world's elite of child traffickers came to the fore, using them for 
sexual exploitation (Kang, Frenkel. 2020). This example shows us how QAnon can introduce new 
characters: it integrates various conspiracy theories and can transform the main narrative. While 
initially, the "protagonists" were Hillary Clinton, her family members, and her inner circle, during 
the time Donald Trump took their  place as a fighter against the evil of the world. 

Although QAnon's conspiracy theory almost immediately received into itself Pizzagate, 
it  went much further, incorporating elements from other conspiracy theories. This allows the 
narrative to form new deta ils about the characters. One of the earliest rumors spread by QAnon 
followers was that Hillary Clinton, her daughter Chelsea, and Senator John McCain had been 
accused of child abuse in the past and had even been arrested. Later, other rumors began to spread 
within QAnon ï for example, followers of the conspiracy theory claimed that there was some 
"snuff" video of Hillary Clinton and her aide Huma Abedin killing a child and drinking its blood 
(Emery, 2018). 

It's obvious, that the original narrative of The S torm emerged and took shape from the 
suggestion to follow Huma. In addition to the belief that the country is led by some group ("the 
deep state") that has given the country up to plunder and desecration by a secret world 
government, there are elements of messianism in QA. QA supporters believe in the arrival of the 
true president, who, with the help of loyal politicians from the secret international group "White 
Hats" and the "loyal" military, can defeat the "deep state" and restore U.S. sovereignty. Two 
eschatological narratives stand out in this story: The Great Tribulation and Judgment Day. It is 
these that have expanded The Storm narrative and incorporated many other conspiracy theories 
into it, thus making QA a super conspiracy theory according to Mich ael Barkun's classification 
(Barkun, 2013). 

We can see that each particular conspiracy theory, while possessing a certain degree of 
autonomy, is an "entry point" for obtaining a general view of the conspiracy ( Palmer, Petroski, 
2016). We can then move from one theory to another, from the periphery to the core, or from the 
core down to the periphery, choosing our way and determining in what order we want to get to 
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know the story. "The point of entry" or "rabbit hole" is a metaphorical door that opens the pas sage 
from the real world to the fictional world ( Jones, 2008). 

Such a structure of the QAnon general narrative allows, with the right approach, to avoid 
repeating past experiences, as "rabbit holes" have a significant feature that is a spontaneous and 
unplanned nature. It manifests itself in the following way. The Twitter account of the strategic 
command of the U.S. Armed Forces has published a tweet with the strange content of 
";l;;gmlxzssaw". This message became especially popular in the circles of QAnon supporters. They 
believed that the text contained a ciphered message about the status of Q. One of the decryptions 
was the text "Q ACQUITTED" (Thalen, 2021). Thus, the involved users, guided by the abstract 
notions of the "fighter against world evil", crea te "rabbit holes" for new supporters.  

In some cases, because of the spontaneous nature of "entry points," this can lead to the 
duplication of the experience, still, the process in which content is created by the players, not the 
author, allows QAnon to develop on its own, despite the wishes of the one who launched the project. 

As Sascha Lobo, a columnist for Der Spiegel magazine who specializes in Internet-related 
topics puts it the ability to add new details to the QAnon puzzle was a key factor in turning it into 
"the most successful and most dangerous modern conspiracy theory on the Web" (Lobo, 2020) 

From this comes another important feature of transmedia projects: subjectivity. In order for 
subjectivity to emerge, extension are incorporated into the project (in our case, any integrated 
stories that differ from the main narrative), which can help reveal unknown aspects of the storyôs 
world, expand the timeline, and show the story of secondary characters. Such extensions provide 
the viewer with a subjective experience of the story. 

The story proved significant and appealing to the audience, so users began, on the one hand, 
to share it with their acquaintances on social networks, the blogosphere, forums, chat rooms, etc., 
so the information got dispersed across multiple delivery channels. And on the other hand, 
"digging deeper," commenting, evaluating, looking for missing details, hidden motives and 
connections, and framing theories. 

Thus, the first thing that catches the attention is the properties of QAnon th at Jenkins has 
pointed out as integral to transmedia projects ï spreadability and drillability, i.e. the ability of the 
story to engage the public in the creation and distribution of content across social networks, 
increasing its economic and cultural value. 

In addition, QAnon has the property of extractability. It allows its followers to take certain 
aspects of conspiracy theory away "as resources they deploy in the spaces of their everyday life" 
(Jenkins, 2007). It is also the basis for the new storiesô creation in QAnon. People project their 
experiences onto other aspects of their everyday social or political life and try to look for patterns 
where there may not be any. 

QAnon's narrative has expanded beyond the U.S. and found supporters in many countries 
around the world. Collaborative creativity and widespread fan participation in the creation of the 
universe make it possible to change its narrative structures but still remain within the framework 
of the created world. In Germany, these views are presented by the "Reichsb¿rgers," in Britain by 
Brexit supporters. The British QAnon activists called ex-Prime Minister Boris Johnson an ally of 
Trump, the "savior of the world."  

Broad fan participation in the creation and expansion of QAnon is one of the major dr ivers in 
its spreading, and thus in "winning" a new audience. 

Although QAnon supporters often use platforms such as social networks or discussion 
boards, their activities occasionally require not just virtual contributions. In Jenkins' classification, 
the QAnon, like some other transmedia projects, uses fan performance. 

On November 2, 2021, several hundred supporters of the QAnon gathered in Dallas, at the 
site of John F. Kennedy's assassination, in anticipation of the appearance of JFK Jr. Although the 
son of the 35th President of the United States died in a plane crash in 1999, proponents of the 
conspiracy theory believe his death was staged 22 years ago, so now he is to appear to reveal the 
secret (Dickson, Monacelli, 2021). 

However, within QAnon, it is h ard to avoid contradictions outside the general narrative. It is 
due to the ability of followers to develop, deepen, and expand the plot as they see fit. 
Contradictions among QAnon supporters can be seen, for example, in the context of an ongoing 
conflict between Russia and Ukraine. 

For example, the image of Russian President V. Putin in QAnon was initially positive, as he 
rejects the New World Order, the very idea of global government, and promotes national 
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sovereignty. He also supports a revival of Christianity in Russia and often emphasizes its 
importance to a moral and sustainable society. But this has changed since the conflict began. 
Followers have emerged notably John Sabal (known as QAnon John), who condemns V. Putin and 
his actions. 

Several interpretations of what is happening have emerged: some believe that the fighting is a 
psyop, or a movie, while others believed that Ukraine was attacked by another country under the 
Russian flag (Gilbert, 2022 ). 

 
5. Conclusion  
QAnon has features integral for transmedia projects. So summarizing the results, we highlight 

the following points.  
1. Supporters of QAnon actively use social networks and various forums to discuss or 

promote new ideas, so the Qanon narrative has a quality of spreadability. 
2. The abundance of material on different platforms creates a sense of continuity. 
3. Some alternative versions of the narrative get dispersed across multiple platforms, and 

people choose which alternatives they will believe, which represents subjectivity . 
4. QAnon uses game mechanics very similar to alternate reality games to engage 

(immersion) audiences. 
5. The QAnon narrative has the property of extractability, that is, it allows people to derive 

from conspiracy theory some elements that they will project into their daily lives.  
6. QAnon is constructed on seriality, that is, the division of the story into episodes, each of 

which contains an intrigue that motivates the viewer to return to the story and its next sequences. 
7. QAnon pays special attention  to worldbuilding . The world of story is quite stable, and 

other conspiracy theories can be successfully integrated into it,  suggesting multiplicity . 
8. QAnon, like some other transmedia projects, uses performance with audience 

participation.  
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Abstract   
The article deals with new phenomena in grammar (first of all morphology), which in many 

ways change the ideas of normativity in this area, and these new phenomena are formed and 
replicated by modern media. These are the expansion of the boundaries of graduality, changes in 
the configuration of generic oppositions of anthroponyms, a new syntagmatics of nouns with 
collective semantics, deepening the pluralization of abstract nouns, eliminating lacunae connected 
with the state category words. These processes confirm that modern normativity is largely created 
in the medial space (and not within the framework of artistic and fictional discourse, as it 
traditionally happened). In the article the authors focus on those changes in grammatical 
morphologic al forms that, in their opinion, modify the norm and increase the new normativity 
features. According to this article idea a number of changes in grammatical forms and categories in 
the media are significant not only within the relevant contexts, but also it fixes significant changes 
in the norm itself. Based on this, the authors propose a descriptive and analytical interpretation of 
grammatical forms used in modern media. Philological hermeneutics with an emphasis on 
explanation as well as the linguopragmatic analysis were used to explain grammatical processes. 
The studied ñtransformationsò of norms in media are connected not with damage to the language. 
On the contrary, they may indicate a natural compensation of systemic lacunae, the realization of 
new system potencies, which means that they fully correspond to ecological thinking. 

Keywords: grammatical form, media  grammatics, normativity, dynamics of normativity, 
grammatical lacuna, grammatical lacuna, grammatical lacuna elimination , media, media and 
features. 

 
1. Introduction  
Grammar as a whole, especially morphology, is traditionally identified with the dominance of 

the system norm, taking into consideration its features such as traditionality, authority, 
sustainability, obligatoriness, uniformity, selec tivity, codification, stability (or "flexible stability"). 
Of course, strong literary texts have always presented examples of deviations from the standard, 
almost always proved by the content, but understood only as deviations from the norm and 
invariably implying it. The authorôs usage in media texts (interpreted in different ways: 
as intentional form, intentional anomaly, etc.) not only did not destroy the norm, but it itself was 
identifiable only due to an unshakable normative standard. We will focus on those changes in 
grammatical morphological forms that, in our opinion, modify the norm, increase the features of 
the new normativity.   
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2.  Materials and m ethods  
According to this article idea a number of changes in grammatical forms and categories in 

media are significant not only within the relevant contexts, but also it fixes significant changes in 
the norm itself. Based on this, the authors propose a descriptive and analytical interpretation of 
grammatical forms used in modern media. Philological hermeneu tics with an emphasis on 
explanation, the linguistic -pragmatic analysis were used to explain grammatical processes, because 
grammatical semantics ñis connected with all the subtleties of conceptualization, as well as with 
socio-cultural and pragmatic factorsò (Borodai, 2020: 591). 

 
3.  Discussion  
The distinctive feature of the language system (at all the levels of its manifestation) is the 

lacunarity arising from the asymmetry of the signifier and the signified. Taking this into 
consideration, the formal inc ompleteness of the paradigm turns out to be a fundamental property 
of the language, and not an accidental phenomenon. If, according to cognitive science, 
the grammatical system is considered to be a reflection of the nationally specific worldview 
features, then not only filled cells are important for grammatical description, but also the natural 
absence of some forms. And further, it seems natural to eliminate lacunae more or less regularly, 
which, for a number of reasons, is most clearly manifested in media discourse (Akay, 2020). 
Modern media is new social and linguistic reality ( Boulianne, 2019; Deligiaouri, 2018), and it is no 
coincidence that whole scientific fields ï media linguistics and media stylistics ï study media texts 
today. Media discourse is considered to be a special language formation prevailing in modern 
communication as a media dialect. 

ñThe special social significance of the medialect is due to the fact that today it determines the 
essence of all the active language processes, it has a strong influence on all the language forms, 
including the literary languageò (Polonsky, 2018: 230), it was pointed out the culturological 
conditionality of the function of the standard for the language ( Polonsky, 2010). 

In the media language, different commun icative strategies and tactics providing a perlocative 
effect are in demand (Fitzpatrick, 2018; Jang, Kim , 2018; Kulikova , Barabash, 2022; Kulikova , 
Tedeeva, 2022; Manca, 2020; Shin et al., 2022), and in good media, not only lexical means of 
implementing t hese strategies are used, but also more subtle signals such as grammatical means. 

For example, it was the media that introduced a special manifestation of the 
lexicogrammatical category of collectivity according to the formula ñadjective kollektivnyi 
(collective) + anthroponymò: ñAnd then it turned out that the kollektivnyi (collective) Alexander 
Prokhanov was rightò (Polupanov, 2022: 19). 

The media introduce into the Russian language constructions with analyte adjectives, which 
can actually be any noun: 

ñFishing (phishing)  is the process of luring confidential information from a person in order 
to steal money or commit fraudulent actions.  

- The task of fishing-zlodei (phishing villains) is, ï says the developer of Internet services 
Alexey Shcherbakov, ï to look as convincing as possibleò (Petushkova, 2022: 8);  

The calculation goes to the sea sale of oil to India and China, which sooner or later will 
overcome its kovid-problemy (covid problems)  and start a period of active recovery (Titov, 2022: 2 ). 

In the m edia, lacunae in parts of speech are eliminated, for example, it is the comprehensive 
expansion of the normatively limited group of state category words, for example new derivate 
kovidno  (predicative adverb from covid): Budet li KOVIDNO?  (the author used pun intended : will 
it be covid?) (Ilyasova, 2021: 171).  

For example, the headline of the article by N. Sorokin ñNam fioletovoò (the author used pun 
intended : Itôs purple for us) (Sorokin, 2022: 3 ).  

Russian grammarians (L.V. Shcherba, V.V. Vinogradov, etc.) who studied state category 
words in the middle of the last century noted the limitations and vagueness of this part of speech.  

For example, the use of the words nezhno (lovingly) or nadezhno (securely) in the syntactic 
function of an adverb has always bewildered. 

Of course, there were deviations from this rule and they were even recorded in academic 
grammars. For example, A. Shirvindt used deviant units in his memoirs ñAhead of the obituaryò.  

ñThere is a glimmer of hope for the discovery of the recipe f or immortality, it becomes  
raduzhno (rosy) and nadezhno (securely) (Shirvindt, 2019 ), however, these were just individual 
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author's deviations . Nowadays, this process has become large-scale. The rich illustrative material is 
presented in the research by Akay (Akay, 2020) 

One of the striking manifestations of the dynamism of grammatical and word -forming forms 
in modern media is connected with the activation of the correlates of feminine anthroponyms, 
often called feminitives ( Kulikova et al., 2021: 253). Of course, these forms themselves are not new 
(many of them are at least two centuries old), but they have always remained on the periphery. 
They were brought to life solely under the influence of textual conditions. However, today, in our 
opinion, the situati on is radically changing, because these forms have begun to claim central 
positions. The fact is that under the influence of the media, their positions positions are 
strengthening in the official business style of the Russian language, closed to them before. 

The nomination  rezhisserka (female ï film director)  appeared in the documents of the 
Moscow International Film Festival of 2021 , but this form became known to the general public, 
of course, thanks to the media: 

ñI mean, the film was criticized for misogyny, mainly because of the imagined rezhisserka 
(female ï film director)  Sasha Tapochek, which you yourself were hiding behindò (Nozdryakov, 
2022: 17).  

ñOne joy in the film is an energetic girl, a spetsialistka (female ï specialist) in cipher , whom 
father  and son forcibly dragged into their company and did not loseò (Kondrashov, 2022: 26). 
The word spetsialistka (female ï specialist) tends to business (rather than colloquial) discourse, 
and the female correlate seems to be a landmark phenomenon. 

For example, the use of a feminitive from a military rank in the media: the title of the article 
by D. Popov: Admiralka  (female ï admiral) and other ñdiversitiesò (Popov, 2022: 6) 

Recently, feminitives have sometimes been attributed to destructive phenomena (Wang 
Yanbing, 2018; Guzaerova, 2017, 2021). 

It was often pointed out that feminitives convey negative pragmatics, that they are bright 
pejoratives, whereas when using them, this is not always taken into consideration (Annushkin, 
2021). However: ñ... if a few years ago the word avtorka  (female ï author) could only be found in a 
narrow circle of aktivistki  (female ï activists), now blogerki (female ï bloggers), kuratorki (female 
ï curators) and organizatorki  (female ï organizers) are becoming mainstreamò (Bobyleva, 2021: 
211). That is, the possibilities of feminitives are greatly expanding: they are needed not only to 
convey pragmatic shades of meaning (although this function remains), but also as neutral 
nominations suitable for informative media genres and in gener al for official business 
communication. This shift occurred under the influence of the mass media use of these forms in 
neutral contexts. 

 
4. Results  
Significant changes have occurred in the system of plural forms of the noun. Eighty years ago, 

the Explanatory Dictionary of the Russian language, edited by D.N. Ushakov (Tolkovyi slovar'é, 
1935ī1940), gave huge lists of words of non-specific semantics with the mark ñthere is no plural 
formò. Later, explanatory dictionaries, for example the Grammatical Dictionary of the Russian 
Language by A.A. Zaliznyak (Zaliznyak, 1977), abandoned the uninformative mark ñthere is no plural 
formò and agreed with the potentiality of plural forms in most of abstract and real nouns. 

Today, only collective nouns with a morphemic index of collectivity remain persistent 
singularia tantum, while the overwhelming number of abstract nouns have a numerical paradigm. 
For example, the usual pluratives such as riski  (risks),  vyzovy (challenges), initsiativy (initiatives), 
etc. Of course, there remain obstacles of a morphological essence (for words such as gore (grief), 
zlost' (anger), etc.). All these changes also occurred under the influence of media, where plurals 
were "run-in" and got its usuality.  

The new role of media in changing grammatical reality is clearly presented by the example of 
the category of degrees of comparison. Comparatives and superlatives from adjectives and even 
nouns, the semantics of which normally does not imply gradations, were typical for artistic 
(especially poetic) discourse throughout XIX and XX centuries, however, it was always an artistic 
technique not pretending to change the systemic normativity as a whole. 

Examples like I am odinoche (lonelier)  than all the people in the world  (Severyanin, 1987), 
volchei (more wolfish) than wolves , lisee (foxier) than a fox ... (Yevtushenko, 2018) were 
considered to be precisely means of enhancing textual expressiveness within the framework of the 
author's idiostyle (according to researchers of M. Tsvetaeva's idiostyle several dozen non-
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normative forms of degrees in her texts are conceptually significant). We see a new phenomenon in 
the fact that such forms are no longer perceived as anomalous, especially deviant, as an exclusively 
textual means of expression, but become signs of such large-scale conglomerations as the media 
language (tsentree (more central) than Moscow) or the language of advertising (yablochnee (more 
applesauce) than apples, limonnee (more lemony) than lemons), 

ñWe answered all the questions clearly and positively. Private property ï yes. And for 
recent years it has never been said that this will  be canceled. Oligarchs? So, they are samye 
oligarkhistye (the most oligarchic)  in the world!ò (Karelin, 2022: 7);  

The title of the article by T. Ustinova ñVse chudesatee i chudesateeò (It's getting more 
wonderful and more wonderful) (Ustinova, 2023: 20) (comparative from the plural form of the 
noun chudesa (miracles) 

B. Norman is quite right that the change in the grammar of the media language is determined 
by the statistically recorded increase in the number of comprehensively presented features of 
language units (Norman, 2021), and this is extremely true in relation to the forms under 
consideration. 

The same with the forms of the future tense participles (active voice), which were 
sporadically found in texts of the XIX ï XX centuries, but in modern media  they have become 
frequent (despite the norm fixed by academic grammars about their absence). 

S. Kholod (Kholod, 2022: 377-380) writes about hundreds of cases of the use of such forms in 
the Runet, which is obviously connected with the law of economy of linguistic and mental efforts.  

Forms such as svyazhushchikh (will be binding), povliyayushchikh  (will be influencing), as  is 
known, denote potential features (svyazhushchikh = that will bind, povliyayushchikh  = that will 
influence). As it is known, this miss ing link in the verb formation of the Russian language is 
presented in other languages (for example, in Latin), and on this basis, this phenomenon was 
evaluated not only as an intralingual, but also an interlingual lacuna. It is in media where the 
eliminat ion of this lacuna is actively carried out, and, it must be admitted, it is in media where the 
very problem is also discussed (and not only in linguistic scientific works):  ñfor example, I have 
always been surprised by the absence of future participles in the Russian language. Who came up 
with this idea? Why can't we say a ñvoidushchiiò (will be incoming)  person, ña poletyashchii (will be 
flying)  ballò, after all, the meaning of these phrases is clear without translationñ (Bak, 2021: 11). 

The language cultivation, that is, the maintenance of all its useful features and 
manifestations, since antiquity, when the very idea of cultivation was born ( Khazagerov, 2022: 
232), remains one of the most effective ideas to this day. 

Thus, the new normativity in this area  turns out to be due, among other things, to the general 
trend towards economy of the means of expressing grammatical semantics. 

The analysis of modern media texts makes it possible to conclude that there is a growing 
trend of increasing communicative and pragmatic significance of grammatical forms, and, 
therefore, the intentionality of their choice by the authors of media texts, it also depends on the 
media space segment presented media texts. The noted trend is realized due to a consistent 
intentionally m otivated choice of language units, the normativity /non -normativity or 
linguoecology/non -linguoecology of which is largely determined by the context. The addresser may 
intentionally create contexts in which the language unit semantics, including grammatical  
semantics, as a rule, is ambivalent, and the addressee's evaluation of the parameters specified 
above is not rigidly fixed.  

Thus, the use of such units in modern media texts is determined by the intention of the 
author, but provides a greater degree of communicative freedom to the recipient -reader, since it is 
the author of the media text who determines for himself, and in some segments of the media space 
for others (for example, by commenting), the permissibility of the functioning of certain units in 
the media text. Modern media texts reflect a focus on usage (colloquial speech), but they practically 
start to displace the literary text from the position of the standard. Perhaps this is due to criteria 
similar to the norm itself such as common usage, general acceptance, moreover, it is necessary to 
supplement this list with the criterion of accessibility syncretic by its essence. 

Analyzing grammatical characteristics of modern media texts made it possible to outline a 
hierarchically organized (taking into c onsideration the regularity of forms) system of typical 
linguistic units such as feminitives, analyte adjectives, plural forms of nouns, comparatives, 
superlatives, state category words. Relatively recently, a model of a stable nomination according to 
the formula ñadjective kollektivnyi (collective) + anthroponymò has been formed, the choice of 
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such a nomination determines the system of author's evaluations presented in the media text and 
makes it possible to predict the secondary evaluation of the text by the recipient -reader. 

 
5. Conclusion  
In modern media linguistics the opinion has been strengthened that the ñhealthò and ñwell-

beingò of the language is based on the diversity and richness of forms of expression, which is 
ensured, among other things, by eliminating grammatical lacunae. In our opinion, it is possible to 
talk about the formation of a new linguistic object ï the grammar of the media text. As a result of 
the research, classes of grammatical units stabilizing this object and determining the 
representation of grammatical categories in the media text have been identified. These units are 
divided into two groups of phenomena: systemic and asystemic units. Systemic units include units 
representing grammatical categories as oppositive ones. Asystemic are units for which there are no 
oppositions at the moment, but oppositions can be formed, for example, on the basis of the 
tendency to analyticism presented in the language, such units for which opposition is only 
potentially possible. Asystemic are units for which oppositions have not been formed yet, but can 
be formed (for example, on the basis of the tendency to analyticism presented in the language), 
or such units for which opposition is only potentially possible. If units of the first type can be used  
intentionally or not intentionally in media texts, then units belonging to the second type can be 
used only intentionally. Of course, such a complex phenomenon as the grammar of media text 
requires further special research. The studied ñtransformationsò of norms in media are connected 
not with damage to the language. On the contrary, they may indicate a natural compensation of 
systemic lacunae, the realization of new system potencies, which means that they fully correspond 
to ecological thinking. In the fu ture the conclusions can be further verified based on the analysis of 
the national corpus data, first of all, on the comparison (taking into consideration the specified 
criteria) of the data of the main and publicistic sections of the National Corpus of th e Russian 
language. Such an analysis is important because its results makes it possible to supplement the 
lexicographic characteristics of tropes and figures used in media texts. 
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Abstract  
The article presents some actual experience of introducing media education in modern higher 

education. The authors present a review of current Russian and foreign publications that consider 
media education as an important factor in the professional training of present -day university graduates. 

The article also outlines the main directions for integrating media education in extracurricular 
activities of contemporary university students, including a wide range of creative and educational 
activities. All of them are aimed at expanding university studentsô knowledge about the world of 
media culture, actualizing their interest in media creation and media education pr ojects. Curricular 
and extracurricular forms of media education are focused on solving the major task of promoting 
media competence among young people, which is one of the key vectors for successful exploration of 
the todayôs information field, the ability to think analytically, master the argument, strengthen the 
evidence base of oneôs own reasoning, include creative amateur media production. 

Keywords :  media, media education, media competence, university, types and forms of 
media education, university stud ents. 

 
1. Introduction  
Mass communication occupies a special place in modern education. The means of mass 

communication and their integral part ï media culture, are a necessary component of the 
information society culture. ñInformatization has led to an increase in the volume of studentsô 
knowledge of global and local systems, networks and databases, the emergence of fundamentally 
new technologies, to a new culture, to a new type of societyôô (Zharkov, 2021: 198). Numerous 
media (television, press and the Internet, etc.) offer the younger generation a preferred set of 
behaviors and activities, define standards in various areas of life. 

In this regard, the importance of media education is signifi cantly increasing nowadays. 
The competences related to the ability to critically comprehend and analyze texts of mass 
communication, to define true and false media information, to choose and use positive educational 
and developing media content in training have become vital for the younger generation in our 
present-day mediatized society where the amount of varied media information is daily growing.  

It is quite obvious that university students ï future psychologists, school teachers, organizers 
of work with youth and other professionals who will be engaged in professional activities with the 
younger generation should be ready to use media education in their future teaching.  

At the same time, A. Knyazheva proposes to understand the readiness for media educational 
activities as ña type of professional readiness that includes several interrelated components: 
the cognitive component (studentsô knowledge of modern media, creating media texts and their 
impact on the audience; knowledge of media technologies that are used in the educational process 
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at school; knowledge of contemporary digital and media resources), the practical component (skills 
related to the perception, analysis and interpretation of media texts, adapting their content for the 
educational process at school, creating their own media texts; the ability to comprehensively use 
media technologies and media resources in teaching) and the reflective-evaluative component 
(the ability of students to evaluate the effectiveness of their own media education activities, outline 
their readiness for teaching media competence, to reflect on their teaching and educational impacts 
in the process of implementing media education activities)ò (Knyazheva, 2021: 51). As one can see, 
these indicators are quite consistent and consonant with the criteria of media competence of the 
indivi dual identified earlier and characterized by A.  Fedorov (Fedorov, 2007: 23-24). 

The readiness for future media education activities of university students can be achieved in 
the process of studying theoretical and practice-oriented academic subjects included in the 
curriculum in many universities of our country, and also carried out in the course of including the 
student community in various forms of extracurricular work: involving youth in media creation 
competitions, media club activities, in the work of student media centres, media schools, training 
media education workshops, etc. 

 
2. Materials  and  methods  
The material for this study is the analysis of the current state of media education of university 

students in the system of higher education. 
Research methods: search, generalization, analysis and synthesis of scientific information on 

the issues of media education in universities; content analysis, generalization and classification, 
abstraction and concretization.  

The materials used in the study are presented from the point of view of the unity of the 
theoretical foundations and practical approaches to the inclusion of media education in the process 
of professional training of the student community, the prospects and relevance of media education 
potentia l in the contemporary system of higher education. 
 

3. Discussion  
The issues of preparing university students of humanitarian faculties for professional 

activities based on media education are an essential aspect of scientific research made by Russian 
and foreign scholars. Among them are the works written by A. Fedorov, A. Levitskaya,                                  
I. Chelysheva, G. Mikhaleva and others. 

The development of critical thinking and media competence of university students is 
presented in the researches by A. Fedorov (Fedorov, 2007; 2015). Teaching young people how to 
resist media manipulation is presented in the articles by A.  Levitskaya and A. Fedorov (Levitskaya, 
Fedorov, 2022), the images of school and university as reflected in media culture are analysed by  
A. Fedorov, A. Levitskaya, O. Gorbatkova, I. Chelysheva, G. Mikhaleva (Fedorov et al., 2017; 
Fedorov et al., 2017a; Fedorov et al., 2017b; Fedorov et al., 2017c; Fedorov et al., 2018; Fedorov et 
al., 2018a; Fedorov et al., 2018b; Fedorov et al., 2018c; Fedorov et al., 2018d; Fedorov et al., 2018e; 
2020). Some studies by I. Chelysheva and G. Mikhaleva are devoted to the challenges of organizing 
media education of university youth ( Chelysheva, 2021, Chelysheva, 2022; Chelysheva, 2022a; 
Chelysheva, Mikhaleva, 2021; Chelysheva, Mikhaleva, 2022; Chelysheva, Mikhaleva, 2022a).  

Some scholars study the possibilities of involving visual technologies in teaching university 
students to develop their motivation and improve the quality of the education al process: ñWith the 
help of visual images, graphics and diagrams, complex material is absorbed more efficiently, 
students work productively with complex schemes and algorithms. By transforming the 
information that needs to be processed into visual diagrams, students easily memorize it and use it 
to solve their tasksò (Byundyugova et al., 2022: 28). 

Media projects created by university students are also widely discussed and promoted by 
Russian media educators, for example, in museum pedagogy that uses interactive and multimedia 
technologies that help integrate a modern format, virtual content to the museum and actively 
involve people to interact with the museum as an educational space, to culturally enlighten and 
enrich them: ñCreation of a multimedia booklet as a whole contributes to the formation of a 
universal cultural, informational, and educational space, the development of intercultural dialogue, 
presenting to the whole world the value of one city as part of the cultural heritage of the entire 
countryò (Dolgireva et al., 2022: 57).  
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Our foreign colleagues also underline the importance of young peopleôs active social inclusion 
in the life of the local community: ñLife story in this research is a really useful skill in the design of 
programs to training t he use of technology and media literacy, which is based on psycho-
educational settings that encourage young people to use it in a positive way, and among other 
aspects, there is the personal contribution of those who will want to develop their interactive 
projects, yet as an opportunity to make the world a better placeò (Camarero, Varona, 2016).  

A similar experience is described by S. Goodman who writes about youth media, critical 
literacy, civic activism and educational reform ( Goodman, 2018). Media education nowadays is 
often used as a tool to promote critical thinking among students ( Wright et al., 2015). 

Many foreign researchers highlight the significance of introducing media education in 
modern higher education, especially when it comes to training wil l-be teachers (Kourti, 
Androussou, 2013). Media competence is more and more often dealt with as part of basic and 
professional competencies (Lebid, Shevchenko, 2020). ñIn this meaning a media-competent 
student or employee has better chances for getting a prosperous job, career promotion or 
professional growth than a media-illiterate personò (Fedorov, Mikhaleva, 2020: 153).  

In this aspect communication and information technologies can also be analysed in preparing 
university students for research work ( Tselykh, 2019). ñThe fact that digital competence is a key 
competence in the 21st century which increases the educational level of an individual (in the lifelong 
learning process) and the chances for their professional growth and personal satisfaction within the 
context of diverse life realities of the ónetworkedô society, is currently undebated among expertsò 
(Kaļinov§, 2019). Moreover, some researchers suggest that those interested in media literacy in 
higher education will need to clearly define and develop standards and competencies to measure 
media literacy student-learning outcomes (Christ, 2004; Hobbs, Fro st, 2003; Mihailidis, 2008 ). 

Some researchers put a special emphasis on the effect of the personal and pedagogical-
didactical competence of teachers in the field of media literacy on their teaching effectiveness 
(G§lik, 2020; G§lik, Oprala, 2021; Kaļinov§, 2019; Saptono, 2022; Vrabec, B¹toġov§, 2020). 

As evidenced by the analysis of scientific papers on the issues under study, various aspects of 
media education for university students of humanitarian faculties are widely presented in 
publications of Russian and foreign researchers. The papers analyze the issues of organizing the 
educational process which includes some elements of media education, as well as extracurricular 
activities of media education. 

 
4. Results  
The analysis of contemporary researches and studies on the topic of integrating media 

education in modern universities, media education activities of university students of humanitarian 
faculties has shown the broadest prospects in the following approaches: 

ï studying media education in the curricula  of the professional education, as well as 
integrating media education elements into some university academic subjects; 

ï media education and media creation in extracurricular activities of university students.  
Let us consider these approaches in more detail. 
At the present stage, more and more humanitarian academic subjects at the bachelorôs and 

masterôs degree levels include media competence. Nowadays the most productive way in Russian 
conditions, in our opinion, is the integration of media education into p rofessional curricula and 
educational programs. Integrated media education in the process of studying academic subjects 
helps increase the level of university studentsô cognitive interest in the topics studied, promotes the 
development of analytical thinki ng, comparative analysis of events and facts presented in 
educational literature and collections of audiovisual or printed media texts, allows them to use the 
method of analyzing pedagogical situations on specific examples of media culture, etc. 

For more efficient use of media education potential in integrated classes, we consider it 
necessary to carry out serious methodological training of modern university students who need to 
be well aware of innovative methods and technologies of media education, possess an arsenal of 
various forms and methods of integrating media education in teaching. And there are many such 
elements in media education: these are creative tasks based on media texts of various types and 
genres, and independent search work on audiovisual material, making filmographic lists on certain 
educational topics, and much more. 

The main functions of media education in teaching were identified by E.  Vovk as follows: 
1. Informatization of teaching (access to various sources of information). 
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2. Activation of educational and cognitive activity of youth.  
3. Increasing studentsô motivation for learning. 
4. Interactive learning.  
5. Monitoring the educational process. 
6. Improving the efficiency of mastering educational material.  
7. Motivation for creative activity, preparation of presentations ( Vovk, 2021). 
In the process of including media education in the syllabus the first is understood primarily 

as a pedagogical technology. The promise of this approach is emphasized by V. Khegai: ñMedia 
education can be successfully applied in university teaching as a pedagogical technology that allows 
one to diversify the forms of presenting educational material, to use a computer to organize 
exercises and activities: educational (representation of material), training ( development of skills 
and abilities), and text (control knowledge)ò (Khegai, 2021). 

In addition, media education is increasingly involved in extracurricular educational and 
developmental activities of contemporary university students. This includes univers ity media 
centres, student television network, media clubs, media projects of great social importance and 
numerous Internet sites that allow university students to create their own media texts, and 
participate in video, social advertising and essay competitions on the topics of media culture. At the 
same time, ñtaking into account the fact that young people spend a lot of time in universities, 
receiving not only new and useful information through the media, but also encountering a large 
number of low -qualit y media texts, it is advisable to introduce the media education component 
within the framework of extracurricular activities, thus contributing to the developing of leisure, 
increasing social, communicative activity, and educating high moral qualitiesò (Chelysheva, 
Berezkina, 2022: 4). 

Here it is also difficult to overestimate media creation of various types and genres, including 
oral and written forms of working with media texts, analysis, reproduction and creation of oneôs 
own media texts, contributing to  the solution of educational tasks, fostering creativity of the 
younger generation which, by the way, is one of the most important indicators of life in the context 
of digitalization accompanied by multitasking and the need to approach a variety of professional 
challenges. In this sense, media education is one of the essential factors predetermining the 
necessary conditions for promoting creativity, including the use of innovative methods and 
technologies for conducting media education lessons based on the main conditions for enhancing 
creativity identified by D.  Potapov: ñFor successful development of a personôs creativity, it is 
necessary to adhere to the principles of developing (problematic, dialogic, individualization, 
heuristic and search methods of teaching), individual creative approach (building a creative 
environment, engaging in creative activity, co-creative interaction), as well as activating and 
stimulating motivational, intellectual, volitional and emotional personality structuresò (Potapov, 
2021: 94). 

The process of forming the creative abilities of modern university students in the process of 
media education is closely related to the tasks of developing the artistic perception of media 
culture. In media education, ñgamification, creative interactive forms of working with media texts 
are widely used. This includes improvisation games, performing oral and written tasks, including 
the opportunity to reflect on events, characters, the emotional background of what is happening on 
the screen; development of media projects, etc.ò (Chelysheva, 2022: 351). Many of these activities 
are successfully implemented in the student media club. 

As the practice of organizing extracurricular media education shows, an important 
educational platform for promoting uni versity studentsô media competence and the formation of 
their readiness for media education activities is the organization of open media schools. As an 
example, we can mention the online All-Russian Open Media School with international 
participation ñMedia Education and Media Literacy for Allò which has existed since 2017 and is 
intended for university students, undergraduates, graduate students, young scientists and 
researchers in media education. ñThe purpose of the media school classes is to popularize the best 
practices of film education and media pedagogy, exchange practical experience and consolidate 
teachers and researchers in media education. This event is aimed at promoting mass media 
education and is not aimed at training professionals in the media  sphere. The target audience of 
this event are young teachers, psychologists, culturologists, sociologists, organizers of work with 
young people who are interested in introducing media education into their professional activities. 
Accordingly, among the participants of the media school are researchers and media practitioners 
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from different regions of Russia, as well as our foreign colleagues from France, Egypt, Uzbekistan, 
Kazakhstan, and Belarus. The open media school includes three main modules consisting of classes 
(autumn, winter, and spring sessions); leading Russian and foreign researchers, festival organizers, 
heads of media clubs and media laboratories, leaders of all-Russian and regional media projects for 
schoolchildren are invited as speakers and studentsò (Chelysheva, Mikhaleva, 2022: 150). 

 
5. Conclusion  
Thus, readiness for media education in the future profession is becoming increasingly 

important for contemporary university students. In this regard, at the present stage, media 
education is being widely included in all types of educational, research and socio-cultural activities 
for present-day university students. 

The expansion of media education in training university graduates is becoming a vital and 
urgent goal of present-day higher education, and is an essential component of mastering the 
professional competencies of the student community. In this respect, we consider it necessary to 
more actively include academic subjects related to media education as well as critical thinking 
development and media competence in the curricula of humanitarian areas of training in 
universities, schools, media creation organizations. 

A wider use of media education in extracurricular activities of university students is also of no 
small importance for enhancing t heir creative potential, the ability to apply media education 
methods and technologies in leisure work with the younger generation. 
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Abstract  
This article reveals the theoretical approaches of the film scientist, film historian and film 

critic Leonid Kozlov (1933ī2006), which are reflected in his articles published in the Cinema Art  
journal. Professional activity of L.K. Kozlov is associated with a deep analysis of the problems of the 
history of cinema, the methodology of film studies, the study of aesthetics and the theory of 
cinematography. He devoted his main theoretical works on cinematographic issues mainly to 
professional issues of film studies and film dramaturgy.  

As a result of the content analysis of the main theoretical articles of the film scientist                   
L.K. Kozlov, published in the Cinema Art  journal from 1956 to 1985, we came to the following 
conclusions: the author devoted his main theoretical works mainly to professional issues of film 
studies and film dramaturgy; the theoretical articles of the author are written at a high professional 
level, replete with cinematic terms, and are not devoid of expressive artistic imagery; the stated 
theoretical concepts are confirmed by a clear logic of presentation and consistent argumentation 
based on primary sources; the author's position and the author's attitude to the subject of research 
are clearly seen in the general content and generalizing conclusions; in structural terms, his articles 
are usually in a scientific style, have a clear structure and large volume; as a film critic of the 
leading professional Soviet journal on cinematography, broadcasting the ideology of the cinema of 
the ruling communist party, the author often entered into polemics with foreign film critics on the 
theory and history of cinematography, defending the value of Soviet cinematography; the author 
had a relatively wide range of scientific interests: critical articles on the theory and history of Soviet 
and foreign cinematography, reviews of Soviet and foreign films, reviews of works by other authors 
on the subject of cinematography, bibliography, discussions.  

Keywords: Kozlov, cinema, film critic, film history, film art, Cinema Art journal.  
 
1. Introduction  
The relevance of a retrospective analysis of the evolution of theoretical approaches and 

concepts of film criticism of the past, presented in the leading Soviet/Russian film criticism 
jour nals, is connected, in our opinion, with the further development of the theory of film art as a 
scientific field with deep scientific roots.  

One of such well-known film critics in the field of Soviet and Russian film studies and the 
theory of film art was Leonid Kozlov (1933ī2006), doctor of art history, professor, laureate of the 
Prizes of the Union of Cinematographers of the USSR, laureate of the Prize of the Guild of Film 
Critics of Russia, as well as the Prize for the best film critic (2003), member of the Union of 
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Cinematographers of the Russian Federation. He was one of the leading researchers of the works of 
Sergei Eisenstein and Luchino Visconti, was involved in the creation of the journal Film Studies 
Notes and the Eisenstein Center for Film Culture Research. 

Leonid Kozlov was born on July 23, 1933. In 1951 he graduated from the Moscow State 
University. After graduating from high school, he worked as a researcher at the Institute of Art History, 
and later as a leading researcher at the Research Institute of Cinematography. Five years later, he began 
to publish his own scientific articles on the subject of cinema and television, mainly in the journals 
Cinema Art , Film Studies Notes, Soviet Screen and others. In 1986 he defended his dissertation for the 
degree of Doctor of Arts, and in 1992 he was approved as a professor. L. Kozlov taught students the 
history and theory of cinema at VGIK and the Russian State University for the Humanities.  

Even before entering Moscow State University, L.K. Kozlov, by his own admission (Kukulina, 
2006), was fond of reading the Cinema Art  journal, and years later he himself became the author of 
scientific publications and articles in this journal. By the way, not everyone could publish in the 
Cinema Art journal, one of the most influential an d reputable Soviet journals, it mainly published 
articles only by selected film experts, film critics, film theorists, and film directors. It is no 
coincidence that foreign critics called it an analogue of the famous British film journal Sight & 
Sound (Hil l, 1960: 31-40), although it significantly surpassed its British "colleague" not only in the 
number of circulations, but also (more significantly) in fundamental content of some of the 
materials published in it.  

L. Kozlov devoted his main theoretical works on cinematic issues, mainly to professional issues 
of film studies and film dramaturgy (the main works were published at different times under the 
headings ñCritical Diaryò, ñTheory and Historyò, ñPublicationò, ñAbroadò, ñBibliographyò on the pages 
of the Cinema Art  journal), although most of his publications, for obvious reasons, were written in 
line with the ideological and political dogmas of one or another historical period of the USSR. 

At the same time, he had a relatively wide range of scientific interests: critical articles on the 
theory and history of Soviet and foreign cinematography, film reviews of Soviet and foreign films, 
reviews of works by other authors on the subject of cinematography, bibliography, discussions.  

Having initially received a philological education, already being a student at Moscow State 
University, L. Kozlov became interested in film art through the analysis of film scripts. He was 
especially impressed by B. Balazsôs book The Art of Cinema (Balazs, 1945), which inspired the 
future research scientist.  

Here is how his friend and colleague M. Yampolsky wrote about him: ñHis presence has 
always been marked by extraordinary intensity. He was the very embodiment of concentration, 
intellectual, spiritual energy. Above all, he was passionately in love with culture. His reactions were 
never sluggish or indifferent. A film, a book or music that interested him mobilized his whole 
being, trembling with passion. It is no exaggeration to say that he lived by art. In the modern 
practical wor ld, there are very few such people left, and the departure of each of them is a sign of 
the gradual and final disappearance of that great utopia of culture that was carried by part of the 
Russian intelligentsiaò (Yampolsky, 2006). 

 
2. Materials and methods  
Research materials: theoretical articles by film critic L.K. Kozlov (1933ī2006) in the Cinema 

Art  journal.  
Research methods: a comprehensive content analysis of the theoretical concepts of the film 

critic L. Kozlov in the Cinema Art  journal, including met hods of theoretical research (classification, 
comparison, analogy, induction and deduction, abstraction and concretization, theoretical analysis 
and synthesis, generalization) and methods of empirical research (collection of information).  

 
3. Discussion  an d results  
A considerable number of Soviet and Russian (Fedorov, 2021; Fedorov, 2022; Fedorov, 

2023; Khudyakova, 2000; Lotman, 1973; Razlogov, 2013; Sokolov, 2008; Yampolsky, 1993; 
Zhabsky, Tarasov, 2015 and others) and western (Andrew, 1976, Andrew, 1984; Branigan, 
Buckland, 2015; Casetti, 1999; Eco, 1975, 1976; Etherington-Wright , Doughty, 2011; Gibsonetal., 
2000; Hill , Gibson, 1998; Livingston, 2009; McIver, 2016; Plantinga, 1993; Stam, 2000; Villarejo, 
2007 and others) works have been devoted to the study of the evolution of cinematography and 
film studies.  
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At the same time, some works (Fedorov, 2017; 2019; Gorbatkova, 2016; Hill, 1960; 
Levitskaya, 2022; Levitskaya et al., 2016; Muryukina, 2016; Salny, 2015, 2016) were about the 
famous Soviet and Russian film critics and historians. Here we can recall, for example, 
the collective monograph ñMedia Criticism in Russia: Creative Portraitsò (Levitskaya et al., 2016). 
The genesis and development of Soviet and Russian cinema and film criticism are also represented 
in the scientific works (Fedorov, 2014ī2022). The publications of A. Fedorov and A. Levitskaya 
(Fedorov, Levitskaya, 2022; Levitskaya, 2022) are devoted to the study of the theoretical concepts 
of film studies in the Cinema Art  journal.  

L. Kozlov began publishing regularly in the Cinema Art journal in the 1950s. His first 
publication was the article ñOn the Syntheticity of Cinematographyò in the Cinema Art  journal 
(Kozlov, 1956: 82-90) turned to the analysis of the specifics of film art, which synthesized painting, 
theater, literat ure, music, etc. At the same time, by painting he meant the pictorial solution of the 
film, by the theater ï the art of the actor, by literature ï the script, by music ï the symphonic score 
of the film ( Kozlov, 1956: 82). 

Revealing the essence of the synthetic specifics of cinematography, L. Kozlov emphasized 
that it can be fully understood, taking into account such an important aspect of cinema as 
cinematic space, since the viewer in the process of watching a film perceives not only the frame 
projected at a given moment on the screen, but simultaneously the frames preceding it, and the 
movie itself is ultimately perceived by him not as a simple chain of frames, but as something 
integral, gradually unfolding before his eyes. At the same time, one can speak of a film work both as 
a poetic whole (about a film script) and as a pictorial whole (about a film): ñThe synthesis of poetry 
and painting means, in particular, that cinema is the art of double individualization, that is, that 
the character (in general, the image) in cinematography is individualized not only in the literary 
sense of the word (by those features that unfold in time, in actions and dialogues), but also 
plastically ï by those features that we see in the space of the frame at every moment of the plotò 
(Kozlov, 1956: 88). In addition, the specificity of cinema art is determined by its material: 
photography, which obliges the filmmakers to the exact authenticity of each specific detail and the 
whole, depicted in the film.  

According to the author, th e secret of the popularity of cinematography is largely related to 
the fact that it developed on the aesthetic basis of other ("old") arts, and also used their theoretical 
and practical experience. Hence, the tasks of creating a theory of cinema art, studying its aesthetic 
features necessarily dictate an appeal to the theory of those arts that feed the cinema; more 
broadly, to the general aesthetic heritage. The second source is the testimonies of practitioners of 
modern cinema. They have accumulated rich observations. These observations preserve the living 
breath of art, but they are of far more than empirical significance ( Kozlov, 1956: 90). 

In addition, L. Kozlov wrote reviews of books by foreign authors on cinema, analyzed their 
theoretical concepts and approaches. For example, in his article "Two Arnheims" (Kozlov, 1961: 
122-125), the author presented a film criticism analysis of the works of the German psychologist 
Rudolf Arnheim on the theory of cinematography ( Arnheim, 1960). On the one hand, the author 
accurately noted the dual nature of R. Arnheimôs theoretical approach to the study of 
cinematography: ñArnheim is a spectator, in love with the cinema of the twenties, devoted to it, 
subtly feeling the peculiar poetry of a wordless image, absorbing the novelty of plasticity, 
discovered by cinema, ï here "first author" of this book. From it comes a romantic view of cinema 
that is clearly tangible for the reader. But Rudolf Arnheim and the scientist -psychologist, a follower 
of that school, which studied th e apparatus of human perception, attributing to it the ability to 
ñorderò the signals of the real world according to certain laws of ñsimplicityò, ñcorrectnessò, 
ñbalanceò, etc.ò (Kozlov, 1961: 123). 

At the same time, according to L. Kozlov, R. Arnheim, being a psychologist, limited his 
theoretical analysis to the study of the exclusively sensual material of the film image, in other 
words, he limited his possibilities in revealing the specifics of cinematography, although he made 
many valuable observations that brought the book wide popularity. The critic substantiated that 
the combination of Arnheim the theorist and Arnheim the spectator turned out to be very fruitful 
in the final analysis in the study of the laws of the moving photographic image. He called the first 
chapters of the book devoted to this problem the best in it: ñHere, a number of differences that 
exist between the human eye and the ñcinema eyeò of the camera are clearly formulatedò (Kozlov, 
1961: 123). 
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On the other hand, without belittling th e importance of R. Arnheimôs research for the theory 
of cinema for the study of expressive techniques in cinema (ñgrammar of cinemaò), this book, 
according to the critic, did not reflect the author's deep interest in the artistic problems of cinema. 
L. Kozlov was convinced that cinema theory is impoverished if it is not based on understanding the 
historical process and is not connected with creative practice, if it is limited to a single frame or 
expressive device, losing sight of the unity of the film as an integral work of art: ñCinema theory is 
fruitless if she limits her subject to techniques of expression and does not study film as a movement 
of figurative thought. Such a theory runs the risk of becoming a theory of craft, not artò (Kozlov, 
1961: 124). 

In his early articles published in the Cinema Art journal, L. Kozlov often referred to the 
history and theory of cinema, for example, in the article "Subsonic" ( Kozlov, 1961: 115-116), 
he reasonably revealed the fundamental differences between "silent" and "sound" cinema, analyzed 
in detail the evolution of sound and the sounding word as an ideological and artistic means of 
cinema. Initially, the film show had the sound form, not the film, i.e. the filmmakers at that time 
were deprived of the opportunity to  operate with sound as an artistic means and as an element of 
the image. On the other hand, "silent" cinema "could transmit sound only indirectly, in visual 
mediation: through the titles of the dialogue, through the character's speech gesture, through the 
display of sound sources, etc. (Kozlov, 1961: 116). 

Discussing the contemporary state of sound cinema, L. Kozlov hoped that the time would 
soon come when it would be possible to actually achieve a harmonious culture of the sound image, 
a flexible and active subordination of words, music and visual images (Kozlov, 1961: 117). 
In  addition, in his opinion, it is unfair to call the great films created before the advent of sound in 
cinema the term ñsilentò cinema, since the term ñdumbnessò is inappropriate in its figurative 
meaning in relation to films full of meaning and deep content. Therefore, following Sergei 
Eisenstein, he proposed to agree on the use of the term "subsonic" cinema in film studies: ñSilent is 
opposed to "sound ". The meaning of ñsubsonicò is not only in difference with ñsonicò, but also in 
connection with it, in unity with it. The word "subsonic" also means development, gravitation, 
aspiration toward soundò (Kozlov, 1961: 117). 

Being a leading researcher and connoisseur of Eisensteinôs filmmaking, Leonid Kozlov deeply 
studied and analyzed his work in his publications on the pages of the Cinema Art  journal ( Kozlov, 
1962: 100-122; Kozlov, 1965: 3-10; Kozlov, 1968: 69-87; Kozlov, 1975: 152-164). 

For example, in the article "Endless Labor" (Kozlov, 1962: 100-122), the author analyzed one 
of the main theoretical works of S.M. Eisensteinôs "Careful Nature" (1945): ñThe brightest figurative 
thought: that's what first of all should attract the attention of the cinematographer on these pages, 
depicting the endless intellectual work of their authorò (Kozlov, 1962: 104). In his article which was 
dedicated to the fortieth anniversary of the film Battleship Potemkin  (Kozlov, 1965: 3-10), 
the author conducted a kind of opinion poll among such recognized masters of cinema art as Sergei 
Bondarchuk, Sergei Gerasimov, Joris Ivens, Nanni Loy, Konrad Wolf, Vittorio De Sica. In the 
article, they describe their first impression of the film and their current attitude towards it, evaluate 
the place of this film in the hi story of world cinema and explain how the aesthetics of film and the 
principles of their work relate ( Kozlov, 1965: 3-10). 

By the way, L. Kozlov in his theoretical articles paid great attention to the aesthetics of art, 
in particular, in his review of the book by A. Zis "Aesthetics: Ideology and Methodology" (Zis, 1984), 
he supports the point of view that a film theorist must at the same time be a real art critic, able to come 
into contact with the film and the artist himself ï the creator of the film ( Kozlov, 1985: 125-129). 

A kind of hymn to the cinematic creativity of S.M. Eisenstein was the publication of Leonid 
Kozlov "On the history of one idea" (Kozlov, 1968: 69-87), dedicated to the life and work of the 
famous film director S. Eisenstein. In his arti cle, he invited the reader to take a look at the work of 
S. Eisenstein as an integral world, to study the internal logic of this world, its basic principles, 
determined by the revolutionary era of its time. The author of the article presented a deep film 
analysis of such famous films of the master of Soviet cinema as Strike (1924), Battleship Potemkin 
(1925), October (1927-1928), Alexander Nevsky (1938), Ivan the Terrible (1941-1945) and others. 

As one of the devoted fans of cinematography S. Eisenstein, L. Kozlov argued that the highest 
dignity of Eisenstein as an artist-ideologist, an artist -theorist is revealed precisely in the sequence 
with which he put ideas in order in his artistic world. In the firmness and confidence with which he 
each time recreated and resolved the contradiction between the idea and the object, between the 
ideal and reality. In the invariability with which he strove to bring his idea ï the idea of unity ï 
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to its true content and meaning (Kozlov, 1968: 76). At the same time, the author repeatedly 
repeated that S. Eisenstein is ideological and dialectical. L. Kozlov revealed the plot and 
composition specifics of his films, as well as the philosophy of his cinematography. 

Being a film critic of the leading professional Soviet cinema journal, broadcasting the 
ideology of cinema of the ruling communist party, L. Kozlov often entered into polemics with 
foreign film critics under the heading "Abroad", defending the value of Soviet cinema. For example, 
studying the world significance of S. Eisenstein, L. Kozlov presented a deep analysis of western 
interpretations and theories of his heritage, which in most cases, in his opinion, tried to 
compromise or distort the meaning and value of the cinematic heritage of the Soviet artist. 

In his article "Another Subverser" (Kozlov, 1975: 152-164), the author entered into a sharp 
debate with foreign critics (mainly American) and refuted their ideological and political attacks.  

Getting acquainted with articles about Eisenstein and statements about him publi shed in the 
West, Soviet film criticism, according to the film critic, received a huge number of reasons for 
controversy: ñFirst of all, one should pay attention to the fact that in the last ten years the typical 
concept of Eisenstein, which was widespread in the West in the late 1940's and early 1950's, has 
become noticeably less influential. It could be called "subversive" because the meaning and 
purpose of the proposed scheme was to diverge ï divide and contrast ï Eisenstein's creative quest 
and the logic of the development of Soviet art and Soviet societyò (Kozlov, 1975: 155). 

On the other hand, the author also noted the positive aspects of western propaganda and the 
study of the heritage of S. Eisenstein: ñIt is impossible not to recall the many years of activity of the 
famous American historian Jay Leyda, whose authentic translations of Eisensteinôs theoretical 
works (based on author's instructions), combined in the collections "Sense of Cinema" and 
"Cinema Form", have long become a reliable primary source for the English-speaking readerò 
(Kozlov , 1975: 156). 

The author of the article emphasized that the creation of literary texts was conceived by 
Sergei Eisenstein is inseparable from the process of creating a new cultural context ï informational 
and ideological, aesthetic and general social: "Responsibility to this huge and diverse context ï 
and, let's say more responsibility for it ï did not leave Eisenstein even in the most secret 
movements of his creative thoughtò (Kozlov, 1975 : 152). 

The central theme of theoretical scientific research of film critic L. Kozlov has always had 
methodological problems of film studies, such as the analysis of theoretical heritage, directing, 
screenplay, genres, the specifics of cinema and television. 

In his publications , he repeatedly pointed out the need for a holistic study of cinema. Clearly 
realizing that his contemporaries and colleagues "in the shop" were divided into two camps: 
supporters of "traditionalism" and supporters of "innovation" in cinematography. Withou t joining 
either one or the other, L. Kozlov, in turn, proposed two possible options for setting the 
methodological tasks of contemporary film science: 1) to find a system of techniques that has 
proven itself at the current level of scientific development or at the level of the latest trends;                    
2) understand and define what is happening to cinema today, before our eyes, and how the past 
and future of cinema look from this point of view ( Kozlov, 1976: 75). At the same time, in the first 
version it was about the formal side of solving methodological problems and contradictions, and in 
the second ï the content. Moreover, he was convinced that there was no impassable gulf between 
the methods of science and the methods of art. Speaking about the "polyphonic approach" to the 
study of cinema, he insisted that the system in the study should be an expression of integrity, but 
by no means its imitation.  

On the other hand, not at all begging for the importance of developing the methodology of 
science, L. Kozlov emphasized the special importance of the inclusion of the researcher's 
personality: ñAnd if we talk about the conditions necessary for a real structural synthesis, then the 
personality of the researcher will be one of the most defining valuesò (Kozlov, 1976: 77). As an art 
historian, he formulated a number of important theoretical issues that require further study and 
development: ñThe question of the functions of art taken over by other forms of culture. 
The question of the central peripheral types of aesthetic activity. The question of the relativity and 
permeability of the boundaries between art and non-art. The question of the relationship between 
the categories of aesthetic and artisticò (Kozlov, 1976: 79). 

Special attention to L. Kozlov paid attention to the study of the specifics of cinema and the 
problems of the genre in film art ( Kozlov, 1978: 120-135). 
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Analyzing the general theory of genres, he comes to the conclusion that filmmakers always 
think about the viewer, about how to find or come up with the most effective ways to appeal to a 
mass audience: the effectiveness of the genre is how one could determine the common 
denominator of these searches and reflections (Kozlov, 1978: 120). Based on this, the author of the 
publication drew the atte ntion of readers to the need to develop a proper film history theory of 
genres based on the general theoretical experience of understanding the theory of genres, 
developed and presented in detail in the theory of literature. At the same time, he insisted on 
finding ways to historically substantiate and theoretically generalize the genre system of 
cinematography. 

Discussing the historical and structural factors of genre formation in cinema, the author 
singled out the following factors: 1) the attitude of cin ema towards its addressee ï the mass 
audience; 2) the attitude of cinema to the "older", traditional arts; the attitude of cinema to the 
laws of its specific material (the "photographic nature" of cinema) ( Kozlov, 1978: 123). 

Hence L. Kozlov deduced three trends in the formation of genres in cinematography:                       
1) cathartic, due to the spectacular aesthetics and sensual impact of the film on the viewer;                       
2) synthetic (reunifying), studying the position of cinema in the  context of high, traditional artistic 
culture of the past and present; 3) mimetic, aimed at the development of life material, at the direct 
reproduction of reality, taking into account the possibilities of the photographic nature of the film 
image, and also associated with the creative development of borderline, non-canonical genres 
(Kozlov, 1978: 123-127). 

In addition, when defining the genre of a film work, the film critic drew attention to the 
following problem: watching the movement of the current cine ma, we come across films that 
clearly do not fit into the framework assumed by one or another familiar term or even a 
combination of terms. The standard definitions of the genre do not work, and the film requires an 
individual definition, so to speak ( Kozlov, 1978: 130). 

In other words, sometimes a transition from genre typology to genre identity of the artist and 
his film work is required. Moreover, L. Kozlov argued that the individuality of the filmmaker is 
most clearly manifested, however strange it may sound, precisely in violation of the generally 
recognized and generally accepted laws of the genre. Hence the author wondered whether it was 
possible to achieve the unity of "author's" and "genre". A unique and ingenious example of such 
unity is the work o f Chaplin. In general, L. Kozlov approaches the study of film genres from the 
point of view of communication theory (ñthe rules of the game with the audienceò): as art develops, 
it stays outside the genre and just as inevitably ï inside it ( Kozlov, 1978: 135). 

Considering some aspects of the interaction between cinema and television, L. Kozlov, came 
to the conclusion that many facts of coexistence and merging, synthesis and diffusion of 
cinematographic and television principles are already known ( Kozlov, 1983: 107). 

Content analysis of the main theoretical articles by L. Kozlov shows that they are written at a 
high professional level, replete with cinematic terms and have artistic expressiveness, and 
sometimes poetic imagery. The theoretical concepts presented by him are confirmed by a clear 
logic of presentation and consistent argumentation based on primary sources. At the same time, 
the author's position, assessment and attitude of the author to the subject of research are clearly 
seen in the general content and generalizing conclusions in each article. Structurally, articles are 
usually in a scientific style, have a clear structure and a fairly large volume. 

It should be noted that with communist ideologists and censors, L. Kozlov's relations were 
often qui te tense. In his interview, which he gave to Anna Kukulina in 2006 in the Cinema Art  
journal, L. Kozlov admitted: ñAs for the film studies school that I had to go through, it turned out to 
be a rather tough school, which I, perhaps, do not regret. In the sector, I was the youngest of the 
youngest, but they did not give me any age discounts, and for three or four years my works, those 
that I wrote according to the plan, were torn apart each time during the discussion and were not 
accepted. And the criticism was very serious, from a position of principle. Someone spoke out more 
sharply, someone more gently, but Rostislav N. Yurenev was the harshest critic. In my work, 
he usually saw something alien. He imputed to me, firstly, idealism, secondly, formalism; thi rdly, 
revisionism. From his point of view, he was right ï in fact, in my theorizing, I did not seem to rely 
on accepted and tested foundations. He did not refer to Lenin's theory of reflection, to the concept 
of the partisanship of literature, to the doctr ine of two cultures. I wanted to do art: cinema and art 
in generalò (Quoted in: Kukulina, 2006 ). Thus, the ideological dogmatism of the time was never 
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central to his articles, as the film scholar was interested in lively professional discussion and the 
scientific search for truth.  

When in the 1990s the issue of the fate of national cinema in Russia was raised on the pages 
of the Cinema Art  journal under the heading Discussions, Leonid Kozlov emphasized that in a 
crisis and the revival of national cinematogr aphic culture, a slogan was needed not of a national 
idea, but of an idea, the main way, cultural. It is necessary to think about culture in the broadest 
sense of the word ï ñas about cultivating the soil of cinematography, preserving all the productive 
ti es that have developed over decades and formed a really functioning infrastructure, caring for 
professional potential in order to prevent it from spreading in small streams and leaving no one 
knows where, maintaining the spiritual atmosphere in the cinemaò (Kozlov, 1994: 121-122). All 
this, according to the film critic, at that time turned out to be in a completely neglected state...  

 
4. Conclusion  
As a result of the content analysis of the main theoretical articles of the film scientist Leonid 

Kozlov, published in the Cinema Art  journal from 1956 to 1985, we came to the following conclusions:  
- the author devoted his main theoretical works mainly to professional issues of film studies 

and film dramaturgy; the theoretical articles of the author are written at a high professional level, 
replete with cinematic terms, and are not devoid of expressive artistic imagery;  

- the stated theoretical concepts are confirmed by a clear logic of presentation and consistent 
argumentation based on primary sources;  

- the author's position and the author's attitude to the subject of research are clearly seen in 
the general content and generalizing conclusions; in structural terms, his articles are usually in a 
scientific style, have a clear structure and large volume;  

- as a film critic of the leading professional Soviet journal on cinematography, broadcasting 
the ideology of the cinema of the ruling communist party, the author often entered into polemics 
with foreign film critics on the theory and history of cinematography,  defending the value of Soviet 
cinematography; the author had a relatively wide range of scientific interests: critical articles on the 
theory and history of Soviet and foreign cinematography, reviews of Soviet and foreign films, 
reviews of works by other authors on the subject of cinematography, bibliography, discussions.  
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Abstract  
Although there is ample literature in organisational innovation, not enough attention is 

accorded to the correlation between innovation and corporate reputation in the context of 
corporate communication in the higher education industry. This study was prompted by the urge to 
close this research gap. Three hundred and thirty-one (331) international, or foreign students from 
the Infrastructure University of Kuala Lumpur (IUKL), Malaysia were recruit ed as respondents 
through a simple random sampling technique who completed a 21-item questionnaire with a very 
high reliability (Ŭ = 0.92). Only one correlation hypothesis was tested which was formulated on the 
innovation dimension of the RepTrack TM model and it was accepted. Data analysis was performed 
using SPSS version 23, and a moderate correlation (Personôs p = 0.00, r  = 0.51) was found between 
innovation  and reputation. In addition, reputation is expressed as high esteem, love, respect, and 
trust . The study concludes that a university is more likely to be held in high regard when it has 
strong drive towards innovation, both managerial and technological. The article recommends that  
for IUKLôs reputation to keep soring locally and internationally, it should double its commitment to 
adopt both managerial and technical innovative strategies. Future research should explore the 
differential influence of managerial and technical innovation in IUKL and other institutions of 
higher learning.  

Keywords:  corporate communication, reputation, higher education institution, innovation, 
RepTrak model. 

 
1. Introduction  
Social needs-based educational institutions play a crucial role in the survival and 

advancement of society. To adapt to the challenges of a world that is becoming more unstable, 
it  must change. All stakeholders (students, parents, teachers, educational administrators, 
researchers, and policymakers) must participate in evolution for high -quality students who are 
prepared for life and the workplace to emerge from an innovative teaching and learning 
environment. Aspects of the education system such as theory and practise, curriculum, teaching 
and learning, policy, technology, institutions and management, institutional culture, and teacher 
preparation can all see improvement through the lens of educational innovation ( Nguyen, 2020). 
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Higher education has significantly grown as well as become more diverse and differentiated 
in recent years. The most striking differences can be seen in the organisation of student gro ups, 
the nature of studentsô learning needs, the internal dynamics and structures of institutions, and the 
growing globalisation of higher education systems (Brennan et al., 2014). The following innovative 
measures were suggested by Brennan et al. (Brennan et al., 2014) for higher education institutions, 
including fostering an institutional culture of innovation, considering incentives and rewards for 
staff, involving faculty in the development of new learning technologies, leveraging inter -
institutional co llaborations to enhance student selection and quality, and creating suitable 
strategies to advance faculty membersô skills; A review of current regulatory boundaries and 
linkages (Nguyen, 2020). 

Innovation in the learning environment includes four elements : learning environment 
innovation (four components: learners, teachers, content, and resources); innovation leadership, 
design, evaluation, and feedback; through the ability to expand the relationship of partners; and 
implementation of innovative learning principles ( Nguyen, 2020; OECD, 2013). Nguyen (Nguyen, 
2020) and Serdyukov (Serdyukov , 2017) assert that the need for innovation in education is greater 
than ever. The level of education that a nationôs citizens receive has a significant impact on its 
social and economic well-being. Innovation in education is crucial because it plays a significant 
part in building a sustainable future.  

The public, organisational leaders and policy makers all benefit from innovation. Innovation 
has to do with organisational effectiveness, productivity, and social and economic advancement. 
Innovation is primarily defined as a technology -based phenomenon and understood as a product or 
business process, even though it is studied in a variety of fields in the physical and social sciences, 
as well as in the fine arts and humanities (Damanpour et al., 2018; Godin, 2008 ). The potential 
impact of non-technical innovations has long been acknowledged by scientists (Evan, 1966).  

But the technology-based perspective on innovation continues to be dominant (Damanpour, 
2014). According to patents, R&D spending, the number of new goods or services, the number of 
scientists and engineers involved, and the number of new products or services, academic research 
has primarily examined the causes and effects of product manufacturing and process innovation 
(Armbruster  et al., 2008; Dambur, 2010 ). Recent reviews confirm the predominance of 
technological innovation research and show that strategic and managerial innovation, as well as 
non-technical processes, have received relatively little attention (Cerne wt al., 2016; Damanpour et 
al., 2018; Qiu et al., 2020). 

The development and adoption of technological and non-technological innovations are part 
of the study of organisational innovation. The adopt ion of managerial innovation, a non -technical 
innovation, is the subject of this study. New initiatives and methods in management that influence 
strategy, structure, managerial procedures, and decision-making (Damanpour, Aravind, 2012). 
Through these programmesô accreditation, accreditation bodies hope to improve the efficiency and 
effectiveness of their administrative processes and systems (Walker et al., 2015). We examine how 
organisations strategically adopt managerial innovation, assuming that they do so in response to 
environmental changes or appease senior executives (Damanpour et al., 2018). Due to pressures 
from the corporate environmentôs competitiveness, globalisation, and rising customer awareness 
and expectations, as well as the current market and CEO trend of ñdoing more with less,ò 
organisations are forced to acquire new knowledge that strengthens their capabilities and 
continuously enhances their current systems and processes in order to avoid performance gaps. 
New management plans and practises must therefore be adopted rather than choosing not to 
(Cust·dio et al., 2019; Damanpour et al., 2018; HervasË-Oliver, Peris-Ortiz, 2014; Qiu et al., 2020). 

This study aims to: (1) provide a descriptive analysis of the respondentsô sociodemographic 
characteristics and (2) determine the correlation between IUKLôs innovativeness and its corporate 
reputation.  

Innovation Types : Innovation researchers categorise innovations into different types in order 
to simplify and make them easier to understand. Our research is positioned within the 
organisational innovation literature thanks to the distinction between the two types of innovation 
(product versus process; technical versus non-technical) (Damanpour et al., 2018). 
The classification of products and processes is the one that dominates innovation research. 
Offering new products or services to meet user needs while also introducing novel elements into 
the production or service processes is referred to as product innovation (Damanpour, 2010; 
Damanpour et al., 2018; Hall  et al., 2012). 
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Industrial innovation, typically R&D -based innovation, has been the primary focus of research 
in product process classification, which has led to an understanding of product and process 
innovation as technical innovation ( Damanpour, 2010; Tether, Tajar, 2008 ). The distinction between 
technological and social structures serves as the foundation for technological non-technical 
classifications (Cust·dio et al., 2019; Evan, 1966). Managerial innovation, also referred to as 
organisational in novation, managerial innovation, and organisational innovation, is regarded as non -
technical innovation ( Cerne et al., 2016). The introduction of new programmes or practises 
pertaining to an organisationôs policies, structures, administrative procedures, decisions, and 
external relations is what we mean by management innovation (Cust·dio et al., 2019; Damanpour, 
Aravind, 2012; Damanpour et al., 2018). 

Concept of Organisational Innovation : Innovation is examined at the industrial or economic 
level in economics, at the individual and group levels in psychology, and at both the organisational 
and organisational unit levels in management. Studying organisational innovation, which includes 
business and public innovation, is referred to as organisational innovatio n (Damanbur, 2017). 
Research on organisational innovation examines the causes, mechanics, and effects of developing 
and implementing innovations within organisations. It is crucial to distinguish between generation 
and adoption processes because they take place in different areas of the organisation frequently; and 
are not always influenced by the same set of precedents. Additionally, businesses can develop and 
apply a variety of innovations. The different roles and relative weights that different types of 
innovation play within value chains suggest that there may be differences in the external and internal 
factors that influence the creation and uptake of particular innovations. Identification of innovation 
dimensions pertinent to this research is necessary due to the complexity and diversity of 
organisational innovation research (Cust·dio et al., 2019; Damanpour et al., 2018; Hira et al., 2021). 

Concept of Reputation: A growing body of research has been using reputation indices to 
judge how good organisations are. Reputation has to do with the internal feelings of individuals 
about organisations. That organisation can be a profit or non-profit venture; a country or a state; a 
university or a company; a school or even an individual (Esa et al., 2022; Khoshtaria et al., 2020; 
Ponzi et al., 2011; Tay et al., 2020). Reputation is the overall evaluation often expressed as the 
admiration and esteem in which an organisation or company is held. It answers whether one is 
good or bad (Brenneke et al., 2020). It also determines the extent to which people trust an 
organisation (Adebesin, Mwalugha, 2020; Al Shobaki et al., 2020; Golata, Sojkin, 2020 ). 

Reputation is described as the collective representation of multiple constituencies, the image 
of a company [or organisation] built up over time and based on a company [or organisationôs] 
identity programs, its performance and how constituencies have perceived its behaviour (Argenti, 
Druchenmiller, 2004; Pires, Trez, 2018 ). Reputation is also described as intangible (Abdullah,  
Abdul Aziz, 2013; Rindova, Martins, 2012; Taamneh et al., 2022; Shah, Abdullah, 2016). Thus, it is 
very difficult to measure. Still, scholars have tried in their ways to describe what reputation means 
and how best it can be measured. 

Past research has variously defined reputation. For Rashid and Mustafa ( Rashid, Mustafa, 
2022), reputation is the emotional connection between people and companies. Reputation can be 
measured by the level of trust, admiration, respect, and good feeling. Companies [or organisations] 
with strong reputations have this emotional connection. And they attract increased in support from 
their key stakeholders. According to Singh and Misra (Singh, Misra, 2021), corporate reputation is 
the overall (often expressed as admiration, respect, and esteem) in which a company is held. Thus, 
he posits that corporate reputation answers the question, are you good or bad. It determines if 
people trust the company. Therefore, discussing this in connection with universities would tell how 
some of their attitudes and practices lead to criticisms and reputational injury. Corporate 
reputation can also be defined in terms of several attributes that form a buyerôs perception as to 
whether a company is well known, good or bad, reliable, trustworthy, reputable  or believable 
(Abdullah, Abdul Aziz, 2013). Corporate reputation is concerned with how people feel about an 
organisation based on whatever information (or misinformation) they have on the organisationôs 
activities, workplace, past performance, and prospects (Ponzi et al., 2011; Pires, Trez, 2018). 

A good reputation creates a favourable operating environment, but it demands continuous 
maintenance and demonstration through good practices. It delivers promise; this is how 
organisations will behave in the futu re (Ponzi et al., 2011; Rimkutƍ, 2018). Many tend to 
interchange the three concepts of reputation, image, and identity. Anything that has to do with the 
painting of the good values of an organisation is identified with one of the three concepts. But 
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scholars have distinguished the three concepts though they are not without relationships, namely 
corporate image, corporate identity, and corporate reputation.  

1. Corporate image: this is intangible; it is the belief and impressions held by stakeholders 
about a company (Singh, Misra, 2021). Stakeholders can be students, employees, community and 
so on. Goğata and Sojkin (Goğata, Sojkin, 2020) posit, ñImage is a reflection of an organisations 
reality.ò This means that the stakeholder examines what the organisation is all about, what the 
organisation is doing and the direction it is heading to ( Abdullah, Abdul Aziz, 2013; Ponzi et al., 
2011). Hence, the corporate image answers the question of what people think about you (Singh, 
Misra, 2021).  

2. Corporate identity : this has to do with attributes, symbols, nomenclature, and behaviours 
used by the company to express and identify itself (Singh, Misra, 2021). Managing identity is vital 
to portray a good image of the organisation (Abdullah, Abdul Aziz, 2013). Unlike the image, 
identity is tangible. It should be made unique, unambiguous, thrilled, and simple. In o ther words, 
the actual identity should match the covenanted identity, which is the corporations promise to its 
stakeholders (Chelysheva, Mikhaleva, 2020 ). The role of corporate identity is to measure who you 
are (Boafo et al., 2020; Melewar et al., 2018; van der Rijt, 2021). 

3. Corporate reputation : corporate reputation is the overall evaluation often expressed as 
admiration, respect, esteem, and good feeling (Adebesin, Mwalugha, 2020; Ajayi, Mmutle, 2021; 
Esa et al., 2022). Like the image, reputation is also intangible. It is the emotional connection 
between people and organisations. Therefore, corporate reputation answers the question, are you 
good or bad? It determines if people trust the organisation (Singh, Misra, 2021; van der Rijt, 2021). 

However, it should be observed that three concepts are related. Some scholars have given 
further definitions, which show how identity and image are attached to reputation. Adebesin and 
Mwalugha (Adebesin, Mwalugha, 2020), and Abdullah and Abdul Aziz (Abdullah, Abdul A ziz, 
2013) have defined corporate reputation as ña collective term referring to all stakeholdersô views of 
corporate reputation, including identity & imageò. Burke gave a related definition of corporate 
reputation as ñthe collective representative of multiple constituencies, images, of a company built 
up over time based on a companyôs identity programs, its performance and how constituencies 
have perceived its behaviourò (Burke, 2016). 

Having provided a well -reviewed conceptual foundation for the study, next we should provide 
the theoretical framework upon which the study was grounded. However, before we do that it 
would be better for us to review some literature on the Malaysian higher education system for us to 
have some understanding of the Malaysian higher education context in relation to the objectives of 
the study. 

Theoretical Framework of the Study : The concept of reputation has received great attention 
from scholars of various fields. Literature on reputation is appreciably piling up (e.g., Kaur, Singh, 
2018; Khoi, 2021). In addition, scholars have developed different research models, which help us to 
quantify the intangible nature of companies. To this end, it can be found suitable to use a new 
model designed by Reputation Institute called the RepTrak model (Prado, Ballabriga, 2016). 
RepTrak is a tool developed from extensive international research, which provides organisations 
with a standardised framework that can be used to quantify their reputation. RepTrak has 
7 dimensions and 23 drivers. It also has a pulse that determines what reputation is. Based on the 
assessment of the seven dimensions, five of the dimensions are not applicable in the present study, 
only innovation  is. However, to provide comprehensive literature evidence on the model, reviews of 
the literature on the five of the most related dimensions were performed ( Chan et al., 2018). 

The dimensions of the RepTek model are briefly discussed in the paragraphs that follow.  
(1) Leadership: this is the act of a leading a group of people or organisation. It is part of the 

success of any organisation to establish a competent and focused leadership. Any organisation that 
has failed to establish good leadership, such has planned to fail from the beginning. Leadership is 
very important; it reflects the capacity to direct, support and strategic competence to create value 
for an organisation. In this model, leadership has three drivers, which include the establishment of 
a strong and respected leader, a clear vision for the future and well-organised leadership (Prado, 
Ballabriga, 2016). Research has shown that 31 % of employees said that unethical culture in 
business would lead them to act unethically too (Chan et al., 2018; Prado, Ballabriga, 2016).  

(2) Products and services: the nature of products and/or services also adds to the reputation 
of the employee. A client should be treated very well. An organisation should have good value for 
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finance, goods and services should be of high quality, complaints should be handled satisfactorily, 
and the needs of the clients should be satisfied (Prado, Ballabriga, 2016). 

(3) Innovation : this is another important dimension of assessing reputation in the RepTrak 
model. Innovation is the process of translating an idea or invention into goods or service that 
creates or for which customers will pay. To be regarded as an innovation, an idea must be 
replicable at an economical cost and must satisfy a specific need. Innovation involves the deliberate 
application of information, imagination, and initiative in deriving great er or different values from 
resources and including all processes by which new ideas are generated and converted into useful 
products. In business, innovation often results when ideas are applied by the company to satisfy 
the needs and expectations of the customers. In a social context, innovation helps create new 
methods for alliance creation, joint venturing, flexible work hours, and the creation of buyersô 
purchasing power. This dimension also has three drivers, which include being first to market, 
adapting to changes and innovative company (Prado, Ballabriga, 2016).  

(4) Governance: governance is about how transparent the management is, whether 
cooperation behaves ethically and fair in the way they do business. In other words, effective 
governance improves financial and operational transparency. This is because it decreases the 
information asymmetries between insiders and outside investors. By adopting governance 
provisions, it may improve financial transparency because it accentuates information disclosu re 
(Hlel et al., 2020 ). Jang et al. (Jang et al., 2016) defined governance as a companyôs policy in which 
the policy is presented in standard writing that accentuates the companyôs code of ethics. In other 
words, it is to create a high-level normative prin ciple and redefine how a business should be 
conducted in a moral context of business. 

(5) Citizenship : corporate citizenship is the extent to which businesses are socially 
responsible for meeting legal, ethical, and economic responsibilities placed on them by 
shareholders. The aim is for businesses to create higher standards of living and quality of life in the 
communities in which they operate, while still preserving profitability for stakeholders 
(Campopiano et al., 2019; Homer, 2021; Singh, Jamil, 2021).  

Corporate citizenship is a business leadership process that focuses on a companyôs impact on 
society and its relationships with stakeholders (Waddock, 2017) and the strategies on the 
operationalisation of its relationship with an impact on stakeholders a nd the natural environments 
(Homer, 2021). While defining citizenship according to institution theory Lewis et al.ôs (Lewis et 
al., 2019) says, ñIt is a business that has a long-term existence in the industry; it has to do with the 
area of economic, legal, and ethical responsibility of industry.ò However, the RepTrak drivers of 
citizenship are not different from what the above scholars said. Citizenship has three drivers: 
supporting a good cause, contribution to society, and protection of the environment ( Campopiano 
et al., 2019). 

Conceptual Framework of the Study : This study focused on the innovation dimension of the 
RepTrak model. Therefore, the independent variable of the study is only one, which is, innovation. 
The dependent variable, which is, reputation, was measured based on four sub-variables, namely 
esteem, feelings, admiration, and trust (e.g., Fombrun et al., 2000 ) (see Figure 1). Hence, only one 
hypothesis was tested, and it is formulated as below. 

 
Fig. 1. The conceptual framework of the study. 

 
Hypothesis of the Study: Given the preceding literature review, this study formulates the 

following hypothesis:  
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H1: There is a significant relationship between IUKLôs reputation and its innovativeness. 
 
2. Materials and m ethods  
Research Design and Population: This study focused on providing an understanding of the 

correlation of between the reputation of the Infrastructure University, Kuala Lumpur (IUKL), 
Malaysia and its organisational innovation (in the context of corporate com munication). Survey 
research approach was employed especially given that a large sample was involved (e.g., Singh, 
2022). The data were collected using a self-administered questionnaire. The sample was selected 
from the population of international students  at the university.  

Sample and Sampling Technique: Surveying a whole population of foreign students at IUKL 
may be practically impossible, hence the need for the selection of a representative sample from the 
sampling frame (Singh, 2022). Because it guarantees the generalisation of data and elements of the 
population have the probability of having equal chances of being selected in the sampling process 
(Singh, 2022), a simple random sampling technique was employed to recruit the respondents of 
the study. The scholar argues that probability sampling gives the possibility of generalisation, 
and because the sample is chosen randomly, the result is assumed the reflective view of all the 
respondents (Wimmer, Dominick, 2013 ). The population of this study was 1,852. However, using 
the Krejcie and Morganôs (Krejcie, Morgan, 1970) sampling calculator, 319 respondents are enough 
to represent the population.  

Location of the Study : This study was conducted at IUKL. IUKL was established in 1998 and 
it was the centre of Kumpulan Ikram tertiary education activities. In 1999, Ikram College had its 
name changed to Ikram College of Technology (ICT). On 13 September 2003, ICT was upgraded by 
the Malaysian Ministry of High Education to the status of a university college with a n ew name 
Kuala Lumpur Infrastructure University College (KLIUC). In 2012, KLIUC has further upgraded to 
a full -pledged university with the name Infrastructure University, Kula Lumpur. IUKLôs vision is to 
be a world-renowned infrastructure university, and it s mission is to strive for excellence 
innovatively in various fields of infrastructure by providing quality education, advanced 
knowledge, state-of-the-art technology, and excellent professional services (IUKL Website, 2022 ). 

IUKL was chosen because of the following reasons. First, unlike most public universities 
which provide admission to international students mainly at postgraduate levels only, IUKL is a 
private university that believes in internationalizing its innovative strategy by offering admission to 
both undergraduate and postgraduate international students. Second, the population of 
International students at the university is very significant ï it constitutes up to 40 % of the entire 
population of the students. Thus, because of cultural and social differences, it is important to assess 
their perception of the universityôs reputation. Third, IUKL witnesses an important landmark in its 
history. It used to be a college and now a full-pledged university. It is undergoing massive 
transformation includin g in the areas of the rebranding of its name, logo, corporate colour(s), 
identity, image, etc. Finally, physical infrastructures are rehabilitated, and new ultra -modern 
buildings are under constructed. Hence, this study deemed IUKLôs reputation is worth assessing to 
determine whether these innovations are correlated with its reputation ( IUKL Website, 2022 ).  

In addition, IUKL has been in the education industry for more than 20 years providing 
quality education and various professional services excellently well. it also has a global affiliation 
with top -ranking universities in the United Kingdom, Nepal, Indonesia, Australia, China, Pakistan, 
etc. It was rated 5-star in the teaching and facilities category in the 2020 QS rating (IUKL Website, 
2022; QS, 2020). 

Research Instruments, Adaption, Pre -Testing, and Organisation : The research instrument 
used in this study was RepTrak, which measures seven dimensions: leadership, financial 
performance, workplace, innovation, governance, products and services, and citizenship. 
The model was adapted and adapted because measuring óworkplaceô and ófinancial performanceô do 
not apply and are irrelevant to students. Financial performance is confidential and cannot be 
assessed by students while the workplace has to do with the feelings of the staff. To obtain a 
reliable result, only five dimensions were adopted. In addition, RepTrak pulse was also tested, 
which serves as the dependent variable, and it encompasses esteem, feelings, admiration, and trust. 

Pilot study : a pilot study was conducted to determine the reliability of the RepTrak model. 
Twenty-one (10 %) questionnaires were administered to international students on campus ï at the 
Caf®, the Postgraduate School and Bloc A. The result shows a reliability score of 0.92 Cronbachôs 
Alpha as shown in Table 1. 
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Table 1 . Reliability of the Test of the RepTrak Model -Based Instrument 
 
Scaleôs 

Cronbachôs Alpha 
Cronbachôs Alpha of RepTrak Model Number of items 

0.92 0.96 21 

 
Operationalisation of Variables : The adapted dimension of the RepTrak model in this study 

is innovation . The dependent variable is reputation, which is based on the emotional appeal of the 
studentsô high esteem, admiration, respect, and trust as well as their good feelings toward IUKL. 
Thus, to determine IUKLôs reputation, the innovation  dimension was tested. 

Validity and Reliability of Instrument : The instrument employed a 7-point Likert scale.  
The respondentsô choices were ranked in order from 1) strongly disagree, 2) partially 

disagree, 3) disagree, 4) not sure, 5) partially agree, 6) agree and 7) strongly agree. Likert scale was 
employed because of the following reasons: it is very precise and presents no ambiguity; it can lend 
itself to various statistical manipulation and analysis; and can be applied in natural and 
behavioural studies. It has all the attributes of a good scale: definite order and standardised 
distance. Besides, interval ratios such as the Likert scale have high validity than ordinal or nominal 
scales. They can be measured in arithmetic mean, standard deviation, coefficient of variation, and 
variance (Ponzi et al., 2011).  

The RepTrak model has strong scale reliability (Ponzi et al., 2011). This means that it has 
steady and stable measurements across time and the various items in the instrument. The model 
has convergent validity with the variance extracted from all the independent variables to the latent 
variable as 0.92, which has exceeded the benchmark of 0.50ι (e.g., Ponzi et al, 2011) as shown in 
Table 1, above. Convergence validity is assuring that the variables are valid to be measured and 
corresponding to the concept. 

Data Analysis and Statistical Significance : The study measures the data from descriptive 
data such as the central tendency to inferential data. Frequency analysis was adopted to describe 
each of the datasets. Inferential data were also measured to identify the relationship between two 
variables. The interval scale is a continuous variable; hence, the statistical tool that was used is 
Pearsonôs Product Moment Correlation analysis. The value for a Pearsonôs correlation can fall from 
0.00 to 1.00. Pearsonôs correlation is largely used in linear relationships. It shows whether the 
relation is positive or negative. The relationship is said to be positive when both variables increase 
or decrease; whereas it is also said to be negative when one variable is decreases and the other 
increases. The data were analyzed using the Statistical Package for Social Sciences (SPSS) software 
version 23. 

 
3. Discussion  
The purpose of this study was to investigate the correlation between IUKLôs innovation and 

its corporate reputation. Only the Innovation dimension of the RepTtrak model was examined, 
hypothesised, and tested in the studyôs conceptual framework. Malaysia has grown in popularity as 
a higher education destination, particularly among Asian, Middle Eastern, and African students, 
over the last decade. IUKL is a Malaysian private university located in Kuala Lumpur, Malaysiaôs 
capital city, boasting of high degree of innovative drives including the way it focuses on recruiting 
international students. Not less than 40 % of its students are international, coming from various 
countries around the world. Because of Malaysiaôs advantageous position in the educational 
ecosystem, many research studies focusing on international students, including the current study, 
have been conducted. 

The study used a survey method to recruit participants, who were chosen at random. As a 
result, the discovery can be generalised (Singh, 2022). Our lone hypothesis has confirmed that 
there is moderately positive correlation between innovation and IUKLôs reputation.  

Respondentsô Sociodemographic Characteristics: This sub-section discusses the findings of 
the study on Objective 1, which seeks to provide descriptive analysis of the demographic 
characteristics of the respondents of this study. 

Some of the most important sociodemographic characteristics of the respondents are gender 
and age. By gender, 293 (88.5 %) of the respondents are males, 38 (11.5 %) females. This is not 
surpr ising as most of the students are from Muslim dominated countries, and in Islam, women 
have some restrictions on travelling without Mahram (male companion) (e.g., Nisha, Cheung, 
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2022). However, this is contrary to Wanôs (Wan, 2018) study, which found that female studentsô 
enrollment in Malaysian higher educational institutions is higher than that of male students. 
Arguably, there could be no contradiction if his study were on local Malaysian students. While by 
age, most of the respondents (203, 66.9 %) were aged 21-25 years while the remaining 
61 respondents were aged 26-30 years. While this indicates that most of the respondents were 
under the age of 30, all of them were youth (young people). On marital status, a vast majority of 
them (304 91.8 %) were single, with only 24 of them married. Thus, the survey questionnaire was 
largely completed by international students who were single. 

Moreover, of the 331 respondents, most of them (85 %) were undergraduates. It has been 
observed that since the September 11 attacks in the United States international students, especially 
those of Arab origins enroll in Malaysian universities ( Alzubaidi, Rechards, 2010; Chin, 2019; 
Nadeem et al., 2020; Sirat, 2008). Although the respondents were enrolled in various faculties of 
IUKL, most of them were enrolled in the Faculty of Engineering with a sizeable number of them 
enrolled in faculties of business and information technology. This suggests that courses related to 
engineering, business management and information and communication technology (ICT) are the 
most popular among international students at IUKL.  

Correlation between Innovation and Reputation : In this sub -section, findings of the study 
regarding Objective 2 are discussed, which seek to provide empirical evidence on the correlation 
between innovation and reputation.  

The Innovation dimension of the RepTrak model : The second important dimension is 
innovation. According to Freemanôs Innovation theory (Freeman, 2008), innovation is the main 
growth factor for an organisation, producing competitiveness that would be achieved through 
investment in R&D (Research & Development) and other intangible efforts. Similarly, Cust·dio et al. 
(Cust·dio et al., 2019), Hall et al. (Hall et al., 2012) and Anderson, Lundvall et al. (Lundvall et  al., 
2002) described innovation as the work of several managers that interact with each other and during 
the interaction process, they are designing, emerging and exchanging knowledge with each other. 

In this case, universities, which serve as the knowledge reservoir of modern society, should be 
innovative enough; should also compete favourably with other institution and should be very fast 
in adapting to changes. This can be done through research and assessing to progress on what is 
going own in other sister institutions as well as updating visions to be in conformity with future 
challenges. Similarly, Universities are supposed to adapt to changes easily. This is especially in the 
area of technology.  

The database of the institution, method of lecture deli very, teaching aids, day-to-day 
activities, payment or admission processing fee should be continuously updated through artificial 
intelligence and integrated learning system. This makes communication easier and matches with 
current development. Thus, it is  part of organisationôs reputation to be to be innovative.  

The finding has shown that IUKL innovation is perceived positively by the international 
students. This can be apparent because the finding is consistent with the existing literature as there 
is a positive correlation between IUKL leadership and its reputation at a very strong significant 
level p < 0.00. This is good news to the institutionôs commitment to innovation. By extension, the 
institution is committed to its vision, which is to be a world -renowned Infrastructure University. 
Therefore, when the institution keeps its flag flying, then it is in its way to attain its dream. Hence, 
the alternative hypothesis that says that there is a positive relationship between IUKL and its 
reputation is upheld .  

Overall, however, the study advances our knowledge of how academic institutions control 
innovation to preserve their reputation.  

Results show that in higher education institutional environments, innovation is only 
associated with organisational (institu tional) reputation as it relates to the media. Statistics imply 
that innovation and IUKLôs reputation are significantly but only moderately related. Although the 
findings partially support the research hypothesis, they also show that it has an impact on IUKLôs 
ability to be an innovative higher education institution, to compete with other Malaysian higher 
education institutions, and to adapt to change quickly.  

The moderate importance of this assumption can be explained by the fact that innovation 
cannot dir ectly affect relationships with third parties like industry, communities, or international 
partners or provide direct financial results because it primarily involves the regulatory 
environment, infrastructure, governance, citizens, and processes. The only modest correlation 
between IUKLôs high reputation and innovation is that those who are subject to and regulated by 
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the changes brought about by innovation benefit from those changes. Modern management 
techniques, a flexible organisational structure, a supportive work environment that encourages 
innovation, IT communication convenience, and even IUKL staff and students will be pleased. 

Technological innovation: According to the results of the RepTrack model test, 
innovation is related to each of the three sub-dimensions that measure IUKLôs reputation as an 
innovative university, its competitiveness with other higher education institutions, and its 
ability to change. Statistics demonstrate how innovation at IUKL can affect both international 
affairs and student satisfaction. Consider the nature of innovations, which are mainly 
connected to the introduction of new products/services, satisfaction of external users, customer 
needs and market demands through modified products/services, incorporation of technology 
into production, etc., to find explanations. Through new and on -demand courses that are 
designed to meet studentsô needs by enlisting stakeholders in the course review or creation 
process, and gathering feedback from all stakeholders including local students, external users 
and markets, innovation can generate direct revenue and is relevant to industry and society, 
employee satisfaction, and other factors. 

Results of the model test indicate a strong correlation between reputation of the business and 
innovati on. Additionally, innovation may have an impact on the global activities of universities like 
IUKL, which may have an impact on student satisfaction. The internationalisation of IUKL 
students will logically be promoted by revising current products and serv ices after consulting 
stakeholders, introducing new products like online courses or disciplines taught in English and 
other languages, meeting community and employer requirements, etc. 

The hypothesisôs results, which are thought to be of moderate importance, are the most 
intriguing aspect of the experimental results (as opposed to the strongly significant results). This 
outcome can be partially explained by the fact that improvements in specific organisational 
performance can be attained through the combined influence of many other factors, such as 
knowledge assets, deliberate and methodical management activities, and other resources that are 
not typically thought of as resources for innovation. Therefore, by concentrating only on innovation 
outcomes and IUKL reputation, there are significant potential interactions in moderation and 
mediation that cannot be detected. 

Future studies ought to focus on these claims. Furthermore, there are not many studies 
available at the time of this research on the correlation between innovation and reputation in the 
context of Malaysian higher education industry. It is possible that there are cutting -edge curricula, 
but university officials are not aware of them. The moderate importance of this hypothesis may be 
due to a lack of knowledge on the subject. 

The moderate level of hypothetical significance is also a result of the researchôs context. 
The Malaysian educational system is still strongly influenced by central control. The Ministry of 
Higher Education (MOHE) is in charge of centrally managing higher education institutions, and 
these institutions have limited autonomy. Innovative methods and their advantages might thus be 
disregarded. Due to uncertainty regarding courses, student enrolment, academic assessment, 
degree awarding, staff appointments, budget decisions, infrastructure, and facility maintenance, 
higher education institutions in Malaysia struggle to adopt any novel measures that would help in 
increasing efficiency. 

Overall, the results are consistent with trends in  the current literature, reflecting the positive 
relationship between reputation and innovation ( Alipour, Karimi, 2011; Brennan et al., 2014; 
Nguyen, 2020) and confirming that innovation is the main determinant of the reputation of an 
organisation or company (Crossan, Apaydin, 2010; Odumeru, 2013). The study helps to reaffirm 
the point made by many prominent scholars in previous research that innovation affects 
organisational reputation in many ways, ranging from facilitating adaptation to change, improving  
the efficiency or effectiveness of internal operations, and gaining competitiveness and reputation, 
to financial realisation or economic gain ( Damanpour et al., 2009; Crossan, Apaydin, 2010; 
Nguyen, 2020). 

 
3. Results  
Sociodemographic Characteristics of t he Respondents: This sub-section answers Objective 1 

of this study, which seeks to provide descriptive analysis of the respondentsô sociodemographic 
characteristics.  
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As can be seen in Table 2, of the 331 respondents, 293 (88.5 %) are male international 
students with the remaining 38 (11.5 %) being female students. On the age of the respondents, 
Table 2 shows that 203 (61 %) of the respondents are aged from 21 to 25 years, 61 (18 %) are aged 
from 26 to 30 years while 56 (17 %) are aged from 16 to 20 years. Concisely, all the respondents are 
young people below the age of 30 years. 
 
Table 2 . Respondentsô Demographic Data (n = 331) 
 
Variable Frequency Percentage 

Gender 
Male  293 88.5 
Female  38 11.5 
Total 331 100 

Age 
16-20 56 16.9 
21-25 203 61.3 
26-30 61 18.4 
31-35 8 2.4 
36 or older 3 0.9 
Total 331 100 

Marital Status  
Single 304 91.8 
Married  24 7.3 
Divorced  2 0.6 
Widow 1 0.3 
Total 331 100 

Respondents based on their Levels of Study 
Undergraduate 283 85.5 
Postgraduate 48 14.5 
Total 331 100 

Respondents based on their Faculties 
Engineering & Technology 142 42.9 
Architecture & Build Technology  5 1.5 
Communication & Languages 34 10.3 
Business Infrastructure  78 23.6 
Information Technology  70 21.1 
Applied Science & Foundational Studies 2 0.6 
Total 331 100 

 
Regarding marital status, Table 2 (above) shows that 304 (91.8 %) of the respondents were 

single and that only 24 students (7.3 %) were married. Two students were divorced while only one 
was a widow. Regarding the respondentsô level of studies, Table 2 shows that 283 (85.5 %) students 
participated in the study with 48 of them (14.5 %) postgraduate. Regarding the respondentsô faculty 
of study, Table 2 (above) shows that 142 (42 %) are from the Faculty of Engineering and 
Technology Infrastruct ure. The remaining high percentages include 70 (21.1 %) respondents from 
the Faculty of Information Technol ogy Infrastructure and 35 (10.3 %) from the Faculty of 
Communication and Language Studies. 

Measurement for the Correlation Variables : This sub-section answers Objective 2 of this 
study, which seeks to determine the correlation between the innovation dimension of the RepTek 
model and reputation.  

The RepTek modelôs dimension that was used to assess IUKLôs reputation is innovation. 
As shown in Table 3 the first question on this category is whether IUKL is an innovative institution. 
As many as 110 students (33.2 %) partially agreed that IUKL is an innovative institution; 108 of 
them (32.6 %) agreed; 51 of them (15.4 %) strongly agreed; 16 students disagree; nine (9) students 
partially disagreed, and no student strongly disagreed. However, only 36 of them were not sure. 
The mean score of the responses is 5.34, which is high. 
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Table 3.  Percentage Distribution of the Respondentsô Perception of IUKLôs Innovation (n = 331) 
 
Statement Strongly 

disagree 
Partially 
disagree 

Disagree Not 
sure 

Partially 
disagree 

Agree Strongly 
agree 

Mean 
score 

IUKL is an 
innovative 
institution.  

0.3 % 2.7 % 4.8 % 10.9 % 33.2 % 32.6 % 15.4 % 5.4 % 

IUKL 
competes 
favourably 
with other 
Malaysian 
institutions.  

0.9 % 1.5 % 5.4 % 10.3 % 33.5 % 31.7 % 16.6 % 5.36 % 

IUKL is fast 
in adapting 
to changes. 

0 % 1.4 % 4.2 % 8.8 % 32 % 35 % 17 % 5.44 % 

 
The next question seeks to know the studentsô opinion regarding whether IUKL competes 

favourably with other universities. Many of the respondents (111, 33.5 %) partially agreed that the 
institution competes favourably with other universities; 105 students representing (31.7 %) agreed, 
55 respondents (16.6 %) strongly agreed. However, 34 students were not sure; 18 of them 
disagreed, five (5) partially disagreed and only three (3) strongly disagreed. The mean score of the 
total responses is 5.36. 

The next question is whether IUKL is fast in adapting to changes. One hundred and sixteen 
(116, 35 %) agreed that the institution is fast in adapting to changes; 106 of them (32 %) partially 
agreed; 57 of them (17 %) strongly agreed; 14 respondents disagreed, 6 of them partially disagreed 
while only three (3) of them strongly disagreed. However, only 29 of them were unsure. The mean 
score of the total responses is 5.44, indicating how a very high score as shown in Table 3 above. 

Table 4 contains data that were generated from measuring the dependent variable, 
reputation. Regarding the statement whether the internati onal students have high esteem toward 
IUKL, 109 (33.9 %) of the respondents agree that they have high esteem for the institution, 
107 (32.3 %) of them partially agree, and 69 (20.8 %) strongly agree. However, only 28 of them 
indicated they are not sure, 13 disagree, 3 partially disagree and 2 strongly disagree. The mean 
score of all the responses is 5.53 as shown in Table 4. 

 
Table 4.  Percentage Distribution of the Studentsô Perception of IUKLôs Reputation (RepTrak 
pulse) (n = 331) 
 
Statement Strongly 

disagree 
Partially 
disagree 

Disagree Not 
sure 

Partially 
disagreed 

Agree Strongly 
agree 

Mean 
Score 

I have high 
esteem for 
IUKL.  

0.6 % 0.9 % 3.9 % 8.5 % 32.3 % 33.9 % 20.8 % 5.53 % 

I admire 
and respect 
IUKL.  

0.6 % 0.9 % 1.8 % 4.8 % 33.5 % 36.9 % 21.5 % 5.66 % 

I trust 
IUKL.  

0.6 % 0.9 % 1.8 % 5.4 % 43.4 % 37.5 % 19.3 % 5.62 % 

I have good 
feelings 
toward 
IUKL.  

0.6 % 0.9 % 1.5 % 3.3 % 32 % 32 % 29.6 % 5.60 % 

 
Regarding the statement, whether the respondents admire and respect IUKL, 122 (33.9 %) 

agree that they admire and respect IUKL, 111 (32.3 %) partially agree, 71 (20.8 %) strongly agree, 
16 are not sure, 6 disagree, 3 partially disagree, and 2 students strongly disagree. The mean of the 
total responses is 5.56 as shown in Table 4 above. Regarding the issue of trust, 124 (37.5 %) of the 
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respondents agree that they trust IUKL, 114 (34.4 %) partially agree, 64 (19.3 %) strongly agree, 
16 indicated not sure, 3 disagree, and 2 strongly disagree. The total mean of the responses is 5.62, 
which is quite high (see Table 4 above). The last statement was whether the respondents have good 
feelings about IUKL. Many of them (106, 32  %) agree that they have good feelings toward the 
university, 106 (32 %) partially agree, 98 (29.6 %) strongly agree, 11 of them are not sure, 
5 disagree while 2 strongly disagree. The mean score of the responses is 5.80, which is the highest 
(refer to Table 4 above).  

Determining the Correlation between Innovation  and Reputation : Table 5 shows that IUKL 
innovation  is moderately correlated with its reputation, where Personôs r = .55 and the significance 
level is p=.00. Hence, we can say that H1 was accepted. This result is also reflected in Figure 1 
(refer to Section 1, under Sub-Section Conceptual Framework of the Study ). 
 
Table 5. Relationship between Innovation and Reputation  
 
Variables P r  
Innovation  Reputation 0.00  0.51** 

Note: **Correlation is significant at 0.05 level (2 tailed)  
 
5. Conclusion  
This study advances our knowledge of how innovation is correlated with a higher education 

institutionôs reputation. 
The key theoretical implications of this study include that it offers empirical support for the 

beneficial association between corporate reputation in academia and innovation. This contributes 
to the fieldôs literature while also assisting in the statistical confirmation of a number of hypotheses 
about the relationship between these two factors in a scholarly setting. The relationship between 
innovation and company reputation in the context of private higher educ ation in Malaysia has not 
received much attention, despite previous studies in a similar context. We conducted our research 
using the RepTrack modelôs innovation dimension as a guide, and we discovered that innovation 
has an impact on organisational reputation. The value of this to practitioners is enormous.  

Additionally, by illustrating the role of innovation as a management tool in enhancing the 
organisationôs national and international reputation, student preferences, and staff performance, 
the study contributes to the literature on reputation management in academic settings. The widely 
used RepTrack Model Scale has been adopted to assess the organisational reputation and 
innovation performance of higher education institutions. It is based on the theory o f eminent 
scholars. It is a helpful resource for future researchers who plan to study the same subject in 
academic settings abroad. 

From the managerial implications perspective, this study makes recommendations for 
creative methods and projects that could improve academic institutionsô standing; as a result, they 
can act as guidelines for the staff members of these organisations. The findings of this study are 
important to academic institution leadership because they have immediate application to daily life . 
The outcomes may be interesting to departments and their businesses once they want to promote 
innovation and thereby improve the reputation of their organisation.  

The findings of this study show that managers of academic institutions should be more 
cognizant of the value of innovation, act appropriately, put roadmaps for innovation initiatives 
into practise, and create innovation policies that support better organisational performance. 
Managers must use advanced management strategies that support flexible organisational 
structures, foster a culture of innovation to lessen resistance to change, and maximise the 
advantages of information technology in governance, education, and research and development 
activities if they are to improve the reputation of high er education institutions. Additional 
strategies are suggested, such as ongoing evaluation of current curricula, reducing or adding new 
disciplines in response to societal needs, involving stakeholders in the educational process, 
promoting outreach, and enhancing capabilities through collaborations between higher 
education institutions and other organisations.  

Limitations and Suggestions for Additional Study . There is room for additional research 
directions given the studyôs context and research design. First, because this study chose to focus on 
innovation in a very specific context for higher education institutions, the results may not be 
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general and representative. Second, despite the fact that this was not the studyôs primary focus, all 
of the participan ts were IUKL students, who most likely spoke favourably of their group. 
To prevent bias against future research, it is advised that qualitative surveys be conducted in 
addition to quantitative surveys. Third, future researchers may be interested in compara tive 
studies of innovation and reputation in the fields of education or other industries across various 
nations. Fourth, long time series data will allow researchers to understand the causal relationship 
between reputation and innovation better compared to  one-off studies conducted in a cross-
sectional research setting. These are highly recommended future research directions. 
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Abstract  
In comparison with face -to-face communication, the respondentôs contribution to the 

generating of the blog text is realized on a deferred basis. The blogger and his/her interlocutorsô 
interaction models reveal similar features wi th the face-to-face dialogic patterns. Compared with 
face-to-face communication, the dialogue in blog interaction has a more multidimensional 
structure. The respondent reacts with a message that contains more than one illocution, and the 
question-and-answer unities are characterized by a three-step scheme, since the final message is 
absent in the majority of contexts. On joint unfolding of the blog, the interlocutors implement 
many communicative strategies that are characteristic of face-to-face dialogic interaction. 
The system architectonics of the massage producing and transmitting plays the essential role in the 
implementing the effective communication models. The technical blogosphere support and the 
relevant communicative context largely determine the compensatory possibilities of ñdockingò 
stimuli and reactions against the general background of the whole variety of face-to-face 
communications. The repertoire of communicative strategies that acquire the essential importance 
in the process of overcoming the problems of establishing and maintaining reactions in blog 
communication is determined. The current aspects of designing the interfaces of blogging 
platforms that influence the pragmatic contexts of reactive utterances are discussed. 

Keywords:  reactive post, explicit and implicit reaction, stimulus and response, face -to-face 
communication, blog text, communicative strategy, blog platform interface.  

 
1. Introduction  
The fundamental definitions of interpersonal communication are based on the concept of the  

respondentôs reactive contribution (Capella, 2017; Flanagin, 2017; Hess, Mazer, 2017; Laskova, 
Lazarev, Kudryashov, 2021; Walther, 2017). The phenomenon of interpersonal communication is 
characterized in terms of ñphatic relationsò in which dialogue is a jointly created in the discursive 
action format. Communicative relations are structured by interl ocutorsô mutual intentions. 
So, bloggers realize the intention to convey meaning to respondents, and the basis of the 
respondentsô discursive activity is interpretive intentions. In this regard, the communicative 
relationship between the blogger and the respondents is the essential prerequisite for interpersonal 
communication.  
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One of the striking structurally determined characteristics of the pragmatic blog 
architectonics is the possibility for the respondent to react in a delayed manner to stimuli initiated 
by the blogger and other users (Kovtunenko, Kudryashov, 2019). The interlocutors exchange 
messages, as a rule, not on a momentary basis, but taking into account the time distance: 
the  stimulus is detailed, supported or refuted at the moment of connecting the reacting 
interlocutor, which does not always coincide with the moment of the initial information realization. 
As a result, the response to the stimulus (the reactive post) is not always in the information 
initiatorôs current focus: users asynchronously connect to the messaging system, which 
systematically forms a coherent blog text. 

The concept of interpersonal communication appears to be the optimal research basis for 
understanding how explicit and implicit reactive posts, implemented in the format of blogging 
platforms, influence the interpretation of stimulating bloggersô messages (Kurkimbayeva et al., 
2020: 461). Realizing reactive posts with a certain degree of explicitness/implicitness, the users 
actively interact with stimulating content, enter into communicative  relations with its senders. 
We claim that in the format of communication on blogging platforms, these relationships are 
initiated by the pre dicted interaction of the stimulus senders, which refers to the expectations of 
involving potential participants into the exchange of dict and modus information.  

The purpose of this article is to determine the pragmatic structure of the response message in 
the blog text and on this basis to create a typology of reactive posts taking into account their 
explicit/implicit expression.  

 
2. Materials and m ethods  
The pragmatic structure specifics of reacting messages in blog texts are revealed based on the 

comparison of reactions to a stimulus in face-to-face dialogue, which is characterized by the oral 
register. The statistical method of research is extensively used for: 

- the collected corpus of Russian-language blog fragments forming integral dialogical unities;  
- surveys of Internet users who have their own blog and regularly participate in commenting 

on other bloggersô posts (the questionnaire included the following questions: 
ï Do you check the respondentsô reading of stimulating messages in your blog? 
ï Do you record the total number of readings of stimulating messages by respondents in your 

blog? 
ï What stimuli do explicit and implicit reacting posts receive in your blog?  
ï What technical extensions are your blog characterized by? 
256 students enrolled in bachelor and masterôs degree programs in humanities (linguistic 

and sociological specialties) at the Southern Federal University participated in the survey. Of these, 
71 % were male, and 29 % were female between the ages of 17 and 28. However, gender, age and 
professional specifics of discursive activity in the blogosphere were not taken into account in our 
study. The research reflects statistical data obtained on the material of blog texts revealing sports 
topics (91.2 % of respondents who participated in the survey, lead and read blogs on this particular 
topic). We plan to use the data collected from blogs on other topics for further research. 

 
3. Discussion   
Reacting posts are interpreted in terms of the expected communicative flow, implying the 

addresseeôs intention to enter into an information exchange with the respondent ( Arroyo, Yilmaz, 
2018; G§likov§ Tolnaiov§, 2019; Xu, Yu, 2018). This expectation underlies the subsequent 
communication unfolding and the interpretation of the results with which communica tion ends. 
When the addressee expects a response to his stimulating messages, he/she projects the positive 
self-presentation. 

Addressers expect reacting posts in order to evaluate such communicative parameters as: 
ï has their message been received; 
ï whether their communicative goals have been realized (Jianqiang et al., 2017; Kang et al., 

2018; Treem et al., 2020; Zeng, 2017). 
The conducted empirical studies confirm the importance of reacting posts for blog 

communication processes and their results. 
After receiving reacting posts, the interlocutors engage additional cognitive processes that are 

aimed at realizing the delay in receiving a response or the fact of the respondentôs silence. 
The absence of any reacting post can cause destructive consequences for interpersonal relations 
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between interlocutors, since, according to psychologists, the absence of responses is interpreted by 
the senders as the purposeful discursive action (for more details, see (Shaklein, Kovtunenko, 2021: 
170-171). 

Obtaining reacting posts is also an immanent component of the constructive communication 
experience (exchange of opinions) in social networks, since Internet users are looking for increased 
attention and confirmation of the proposed semantic position in the form of respondent sô positive 
comments and details, both quantitatively and qualitatively ( Carr, Foreman, 2015: 340). Moreover, 
the total number of responses (comments and ñlikesò) received for a post on social networks is 
associated with the implementation of ñthe pleasure principleò (Bueno-Alastuey, 2013: 553; Lew et 
al., 2018: 212; Lutzky, Kehoe, 2016: 29; Walther, 2018: 87). 

Cognitive linguistic research in the field of social networks shows that the limited signals that 
come from respondents force message senders to create mental representations about their 
respondents (Akay et al, 2017: 10; Wiktorsson, 2018: 371; Yao, Ling, 2020: 5; Yindi, 2018: 4). 
These mental representations can range from a specific (limited) group of reacting subjects to an 
indefinite (unlimited) g roup. Individual users of the social network ñVKontakteò, who have public 
accounts, believe that their respondents are a wide audience, while other users think that the 
recipients of their messages are friends, relatives and interested persons. In the sociolinguistic 
study of users of the same social network, it has been found that approximately half of the posts are 
intended for an unspecified imaginary group of respondents, while the other half is assigned to a 
certain audience (establishing and maintaini ng personal, public and professional contacts). 

Despite the increased attention to the problem of the imaginary audience in the social 
networks usersô discursive activity, in fact, such concepts as ñexpected reactionò and ñimaginary 
collective respondentò has not been integrated in the research yet. An important incentive for the 
sendersô communicative behavior is primarily the imaginary responsive audience (mental 
representations of someone who intends to respond to the stimulus). Stimulating messages are 
initiated based not only on the imaginary multiple respondents, but also on the respondentsô 
responsive nature. On the one hand, the needs of expecting reacting posts from the responsive 
multiple respondents may vary in the format of the same social platfo rm. On the other hand, these 
needs reflect the senderôs intentions to establish and maintain communicative contact with a 
specific audience within their social network.  

If the sender is expecting reacting posts, but is not sure or indifferent to which of t he 
potential respondents will respond, he participates in a more mass communication than an 
individual -personal dialogue, since this sender does not have any assumptions about the persons 
who will join the communication and comment on the stimulating messa ge. The addressee factor, 
feedback from the addressee is the pragmatic basis of communicative relations, in the context of 
which the interpersonal interactive exchange of opinions is carried out on social media platforms.  

 
4. Results  
In the context of face-to-face dialogue, the dominant trend is realizing momentary reactions 

to incoming stimuli in the format of verbal and nonverbal signals, from which the interlocutors, 
alternately changing the roles of the speaking subject and the respondent, extract relevant explicit/  
implicit information. Reactions to the stimulus, as a rule, include conventional means of expressing 
consent and support for the addresseeôs opinion, the degree of awareness of the received message 
by the respondent. Cf.: 

(1) ñThe first polic eman: Now free . The man from Mytishchi (screams hysterically): Iôm 
free!!! Like a bird in the sky!!! Iôm free!!! I forgot what fear means!! Glad to try, Comrade Senior 
Ensign!!! I wish you good health, Madam Liquid mother!!! I wish you good health, Mr. Wet  
Pushkin!!!ò (Danilov, 2021: 61). 

The reaction may clarify the information conveyed by the stimulating remark, as well as 
contain the positive/negative evaluation component, indicating the respondentôs pragmatic 
attitude to the reported fact. So, in example (1), the stimulus and the reaction correlate as a 
consequence and a cause: the reactive message reveals one of the hypothetical versions explaining 
the state of affairs under discussion. At the same time, the respondent expresses a positive 
assessment of this state of affairs, generating a comic effect in communication (cf. the use of simile 
and expressive speech acts that convey the intensity of the external manifestation of the 
respondentôs internal emotional-volitional state).  
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Evaluative reactive messages play the constructive role in forming exhaustive interlocutorsô 
representations about the facts, events, and situations that constitute the subject of current 
dialogical interaction, and, as a rule, mark the end of the discussion of this subject, outline the 
transition of communication to other topics and plots. In other words, value judgments, reactively 
expressed in an oral face-to-face dialogue, determine the nature of the interlocutorsô perception of 
the current interaction structure project the coh erent nature of the stimulus and reaction.  

Blog communication is also carried out in the dialogical format. A coherent sequence of the 
blogger and respondentsô stimulating and commenting messages, which is delayed in the written 
register, in structural and  pragmatic terms, reveals similarities with oral face -to-face dialogue. 
Stimuli and responsive comments form stable dialogic interaction models based on the issues 
initially set by the blogger. Dialogical analysis of such interactions is implemented taking  into 
account the factor of the reacting addressee (his reacting post), which is also relevant for oral face-
to-face communication between two interlocutors.  

The collected corpus of blog texts revealed dialogues between two interlocutors (blogger and 
respondent, respondent and respondent), which include from two to nine stimulating and reacting 
messages in their structure (a total of 1000 fixations of dialogic interactions forming autonomous 
semantic blocks of jointly generated text). It is found that in th e context of a dialogue between two 
interlocutors, the reaction to the initial stimulus takes place in 41.3 % of the total number of 
interactions, while reactive responses to stimulating interrogative cues account for 21.8 % (cf. with 
the format of oral fa ce-to-face interaction, in which the similar model is implemented in 48.4 % of 
cases of interaction between the speaker and the listener). 

Despite the fact that the parameters of face-to-face oral dialogic interaction are imitated in the 
blogosphere, the respondent, in fact, is not given the right to respond with a message that would 
qualify regardless of the topic and issues set by the initiator of communication (in an face-to-face 
dialogue, the addressee has such a right). The reacting interlocutorsô messages not only express 
agreement with the previously put forward point of view or gratitude f or the information received, 
as is the case in the face-to-face dialogue, but also uncover new details of the situation under 
discussion, provides their reaction wi th value judgments. The informational saturation of reactions 
(the dictum part), their subjective component (the modus part), in turn, encourage both already 
known and potentially new addressees to participate in the subsequent joint deployment of the blog 
text. In other words, the response message pragmatic structure necessarily includes two components: 

1. A means of establishing/maintaining actual contact with the blogger or other respondent 
who has previously put forward an opinion;  

2. Clarifying this op inion through uncovering new information that expands the 
understanding of the situation under discussion, revealing another new aspect or perspective of the 
vision of subject-object relations that initially became the subject of discussion. Cf.: 

(2) ñï Trent Alexander-Arnold is back in top form: after not the most successful last season 
and missing the Euro, he started with two assists in the Premier League, organized the first goal 
for Milan in the Champions League and played in the national team in midfi eld. Perhaps a new 
non-standard approach to training helped himé 

ï Very interesting stuff! Thank you very much! But still, Trent would have been taught to 
make serves more accurately, and then in half of the cases he hits somewhere in the clouds, 
apparentl y on moving objects ... 

ï The most interesting material. Thank you.  Some kind of exorbitant level of training. 
Handsomeéò (Blog London Eye, 2022).  

The blogger invites the interlocutors to discuss the situation related to improving the 
performance of a famous football player, reveals the reason for another effective takeoff in his 
sports career. Responding to this stimulus, two respondents: 

1. Support the bloggerôs position, thus marking the establishment of actual contact with him 
(in the text fragment, th ese segments, which serve in the blog text as means of connecting previous 
and current messages, are highlighted in bold italics); 

2. Supplement the initial informati on with a subjective negative/positive assessment, which 
is implemented by conversational lexemes and expands the understanding of the situation under 
discussion, determines the possibility of subsequent participation in the communication of other 
interlocutors.  

During the implementation of these addresseeôs strategic guidelines, the actual signals, acting 
as a means of linking the blog text, stimulate the author of the original message to re-participate in 
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the holistic unfolding of a joint discursive work. In other words, these signals, in fact, mark the 
incompleteness of the text, the potential for its subsequent unfolding by commenting on reactions 
to the primary stimulus. As our research has shown, the blogger re-interacts with respondents in 
25.9 % of sports discussion contexts, while in 19.1 % of cases the modus component of respondentsô 
replicas acts as the basis of the response, and in 17 % of cases the blogger interacts with 
respondents with whom he has already had prior communication experience. 

The constructive factors of the coherent unfolding of the blogosphere texts are the emotional-
volitional components of the messages-reactions and the fact that the interlocutors had 
preliminary experience of communicating with each other. It seems that the commenting nature of 
the reacting messages indicates that respondents regard their discursive contribution not as a 
manifestation of attention to the blogger, but as an attempt to form a stable group of interlocutors 
interested in exchanging information and emotions about current events. The structural 
architectonics of the blogosphere provides the expression of reactions in the form of a 
positive/negative assessment of the dictum and modus component of previous messages. At the 
same time, some incentives offered by respondents do not always receive reactions due to the 
massive flow of responsive messages to the initial information offered by the blogger. It is the 
blogger who appears as a priority interlocutor for respondents.  

The explicitly expressed reactions (of the blogger or respondent) to the initial stimulus (of the 
respondent or blogger), in fact, signal the generation of connectivity in the current text segment, 
since these reactive actions contribute to the resumption of dialogical interaction, which, as one of 
the interlocutors could assume, has come to an end. To a certain extent, this factor determines the 
possibility of a potentially endless unfolding of the blog text, to compensate for the mediated 
nature of communication (communication participants may react delayed in time, i.e. to be 
included in the discussion even after a long time after the initiation of the stimulus).  

Blog communication is a group communication: the initial stimulus becomes the basis of 
response for an indefinite number of respondents interested in discussing the issues that are made 
public in the stimulating mes sage. In this regard, it turns out to be impossible to predict which of 
the potential set of respondents and at what point in time will respond with a response message. 
Each of the interlocutors, in turn, a priori does not have knowledge about which of the  specific or 
potential participants in the interaction will be the recipient of the message put forward by him, 
since the total number of communicants may vary in a certain time interval of the joint deployment 
of the blog text. 

Respondents can also take a contemplative position in communication and not manifest 
themselves in any way in the space of the text. As a result, in the format of blog interaction, 
reactions to a stimulating message reveal a number of other functions than in spontaneous oral 
interaction between two interlocutors. It is obvious that when a blogger puts forward an initial 
message or one of the respondents offers his version of the response to this message, other 
interlocutors observe corporate ethics and reinforce the formed segment of the text with their 
evaluative reactions in order for group communication pursuing common interests to achieve its 
communicative goals. 

Providing a stimulus with a reaction can also be regarded by the interlocutor as a 
manifestation of politeness and respect towards the author of the original message, putting forward 
his position as a priority for subsequent discussion. In the format of blog communication, there is 
always a conflict, on the one hand, between the needs of coordinated expression and receiving 
reactions and, on the other hand, an excessive flow of reactions that do not always correlate with 
the original stimulating message and lead communication to other topics and problems.  

Implicit responses to initial stimuli play a constructive role both i n face-to-face dialogue and 
in computer -mediated communication. In a face-to-face dialogue, responsive messages are not 
always accompanied by actual means signaling that the stimulus has been successfully received by 
the interlocutor. These means may be implicitly implied by the reacting interlocutor. Cf.:  

(3) ñMASHA: Howôs your Finban coming along? Has any clarity come? SERGEY: Finbané 
Well, I'm doing my part. There is no clarity yet. Ignat meets with investors all the time. We are 
waiting, hoping and beli eving . MASHA: The name is kind of stupid ï Finban. Who invented this 
for you?  SERGEY: Yes, who... Ignat, who else. I told him it was stupid. He believes that it is 
associated with finance and banksò (Danilov, 2021: 111). 

The repetition of the nomination Finban in the reacting replica forming the first segment of 
the analyzed dialogical unity indicates that the reacting interlocutor activates explicit phatic means 
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aimed at maintaining communicative contact with the initiator of the interaction. In the second  
segment, this means is implicit (Yes...), however, the response of the initiator of communication is 
conceptually modeled taking into account this means. The basis for decoding its implicit content is 
the general context of dialogic interaction, which det ermines the relevance and validity of the 
reaction to the specified content. The second interlocutor, who avoids explicit expression of the 
phatic component when implementing his second replica, relies on the communicative rule 
according to which the context of interaction is a factor relevant for explication of the implicitly 
expressed content. 

In pragmatic linguistics, which studies the contextual patterns of the unfolding of dialogical 
forms, the most diverse types of implications in stimulating and reac ting replicas are distinguished. 
In particular, we can talk about the primary implication, the understanding of which by the 
respondent is possible due to the interlocutorsô general conceptual knowledge about a certain 
reality segment. Thus, when activating a particular frame of knowledge, the reacting interlocutor 
restores the implicated content based on explicitly expressed elements that belong to the same 
frame (cf. example (3)). The secondary implication has a more complex structure: the implicit 
content of the dialogical message is extracted based on some extralinguistic information. In the 
format of lateral interaction, reacting messages usually contain explicit phatic means (cf. example 
(2)).  

In the context of blog communication, the weakest form of i mplicit feedback is realized when 
the sender receives not a verbal reaction, but only technical confirmation that the interlocutor has 
read the stimulating statement. The data of our survey shows that 51.3 % of Internet users 
participating in blog communic ation, relying on technical extensions of sites, check whether their 
messages have been read by the interlocutors. 

This feedback form is also systematically manifested in face-to-face communication, in which 
the recipient has the opportunity to confirm tha t the addresseeôs remark was perceived by him/her. 
Markers of confirmation are words such as yes, of course, and the like, which have a variety of 
illocutionary power of affirmation. At the same time, in our file there are contexts in which the 
moments of message acceptance are not marked by linguistic means, and the subject of the 
stimulating message concludes that his/her interlocutor has perceived the initiating statements in 
a relevant way based on the analysis of essential communication fragments. 

When analyzing blog communication in the pragmatic aspect, it was revealed that Internet 
users, having recorded the fact of reading their stimulating judgments and not receiving an explicit 
response, recognize that the interlocutor agrees with the point of view that was presented in the 
stimulus. In other words, the sender, finding that his message has been read, but not explicitly 
commented on, concludes that the interlocutor has expressed agreement with the published opinion. 

Obviously, in this context, such communicative factor as the experience of preliminary 
communication between the addressee and the reacting subject is triggered. The procedure of the 
so-called ñimplicit confirmation of the stimulating point of viewò in this case turns out to be 
effective due to the fact that the phatic contact was previously established between the 
interlocutors and before that they had already entered into dialogic interaction. Such a form of 
reaction, which can be designated as ñnegative reacting postò, creates ambiguous conditions for the 
subsequent interlocutorsô interaction, i.e. to a certain extent, it is problematic. 

The second possible form of receiving implicit feedback from the interlocutor is provided by 
labeling the original messages. From a technical point of view, tagging in this case means moving 
messages to the stack, which can be accessed at any time using a command such as ñread the next 
tagged messageò. Such labeling is used for several reasons. Thus, by implementing the stimulus, 
the sender has the opportunity to highlight the most important segments of the informative 
content of the message. 

In the context of blog communication, we consider this allocation of information as a means 
to provide implicit feedback, because when the sender looks at this message after a while, he can 
read the line ñmarked by xxxò and conclude that the addressee intends to perform some actions 
with the message. It seems that this feedback form is uninformative, however, in some 
communication contexts it turns out to be relevant a nd sufficient for the subsequent development 
of a dialogue between specific interlocutors. 

Some bloggers resort to technical (usually color) labeling of certain segments of the initiated 
information in order to explicitly indicate to potential respondents what kind of responses are 
planned to be, which should become the semantic focus of the response commenting. It seems that 
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such bloggerôs ñconcernò about the informational content of subsequent communication works as a 
form of providing feedback with inter locutors. 

The third form of implicit feedback in blog communication is related to the forwarding of 
stimulating messages by sending copies of them to a potentially unlimited circle of respondents. 
The pragmatic basis for such a message initiation may be the bloggerôs need to distribute relevant 
information to an additional number of recipients or to provide an implicit request for a comment 
on a stimulating message. 

As a result, messages can be transmitted at different times and by different respondents 
discussing the same problem. The most relevant possibility in this case is that the respondent sends 
a stimulating message to other respondents immediately after receiving it, without providing a 
verbally expressed response. The blogger can see that the original message has been forwarded, 
and possibly determine the reasons for its forwarding to other recipients. We consider such 
respondentôs response as another form of providing implicit feedback to the blogger. 

In the format of implicit feedback, blog commun ication provides a variety of technically 
diverse means for forwarding original messages associated with adding new respondents to the 
message, each of which has unique pragmatic characteristics: 

1. Adding a third respondent as the recipient of the message (this can only be done by a 
blogger, and therefore this tool is not related to providing implicit feedback);  

2. Sending a message to a third party using the ñTo get informationò command (this 
procedure can be performed by either a blogger or any respondent; new respondents receive all 
comments that are made to the stimulating message); 

3. Using the ñAdditional Copyò command, through which the original message is sent to a 
third party, but not comments on this message. 

The second and third methods available to the respondent for sending messages have 
different connotations for most participants of blog communication, and therefore they will be 
perceived as different types of providing implicit feedback.  

In the format of blog communication, we can talk about a number of factors that determine 
the need for feedback from a participant. Technical and pragmatic capabilities that provide 
feedback are the most essential factor that determines the high degree of probability that blog 
communication is successful and effective. In the course of implementing their discursive 
intentions, blog communication participants obviously limit themselves to expressing implicit 
feedback. In certain cases, this type of communication is relevant for the subsequent unfolding of 
communication, in particular, if a group of like -minded people has previously agreed on this line of 
non-verbal behavior. However, many well-established formats of blogging communication impose 
higher requirements on the publication of reactions; reveal the dependence of the intensity of 
communication on the explicit expression of feedback. 

A survey conducted by us among adherents of virtual communication on the Internet showed 
that explicit verbal reactions of a commenting nature are natural when discussing curr ent topical 
issues, as well as detailing the situation that has become the subject of discussion. The lack of 
feedback in this case can become the basis for misunderstanding or lead to a communicative failure 
in communication. In this format of blog commun ication, the potential for success shows 
dependence on the communicative strategies used by interlocutors to achieve discursive goals. 

The sender of the original stimulating message determines the communicative needs of other 
participants in the feedback. There are also communicative strategies that are aimed at avoiding 
feedback, not creating conditions for the formation of dependence of the discursive activity of 
interlocutors on the expression of feedback. For example, in a situation of solving an urgent 
problem that takes place in spontaneous dialogical interaction, a typical step for a reacting 
interlocutor is to offer an effective alternative to the proposed judgment, waiting for feedback, and 
then, if necessary, putting forward another, more effective alternative.  

In blog communication, as a rule, a more effective communication strategy is used: the user 
incorporates both alternatives into one responsive message, enabling the interlocutor to make an 
individual choice between the proposed solutions, taking into account subjective priorities. This 
strategy is aimed at reducing the costs of messaging associated with a possible delay in 
communication by reducing the waiting time for feedback. Proactive communication strategies are 
more successful in computer-mediated communication in the sense that various alternative 
solutions to a problem situation are clearly defined at an early stage of interaction, and relevant 
information and emerging issues are concentrated in larger dialogical blocks. 
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In the context of blog communication, there are situations in which explicit feedback on a 
stimulus, a response to a message turns out to be an important constructive element of a jointly 
generated text. First of all, the situation in which a communicative event is reali zed may be such 
that it carries inherent uncertainty about the expected response. For example, it may be that the 
interlocutors have previously discussed the risk of some problematic event and possible 
counteractions that, in their opinion, should be taken  if this event takes place. If, in such a context 
of communication, one of the interlocutors informs the other interlocutor that this event really 
happened, it will be considered natural if the addressee publishes his negative reaction and 
pragmatic attitu de to what happened. In other words, the need for feedback to a certain extent 
depends on the degree of expectation of the responding message. 

In addition, many communicative situations are such that the result of one exchange of 
messages becomes crucial for how the interlocutors will realize their intentions in further 
interaction. In such cases, feedback with a stimulating message also plays an important role. 
For example, if a group of like-minded people solves a problem, and one of the participants 
suggests a certain initial strategy for resolving the problem situation, it is extremely important that 
the other interlocutors make public their pragmatic attitude (especially if it is negative) so that 
further interaction can continue. Finally, if the partic ipants of blog communication also use other 
communication channels, then the probability of implementing impli cit feedback increases. 
If,  for  example, they regularly meet in reality, then, in the format of computer -mediated 
communication, it is considered less important to provide feedback and behave in accordance with 
the social conventions of virtual communication. In the absence of other communication channels, 
the participant of blog communication has a need to make a positive impression on the 
interloc utor, which, in turn, determines their active commentating activity and the frequency 
expression of explicit feedback. 

An important factor determining the possibilities of feedback for interlocutors is the design of 
a system of jointly generated blog text. We have already mentioned the basic interface property of 
this text associated with the ability to confirm the receipt of a message. It is also possible to choose 
the automatic display of such information, which eliminates the need for interlocutors to vi ew ñoldò 
messages when perceiving information that is relevant at the moment. This possibility of receiving 
up-to-date information does not necessarily have a textual character. Modern blog communication 
interfaces are developed using graphic means, color graphic means are widely used to indicate the 
reception of a stimulating message. Tools are being developed to provide basic explicit feedback 
without sending a responsive verbal message. 

Interfaces involve the use of special links for comments, depending on the type of feedback that 
the respondent intends to provide. The title of the stimulating message is accompanied by such 
functions as ñreject the messageò, ñdisapprove the messageò. Such functions are thoroughly tested in 
real situations of interaction between specific interlocutors. It is planned to introduce more 
multifunctional similar extensions in the blog communication interfaces currently being developed.  

 
5. Conclusion  
The article provides a linguistic analysis of feedback in accordance with their pragmatic role 

and functional load in the format of blog interaction. In the context of blog communication, 
dialogical relationships between senders and recipients of stimulating messages, which are a 
precondition for the exchange of opinions, are based on the planned feedback of the respondent. 
The differences between explicit and implicit feedback with stimulating messages are revealed. 

In blog interaction, in comparison with face -to-face communication, implicit feedback plays a 
more constructive role and has a specific functional load due to the delayed (asynchronous) 
response of the respondent to the stimulus, the reactive activation of the means of establishing and 
maintaining phatic contact with the interlocutor and the subjective detailing of the di ctum and/or 
modus content of the stimulating message. 

Due to the time and/or spatial distance between the interlocutors, as well as the presence of 
multiple respondents, feedback is predetermined by the expectations of the addressee regarding 
the planned interaction, and not by the fact of mutual recognition of individual intentions that 
characterize oral spontaneous communication. The projected response and mental representations 
of the imaginary responsive respondent shed light on the pragmatic differences between 
stimulating and responsive messages, through which the participants of the communication plan to 
continue the exchange of information and emotions. It is established that in blog interaction, when 
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initiating a stimulating judgment, the lack of fe edback can be a natural phenomenon that does not 
affect the effectiveness of communication. 

In the format of blog communication, feedback is an important factor in the unfolding of the 
jointly generated text, as in various computer systems in general. Innovations that could be 
introduced to provide feedback in blog communication do not necessarily have to be technically 
complex, but based on a comprehensive knowledge of the illocutionary needs of interlocutors in 
establishing and maintaining phatic contact with each other. We hope that future blog 
communication interfaces will be designed in such a way as to provide a wide variety of forms of 
communication for interlocutors, taking into account the understanding of the role of feedback in 
human interaction a nd dialogic communication.  
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Abstract  
For last two decades, it has become possible to speak not only about massive lexical borrowing, 

but about the real anglicization of the Russian-speaking communicative space, and this has become a 
factor of serious linguistic conflict, since, on the one hand, the process can be considered as inevitable 
and even beneficial, and on the other hand, negative and even catastrophic. If language activity is 
considered to be not external to a person, but essential, forming a person as a social being, then it is 
obvious that the language code participates in this formation. Public language practice influences the 
peculiarities of human phylogeny, the system of existential guidelines and value parameters, 
individual and social cognition. Therefore, it is extremely important to define how the very concept of 
anglicization is correct in relation to the modern Russian  language and to evaluate the impact of 
cultural and linguistic contacts on the modern Russian language. The purpose of the article is to 
study the phenomenon of Russian-speaking media space anglicization as a linguistic conflict, taking 
into account the functioning of anglicisms in various communicative spheres.  The source of the 
language material was text fragments containing multilevel anglicisms. Since the article deals with 
the current state of the Russian language, relevant media texts were involved in the analysis. To solve 
this problem, the methods of linguopragmatic and sociolinguistic interpretation of linguistic facts 
were used. This article contains an attempt to answer these global questions (in the context of 
modern ecological linguistics).  

Key words: language contacts, language functions, globalization, borrowings, anglicization, 
linguoculture, social and verbal conflicts, ecological thinking, linguoecology . 

 
1. Introduction  
A lot of scientific works are devoted to the problem of borrowing Anglo -Americanisms into 

Russian and other European languages in the context of globalization (Gutorova, 2016; Ismagilova, 
2018; 2020; Kotlyarova, 2020; Sarkisyants, 2019; Solnyshkina, 2015;  Solnyshkina, Ismagilova, 
2016 and others). A new perspective of this problem is presented in the works of many researchers 
(Bondarenko, 2020; Boyko, 2016; Kravchenko, 2013; 2014; Voronina, 2016, where the authors 
investigate the influence of anglicisms on the state of the host linguoculture as a whole. In a 
number of works (Artemyev, 2019; 2020; 2021; Boyko, 2014; 2015; Fakhrutdinova, 2019; 
Kravchenko, 2014, etc.), the process of anglicization is described both traditionally (with reference 
to the lexical level) and as ñthe introduction of orthoepic, spelling, word-formation and 
grammatical standards and models into modern Russian language practice, typical for the Anglo-
American linguocultureò (Boyko, 2016: 4). The lexical borrowings themselves in this approach are 
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only the part of this global phenomenon. According to K.S. Zakhvataeva, English gets a new status 
and it starts carrying out in the Russian communicative space ñthe function of a perstratum, has 
become an important donor of neolexems in the field of spiritual culture, science and technologyò 
(Zakhvataeva, 2013). 

Anglicization as a communicative phenomenon seems to reflect cognitive processes 
determined by the dynamics of modern Russian society. Even if the process of ordinary lexical 
borrowing causes today (as a rule, due to its special globality) contradictory opinions, then 
anglicization often seems to be a phenomenon threatening the entire Russian linguoculture, 
disturbing the ecological balance (about the categories of ecological linguistics and ecological 
thinking  (Hodges, 2013: 93-103; Steffensen, 2014: 6-25). 

 
2. Materials and method s 
The source of the language material was text fragments containing multilevel anglicisms. 

Since the article deals with the current state of the Russian language, relevant media texts were 
involved in the analysis. To solve this problem, the methods of linguopragmatic and sociolinguistic 
interpretation of linguistic facts were used.  

 
3. Discussion  
Thus, the English language influence is considered to be either as fruitful borrowing, or as 

pernicious anglicization. The current state of  the Russian language can be presented by two 
diametrically opposite opinions: 1. Russian is still one of the most prosperous languages in the 
world today, and as for massive borrowing from English, in the era of globalism ( Langer, Gruber, 
2021; Van Duyn, Collier, 2019), all the languages face this, except English itself; 2. the Russian 
language is suffering a catastrophe, a disaster due to the influx of Anglo-Americanisms. The most 
radical is M.A. Artemyev, according to his point of view the Russian language is ñdeadò (Artemyev, 
2021; 2020; 2019). Of course, it is a metaphor (moreover, used not in scientific, but in publicistic 
media texts), and it most accurately conveys the author's evaluation.  

So, let's take a closer look at the arguments of the second position (because the first one is 
more or less traditional). First of all, it is necessary to analyze various ñsublanguagesò from the 
point of view of anglicization, since it is not correct to draw general conclusions based on the 
material of one style or speech genre. 

Indeed, media texts abound with anglicisms, first of all, from which it is concluded: this is a 
large-scale process in which ñelements of the Russian language of different levels and different 
complexity are being replaced by English analogues for no apparent reasonò and ñthis process can 
be considered as the initial phase of hybridization of language and cultureò (Kravchenko, Boyko, 
2014: 31-37).  

It should be admitted, however, that the appearance of annoying anglicisms is most often 
motiva ted, and the proposed Russian analogues have a different, if not semantics, then pragmatics. 
As for the words tvorchestvo (creativity) , tvorcheskii  (creative), it has long been noticed: the ñhighò 
halo (in Russian) prevents its everyday use, and that is why anglicisms kreativ (noun),  kreativnyi 
(adjective), devoid of such a halo, have become so in demand. Victoriya Tokareva wrote: ñI don't 
like the word tvorchestvo (creativity), but I don't know how it can be replacedò (Tokareva, 2015: 4). 

It is not easy for a person with a developed linguistic flair  to say: ñIn my work ...ò, but it can 
easily say an individual with exaggerated opinion of his own importance, while lacking sensitivity 
to the word, to the pragmatic components of speech. 

It has been said for many times that anglicism shoping in Russian is not just shopping, and a 
killer  in Russian is not identical to a Russian ubiitsa  (killer). Cleaning in Russian is not usual 
cleaning, but a complex of cleaning services provided by a special organization, etc.  

Anglicisms are necessary as laconic and capacious designations of concepts at the same time:  
ñMost chaildfri (childfries) have higher education, do not have brothers and sistersò 

(Terentyev, 2021a). 
ñKonstantin Kinchev received an advance of 23 million rubles. Having broken his own 

record of 17 million (kraudfanding (crowdfunding)  of the previous album, ñPosolonò, 2019)ò 
(Moskvina, 2021c).  

ñPeople suffering from pathological hoarding are called khordery (chorders) (from the 
English ñmiserò, ñhoarderò), but the old definition of ñPlyushkinò is also in use. All the khordery 
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(chorders) , like Plyushkin, are very lonely people. Khording (Hording)  is not funny, it is always 
scary and tragicò (Kuznetsova, 2021: 10a). 

The anglicism fastud  is shorter than setevoi restoran bystrogo pitaniya  (fast food chain 
restaurant) or the products of such a restaurant. 

ñIn the USA, it is called reshoring (reshoring) (from the English reshore as an antonym of 
offshore "withdrawal of production from the countryò) (Chuikov, 2021) 

The title of the article ñIs there a kharassment (harassment) in the Bolshoi Theater?ò 
(Yashchenkov, 2021: 7). The text does not explain that anglicism means ódomogatel'stvoô 
(harassment) at all; it is assumed that the word has already been sufficiently mastered 
semantically.  

ñThe ñInterlocutorò collected stories in which the victims of the ab"yuz (abuse) are men. 
An ab"yuzer (abuser) is a person who systematically uses violence (Kuznetsova, 2021: 10). After 
all, the Russian word nasil'nik  (rapist) has a narrower and more specific meaning. 

Anglicisms can carry in themselves an evaluation of the significance of the referent, and 
therefore a laifkhak  (life hack) (ad litteram óhacking lifeô) is more and more significant than just 
óuseful adviceô or a ólittle trickô (these Russian words are sometimes suggested to replace anglicism). 

If a word is rapidly conquering the communicative space (despite the fact that, at first glance, 
it is not connected with eliminating conceptual lacunae), this definitely has a reason . It can be 
presented by the example of the word khaip  (hype), which seems to have an old analogue ï 
galicism azhiotazh (hype). The popularity of the new anglicism is due to important cultural shifts 
and changes in the information space. 

According to I. Levontina ( Levontina, 2017), khaip  (hype) is in whole the same as galicism 
azhiotazh (hype), but only as a result of the greatly increased speed of information exchange, this 
word reflects a new situation. In addition, we think that in semantics these words are not 
completely identical, because khaip  (English hype) first of all is associated with aggressive 
advertising, it is a kind of trick used to attract attention to an event or to a person whose popularity 
is being inflated by artificial means. The chief director of the Moscow Art Theater after M.Gorky,  
E. Boyakov, explaining why Olga Buzova appeared on the famous stage of the venerable theatre, 
he needed the word khaip  (hype) and its derivative: ñWe khaipanuli  (hyped it)ò. The galicism 
azhiotazh (hype) would be completely off topic. 

The Russian word neudachnik  (loser) is replaced by luzer (loser), because, according to           
I. Levontina ( Levontina, 2017), in the Russian word ñsympathy is superfluousò, and to express the 
idea ñI did not achieve and I am to blame, very badò, luzer (loser) is more suitable. 

It has long been noted that anglicisms have a special pragmatism of modernity and 
globalism, but they are also good for characterizing phenomena and events of the distant past, 
for  example: 

ñIn the ñUnion of Salvationò there is one female role: a certain noble maiden shown by 
Sophia Ernst flaps her eyelashes for several times, in order to soften the image of Muravyov -
Apostle (and in vain: the hero remains an inarticulate luzer  (loser)ò. (Moskvina, 2020 a). 

High -quality media texts donôt contain overabundance of anglicisms, they often have various 
kinds of comments, including references to the prevalence of some designation: 

ñThe fact that Menshikov became, as they say, a frontmen  (frontman)  and a khedlainer 
(headliner)  for his theatre, being engaged in seven performances, it is difficult not to recognise a 
public good: Menshikov is a star and a favourite of the public, an actor of the highest rank, and 
his name in the poster provides a full house for more  than one decadeò (Moskvina, 2021b). 

Anglicisms have become a powerful means of creating irony (Brusenskaya et al., 2022) in the 
media language: ñBut then neighbours come to the rescue: services for upgrading old worn out 
shoes and jeans torn on the ass are in great demandò (Terentyev, 2021: 9b). Apgr£id (from 
English upgrade ) ð óadding or replacing individual computer components with more advanced 
or faster ones, which together with the modular device of computers makes it possible to provide 
modernizatio n and obtaining a more productive solution'.  

Media anglicisms filled conceptual or pragmatic lacunae demonstrate word-formation 
activity, quickly acquire derivatives: for example, a fragment of the traditional rubric in 
ñArguments and Factsò, where individual statements of politicians, media characters are 
commented on: 

ñA. Balkhi, member of the Taliban leadership: ñWe have an opportunity to unite to solve the 
problems facing all of humanity, in particular climate changeò. 
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Make no mistake, this is how the Taliban trollyat (troll)  the West. Adjusted for the East ï 
dzhinnyatò (from Eng. genie) (Repov, 2021). 

ñIf we turn to history, the words ñchurchlyò and ñhumanlyò have never been absolute 
synonyms, for example, in the Middle Ages heretics and witches were burned at the stake. 
In  retrospect, eviction from the school looks even laitovoò (light)  (Kuznetsova, 2021: 7b)  

Headline Frikokratiya  (Freakocracy) 
ñMoral tuning forks are not easy for anyone in our fatherland ï always, and especially 

today, in the era of t he dictatorship of likes. He (Pavel Lobkov) united fresh guardians for the 
people, from the singing actor Pevtsov to the singing stylist Zverev, with the neologism 
òfrikokratiyaò (freakocracy) 

... Frikokratiya (Freakocracy) is the realm of interchangeable kreativ (creativity)  ... 
The community of frikokraty (freakocrats) from the box is a separate phenomenon of social 
natureò (Taroshchina, 2021). 

Anglicisms of all the types, including macaronic inclusions, is an inexhaustible source of 
game texts: 

The title : ñKasparov ï Star (authorôs note: pun intended based on English word star and 
writing in Latin the Russian word star  (short adjective), too star (old)  (Nikolaev, 2021) ï we are 
talking about the fact that the 58 -year -old ex-world champion scored only 2.5 points out of 18 at 
the blitz tournament in Zagreb, and current chess is rapidly getting younger, old people are not 
able to rapidly calculate options in the era of computers for a boardò. 

We think that none of the features that media texts (Boulianne, 2019) owe to anglicisms (and 
this is the conciseness and capacity of semantic content, subtle nuance of lexical semantics and 
pragmatic clarity, the ability to become a source of subtle stylistic effects and a word-formation 
base for replenishing the dictionary with derived units) can be abandoned without damage to the 
Russian language, the prosperity of which opponents of borrowings care so much. Therefore, it is 
hardly possible to classify such an ñanglicizationò of the media space as an ecological catastrophe 
(and such a tradition has already developed: diverse phenomena such as invectives, obscenisms in 
public speech and anglicisms are referred to ñdisastersò that the Russian language undergoes). 

It must be admitted, even media directly specializing in anti -globalist rhetoric, for obvious 
reasons, cannot do without the latest anglicisms. Thus, in the newspaper ñSoviet Russiaò (where for 
the past thirty years hundreds of materials about the pollution of the Russian language with 
anglicisms, in particular, hav e been published. M. Zadornov published his resonant article 
ñAnglovirusò there (Zadornov, 2015) we read: ñOne more such political technology is ñpartii-
spoileryò (spoiler parties). ( Vakhitov, 2021: 2.).  

Journalist Lidia Moniava strongly expressed: ñborrowing is in some sense a betrayalò. But in 
the same text she was forced to stipulate: ñI can write what means of expression I see in the 
fandraizingovaya  (fundraising) area (the Russian word, unfortunately, does not exist) that I know 
well ï journalismò (Moniava, 2016: 298-299). 

In general, judging by the Proceedings ñJournalists about the Russian languageò (2016), most 
of them take a balanced position on anglicisms in the media, and the main points are as follows. 
Problems exist: we began to respect and appreciate our language less, which leads to separation; 
our words are ñclearer to the audience, closer, kinder, warmerò than anglicisms (Popova, 2016: 
330), but you can't do without anglicisms, especially assimilated ones (but it is stupid to say tiket 
ñticketò instead of bilet  (ticket). Borrowing is ña natural process, and what can be the attitude to a 
natural process?ò (Lipatov, 2016: 250). 

The overwhelming number of statements are about a sense of proportion and relevance 
(Deligiaouri, 2018; Fitzpatrick, 2 018; Jang, Kim, 2018; Lane, 2020), for example: ñWe are in a free 
information space. The appropriate use of borrowings is a matter of taste and proportionò (Sapgir, 
2016: 363); it is necessary to use ñno more than 5-6 foreign words per newspaper spreadò (Posina, 
2016: 330); ñit is not good to say a kreativnyi  (creative) conceptual trendsetter  (trendsetter)ò 
(Gorshkova, 2016: 141). Thus, they speak on a balance between native words and new borrowings, 
which provides linguistic and ecological parameters of communication.  

The ñstrong zoneò of foreign language influence is advertising, artificial onomastics 
(urbanonyms and ergonyms). This is what is called the linguistic landscape of the city. In addition 
to transnational names such as Macdonald's, signages are decorated with countless creations of 
ñcreative nomineesô who tend exclusively to foreign languages: for example, Russian trademarks 
patented in English such as Savage, Polaris, Kanzle and so on. ñAnglicized names of Russian 



Media Education (Mediaobrazovanie). 2023. 19(1) 

65 

 

companies are the result of deliberate actions of advertisers, which, in their opinion, contributes to 
the success of the organizationò (Boyko, 2016: 137). It is the names of commercial objects that 
contribute to the active penetration of foreign language words, especially in a non-transliterated 
version (Golan et al., 2019; Kang et al., 2022), and in a non-transliterated version.  

Of course, this is an old problem, it is enough to recall the signage ñA foreigner from London 
and Parisò (by N.V. Gogol). 

In Russian journalistic texts there  were a lot of emotional statements about the foreign-
language appearance of our cities. Foreign-language graphics in the urban landscape also seem 
dangerous to researchers: ñFrom the standpoint of linguistic ecology, a foreign word written in 
Cyrillic is less of a threat than a Russian word written in Latin graphics, since the first one is 
understood only by those who know a foreign language, and most of the people perceive it simply 
as exotic. But a Russian word written in Latin is understood by everyone, creating the illusion of 
ñunderstanding in Englishò and teaching native Russian speakers to write Russian text in someone 
else's code. ...the preservation of the Cyrillic script is one of the indispensable conditions for 
maintaining the viability of the R ussian language and Russian-speaking identityò (Bondarenko, 
2019: 32). 

Analyzing modern advertising, S.A. Boyko made the following conclusion: ñThe massive 
influx of anglicisms leads they become ñmodelsò for further linguistic behaviour not typical for 
Russian cultural and linguistic traditionò (Boyko, 2016: 10). 

Based on the works on neorelativism (actualizing the hypothesis of linguistic relativity or 
language determinism by Sepir-Whorf), the author writes about the biosocial language function 
responsible for the formation and development of the language community, and concludes that in 
modern conditions of total anglicization, the domestic language community is under threat. One of 
the provisions for the defence in master theses by S.A. Boyko states: ñthe main reason for the 
spread of anglicisms in advertising texts is their perception as more prestigious value orientationsò 
(Boyko, 2016: 4). 

It is difficult to disagree with the latter, but the advertising (even if advertising is considered 
not to be a speech genre, but a separate functional style of a modern language) itself does not make 
it possible to draw global conclusions about the entire language, and especially linguoculture. 
There are other sublanguages, styles and genres that are more important for communication, 
where the number of anglicisms are not so significant and they are represented mainly by long-ago 
and firmly assimilated borrowings. First of all, it is a spoken language and an artistic and fictional 
style with a lot of its genres. 

ñThe anglicization of the Russian language today is characterized by the scale, intensity and 
avalanche, while the underlying cognitive processes are specific and hardly connected with the 
objective need to replenish the vocabulary of the Russian language due to the arrival of new 
realities in the life of Russian society, as it usually took placeò (Boyko, 2016: 177). 

It goes without saying that scientific terminology is constantly being updated due to 
anglicisms (Manca, 2020; Shin et al., 2022; Wenzel, 2019). And when it is connected with the 
elimination of conceptual lacunae (as, for example, in the terminology of economics and finance in 
the post-perestroika period), the process is objective and positive. Another thing is anglicisms only 
as a marker of incorporation into the international scientific community and ñcamouflaging of 
emptinessò with the help of foreign terminology. The internationalization of terminology is fruitful 
while maintaining a terminological balance based on the principle of a reasonable combination of 
traditional terms and anglicisms conveying new concepts.  

 
4. Results  
Thus, it is possible to talk about the current trend of rapid introduction of anglicisms ñinto 

the Russian-speaking communicationò (Bondarenko, 2020: 7). This process is evaluated from 
diametrically opposite positions: either as a threat or as a natural and even beneficial phenomenon. 
We believe that all the previous arguments in this article confirm just the opposite idea (although, 
of course, it is impossible not to agree with some of the problems, connected with the penetration 
of anglicisms, and it is in the advertising sphere). 

As we tried to show, there are good reasons for the use of anglicisms that may seem 
unnecessary, redundant, even harmful from a linguoecological point of view, and these reasons are 
not connected only with fashion or prestige. 
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Of course, it is important to understand that language problems are often connected with 
other spheres. In the work: (Kireeva et al., 2020) there is a recommendation to minimiz e resources 
outside the native language system. S.A. Boyko (Boyko, 2014, 2016) writes that the problem of 
anglicization should be solved both by professionals in the field of philology, sociology and the 
whole society, including the government, without thi s it is impossible to preserve and to develop 
the Russian language. 

The opposite point of view is that there is no need to regulate anything in the language (and it 
is impossible), the language will solve all its problems itself and only really necessary words will 
stay in the language, and unnecessary words will be eliminated by itself (Krongauz, 2021). 

We believe that conscious influence on many aspects of language functioning is not only 
possible, but also beneficial in many cases, as evidenced by the experience of ólanguage 
constructionò in the USSR. Perhaps, discussions about each specific anglicism, 
its usefulness/uselessness in the language can be productive (general judgments, without specifics, 
about all the anglicisms are unproductive), efforts to promote useful words and inhibit useless ones 
are also beneficial. 

An important argument of the supporters of the view about anti -ecological essence of 
anglicization is the impact extends not only to the lexical level, but also to grammar, and this is 
already ñundermining the foundationsò. The most striking example is the expansion of the English 
suffix -ing . 

But it is quite obvious: -ing  forms fill the system cells and should be qualified as the 
elimination of grammatical -word-formation (and often emotive)  lacunae (Belyaeva, Kulikova, 
2019; Dyakov, Skvoretskaya, 2013). Russian deverbatives are most often heavy, it is not for nothing 
that this is an attribute of the official -business style of bad quality; ing  forms convey the observed 
procedural continuity m uch more elegantly. No wonder V.P. Grigoriev wrote about the ñbright 
futureò of ing  forms (Grigoriev, 2005 ), which for the past decade have shown persistent vitality. 

ñUndermining grammarò is also constructions with analyte adjectives, which have really 
become super popular today, since any noun in the function of a prepositive definition acts as an 
unchangeable adjective. 

But M.V. Panov wrote about analyte adjectives back in the 1970s as an extremely productive 
class. Life has confirmed his rightness: it is hardly possible to say biznesovyi (adjective from 
business) plan  in Russian, but in Russian it is possible to say only biznes-plan  (noun or analyte 
adjective business). And the point here is not only (and not so much) in anglicization. The process 
of loss of inflectivity affects to a greater or lesser extent all the European languages. In Russian, 
for  example, there is an obvious tendency to simplify the declension of numerals, which is hardly 
directly related to the English influence.  

 
5. Conclusion  
Thus, the basis of the modern linguoculture has become, on the one hand, xenophilia, 

manifested in a tolerant attitude to the influence of the English language, and, on the other hand, 
negative perception, rejection of anglicisms, and the whole linguistic situ ation is evaluated as an 
aggressive linguistic intervention of the English language in the cultural and linguistic practice of 
modern Russian society. The linguistic conflict is caused by the divergence of ideas about the ways 
of the Russian language development and improvement in the era of globalization. The linguistic 
conflict finds its expression in rather harsh publications both within the framework of scientific 
and publicistic discourses. 

The spread of English gives mutual understanding in many areas of intercultural 
communication which has always been lacking (Halliday, 2020 ), but it can also lead to conflicts in 
cases where the functions of other languages are infringed. We believe that the Russian language 
has not lost its cognitive, socio- and personality-forming functions even with the influx of 
anglicisms of the XXI century, it remains a means of forming the matrix of cognition and an 
instrument of personality development.  
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Abstract  
The subject of Western cinema on the pages of the Soviet Screen magazine in 1925ī1927 was 

extensive and varied. Due to rather significant creative freedoms in the Soviet Screen in 1925ī1927, 
photographs of Western movie stars (including photos on the covers of magazines), rather neutral or 
even positive biographies of Hollywood and European actors and directors, notes on filming and film 
distribution, reviews of Western films, etc. were widely published in 1925ī1927. Although, of course, 
there were also ideologically biased materials on the pages of this magazine. 

Based on the analysis (in the context of the historical, socio-cultural and political situation, 
etc.) of the first years of the existence of the Soviet Screen magazine (1925ī1927), the authors came 
to the conclusion that materials on Western cinema during this period can be divided into the 
following types:  

- ideologized articles emphasizing criticism of bourgeois cinema and its harmful influence on 
the audience (this included materials on censorship and perception of Western films by the Soviet 
public);  

- biographies and creative portraits of Western actors and directors (often neutrally or 
positively evaluating these filmmakers);  

- reviews of Western films (often positive);  
- reviews of Western national cinematographies (here, as a rule, criticism of bourgeois 

cinematography was combined with a positive assessment of works and trends ideologically 
acceptable to the USSR); 

- articles about Western newsreels (with approaches similar to reviews of national cinemas); 
- articles about foreign film technology, studios and cinemas (as a rule, ideologically neutral, 

containing calls to adopt technically advanced Western experience, in particular, sound film 
technology); 

- short informational materials about events in foreign cinema, about everyday details of the 
life of movie stars. 

K eywords: Soviet Screen magazine, Western cinema, film criticism, ideology, politics, 
reviews, articles. 

 
1. Introduction  
In most cases, topics related to the history of the Soviet Screen magazine were considered by 

researchers in a fragmentary way, without any attempts at a full-fledged content analysis (Bogatyreva, 
2017; Fedorov, 2022; Golovskoy, 2011; Golovskoy, Rimberg, 1986; Mishchenko, 2012; Orlov, 2011; 
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Shishkin, 2020; Tselykh, 2021; Voronova, 2019; Zhidkova, 2014), therefore, a comprehensive 
interdis ciplinary analysis of the transformation of film criticism concepts of interpretations of Western 
cinematography in the Soviet Screen magazine ï from the year of its foundation (1925) to the year of 
the end of its Soviet period (1991) is very relevant ï both in film criticism and cultural studies, and in 
historical, philosophical, political science, sociological aspects. 

It is in these contexts that we analyze the evolution of film-critical interpretations of works of 
foreign cinema in the Soviet Screen magazine. 

We see the applied significance of the study in the fact that the results obtained can be used 
in the scientific activities of film critics, culturologists, art critics, sociologists, historians, scientists 
studying media culture; will be useful to teachers, graduate students, students, a wide range of 
audiences interested in this topic. 

Here we intend to proceed from the following periods of the journal ôs development: 
1925 ï 1927: the initial period of the development of the magazine, the stage of relative 

creative freedom of Soviet film criticism, when foreign topics often accounted for up to half of the 
text of each magazine; 

1928 ï 1930: the period of the journalôs reaction to the results First All -Union Conference of 
Film and Photo Workers (December 12-17, 1927), First All -Union Party Conference on Cinema 
(convened by the Central Committee of the CPSU(b), March 15-21, 1928 and approved the 
Resolution ñResults of the construction of cinema in the USSR and the tasks of Soviet 
cinematographyò); meeting in the Glavrepertkom to revise the fund of films and clear the screen of 
ñideologically harmful ò films (April 7, 1928), after which foreign topics in the magazine were 
gradually reduced to a minimum. Here we take into account that at the end of 1929 the Soviet 
Screen was transformed into Cinema and Life , and at the beginning of 1931 it was merged with the 
magazine Cinema and Culture  under the name Proletarian Cinema , and from that year it began to 
count Cinema Art  journal (Fedorov, 2022; Fedorov, Levitskaya, 2022; Levitskaya, 2022). 

1939ï1941: a period of ideological unification, when the volume of materials devoted to 
Western cinema was minimal (during these years the magazine resumed its publication under the 
name Soviet Cinema Screen); 

1957ï1968: the ñthawò stage in the development of the revived Soviet Screen magazine (when 
the volume of articles on Western cinema began to increase again and was by no means always 
associated with a negative assessment of foreign works of cinema art); 

1969ï1985: a period of ñstagnationò when, after the international ñd®tenteò of the 1970s was 
replaced by a new stream of the ñcold warò of the early 1980s, a negative assessment of Western 
films was activated in the magazine (although the works of ñprogressive foreign screen mastersò 
still received highly appreciated by Soviet film critics);  

1986ï1991: the period of ñperestroikaò, when on the pages of the Soviet Screen there was a 
reassessment of attitudes towards Western cinema in many respects. 

The subject of Western cinema on the pages of the Soviet Screen magazine in the 1920s was 
extensive and varied. Due to rather significant creative freedoms in the Soviet Screen in 
1925ī1927, photographs of Western movie stars (including photos on the covers of magazines), 
ideologically neutral or positive biographies of Hollywood and European actors and directors, 
notes on the shooting of films and film distribution, reviews on Western films, etc.  

Of course, in reviews of Western films and in discussions about the current state of the 
cinema process in Hollywood and Europe, there were also propaganda clich®s that opposed 
bourgeois commercial film interests to proletarian cinema based on a Marxist class approach. But 
in general, the Soviet Screen of the 1920s tried to more or less objectively evaluate the works of 
Western cinema. 

 
2. Materials and methods  
The research methodology consists of key philosophical provisions on the connection, 

interdependence and integrity of the phenomena of reality, the unity of the historical and the socia l 
in cognition; scientific, film studies, sociocultural, culturological, hermeneutical, semiotic 
approaches proposed in the works of leading scientists (Aristarco, 1951; Aronson, 2003; 
bakhtin, 1996; Balazs, 1935; Bazin, 1971; Bibler, 1990; Casetti, 1999; Demin, 1966; Eco, 1975; 1976; 
Eisenstein, 1964; Gledhill, Williams, 2000; Hess, 1997; Hill, Gibson, 1998; Khrenov, 2006; 2011; 
Kuleshov, 1987; Lotman, 1973; 1992; 1994; Mast, Cohen 1985; Metz, 1974; Razlogov, 1984; 
Sokolov, 2010; Stam, 2000; Villarejo, 2007  and others). 
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The project is based on a research content approach (identifying the content of the process under 
study, taking into account the totality of its elements, the interaction between them, their nature, 
turning to facts, analyzing and synthesizing theoretical conclusions, etc.), on a historical approach-
consideration of the concrete historical development of the declared theme of the project. 

Research methods: complex content analysis, comparative interdisciplinary analysis, 
methods of theoretical research: classification, comparison, analogy, induction and deduction, 
abstraction and concretization, theoretical analysis and synthesis, generalization; methods of 
empirical research: collection of information related to the subject of the project, com parative-
historical and hermeneutic methods.  

 
3. Discussion and  r esults  
In this article, we will focus on the analysis of materials about foreign cinema published in 

the Soviet Screen magazine from 1925 to 1927, when its managing editors were: Kirill Shutk o 
(1884ī1941), Alexander Kurs (1892ī1937), Vyacheslav Uspensky (1880ī1929) and Nikolai 
Yakovlev (we, alas, could not find his life dates either in the archives or in other publications).  

At Table 1 statistics are presented reflecting the changes (from 1925 to 1927) of the titles of 
the journal,  organizations, the organ of which the journal was, its circulation, periodicity , the 
names of the editors of the journal and time periods. 

 
Tab le 1. Magazine Soviet Screen/ Cinema and Life  (1925-1930): statistical data 
 

Year of 
issue 

Magazine 
title  

Publisher  Magazine 
Circulation  

(in thousands 
of copies) 

Magazine 
periodicity  
(issues per 

year) 

Editor s 
the magazine 

 

1925 Soviet 
Screen 

Russian Film 
Publishing  

House, 
Cinema 
Printing  

 

 
35ï100 

 
39 

Kirill Shutko  
(1884ī1941) 
ɷ 1-23 

Alexander Kurs  
(1892ī1937) 
ɷ 24-39 

 
 

1926 

 
 

Soviet 
Screen 

 
 

Cinema 
Printing  

 

 
 

45ï80 

 
 

52 

Alexander Kurs  
(1892ī1937) 
ɷ 1-28. 

Vyacheslav Uspensky  
(1880-1929) 
ɷ 29-37. 

Nikolai  Yakovlev  
ɷ  38-52. 

1927 Soviet 
Screen 

Theater & 
Cinema 
Printing  

70 52 Nikolai Yakovlev  
ɷ 1-52. 

 
 

1928 

 
 

Soviet 
Screen 

 
 

Theater & 
Cinema 
Printing  

 

 
 
 

60ï80 

 
 
 

52 

Nikolai Yakovlev  
ɷ 1-17. 

Vasily Russo 
(1881ī1942) 
ɷ 18-27. 

Vyacheslav Uspensky  
(1880ī1929) 
ɷ 28-52. 

 
 

1929 

 
 

Soviet 
Screen 

 
Theater & 
Cinema 
Printing  

 

 
 

25ï80 

 
 

45 

Vyacheslav Uspensky  
(1880ī1929) 
ɷ 1-15. 

Jacob Rudoy 
(1894ī1978) 
ɷ 16-45. 
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1930 

 
Cinema 
and Life 

Theater & 
Cinema 
Printing , 
Earth and 
Factory 

 
45ï50 

 

 
36 

Jacob Rudoy 
(1894ī1978) 
ɷ 1-36. 

 
The first issue of the Soviet Screen was published on March 24, 1925, and soon its orientation 

towards the balance between the communist ideology (articles and notes about important events 
and Soviet films from this point of view) and the orientation towards the ñNew Economic Peopleò, 
which was keenly interested in photos of foreign movie stars, short notes about Western cinema 
without any ñanti -bourgeois revelationsò. 

On June 18, 1925, the Resolution of the Politburo of the Central Committee of the 
Communist party  ñOn the policy of the party in the field of fictionò was adopted, which emphasized 
that ñjust as the class struggle does not stop in our country in general, it certainly does not stop on 
the literary front. ... Communist criticism must mercilessly fight against counter -revolutionary 
manifestations in  literatureò (Pravda, 1925; Newsé, 1925: 8-9). 

And in July 1926 the Glavrepertkom came up with an initiative to expand censorship, which 
was designed to combat the penetration of enemy ideas into cinema: 1) class conciliation;                       
2) pacifism; 3) anarcho-individualism; 4) banditry and romance of criminality; 5) idealization of 
hooliganism and bullying; 6) an apology for drunkenness and drug addiction; 7) boulevardism 
(cheap sensation, savoring love affairs and adventures of the ñhigherò society, poeticization of night 
chantans, etc.; 8) philistinism (idealization of the ñholinessò of the bourgeois family, comfort, 
slavery of a woman, private property, etc. .); 9) decadence and psychopathologyé); 10) crude 
Sovietization, which has the opposite effect; 11) malicious disregard and perversion of Soviet life 
and the cultivation of bourgeois salonism; 12) kulak-populist idealization of the old village 
(Glavrepertkom, 1926: 57-64). 

In the spirit of these ideological changes, the First All-Russian Conference of Filmmakers-
Political Enlighteners took place on November 2-13, 1926. 

However, since all events of this kind took place against the backdrop of a sharp struggle at 
the very top of the Soviet power structures (between I. Stalin, L. Trotsky, L. Kamenev, G. Zinoviev, 
etc.), which ultimately did not give the Power the possibility of censoring detail on level of 
magazines (especially not of a political, but of a cinematic orientation), this did not affect the work 
of the Soviet Screen in any serious way: from March 1925 to December 1927, the pages of the 
magazine were generously given to photographs of Western movie stars and often completely 
neutral, and even laudatory articles about foreign cinema, regular reviews of the turbulent foreign 
and often extravagant film life.  

Based on the content analysis of the texts published in the Soviet Screen magazine in the 
period from 1925 to 1927, we identified the following main genres: 

- biographies and creative portraits of Western actors and directors; 
- reviews of Western films; 
- reviews of Western national cinematographies; 
- articles about Western newsreels; 
- articles about foreign film technology, studios and cinemas; 
- materials about censorship and perception of Western films by the Soviet public; 
- short informational materials about events in foreign cinema, about everyday details of the 

life of movie stars. 
Biographies and creative portraits of Western actors and directors  
About Western actors and directors, mostly Hollywood, Soviet screen wrote generously in 

1925-1927, often bypassing ideological passages. 
In particular, it was emphasized that ñthe interest of millions of viewers in the best movie 

actors is due to two reasons. A minority of the public is interested in the art of the actor, art as skill, 
the actor as a performer, revealing a thought, an experience, an idea. ... The audience in the mass is 
absorbed, first of all, by the beauty, dexterity, strength of heroes ... The courageous ñheroò has his 
own ideal. Douglas Fairbanks is very close to this physiological ideal. ... Health and strength, agility 
and cheerfulness ... He is a great athlete and ñworksò with muscles joking and playing, with a smile, 
with contagious cheerfulness and fun of a healthy person. Everyone is drawn to this ideal, strong 
with pride and competition, frail with hope. There is considerable merit in this, the encouraging 
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and educational influence of the ñscreen heroò on the viewer. A healthy mind in a healthy bodyò 
(Gameé, 1925: 10). 

The pages of the magazine happily noted that Douglas Fairbanks (1883ī1939) ñfinally 
appeared on Soviet screens in a number of major productions (The Thief of Baghdad, Robin Hood, 
The Sign of Zorro) ... Douglas plays all his roles very simply, without any stretch. This simplicity, 
perhaps, is what attracts the viewer so much. But, in addition, Douglas, being physically strong, 
cannot but arouse sympathyò (Douglas Fairbanks, 1925: 12). And Douglas Fairbanksô gimmickry, 
evolving from Robin Hood to The Thief of Baghdad, is perfected in Don Q... There is one thing ï 
Douglas Fairbanks, his game, his movement, his jumps, there is himself. ... He chains to himself, 
holds the viewer in his hands, not for a minute letting him come to his sensesò (Milman, 1925: 9). 
In The Thief of Baghdad, Douglas Fairbanksé ñgoes down the path of using dance techniques. His 
gestures, and especially his gait, are so unnaturally light and rhythmic, as if he were playing the 
lead role in the Diaghilev Balletò (Abramov, 1925: 11). 

The authors of the Soviet Screen also wrote very warmly about the Hollywood actress Mary 
Pickford (1892ī1979), who, as is well known, was the wife of Douglas Fairbanks from 1919 to 1936. 
An ironic but laudatory article about her was published by director S. Yutkevich, who was 
beginning at that time ( Yutkevich, 1925: 10). In the same positive vein, the creative portrait of this 
actress was painted (Falberg, 1925: 14-15). 

From 20 to 22 July 1926 Mary Pickford and Douglas Fairbanks made a triumphant visit to 
Moscow. And although here the Soviet Screen claimed that Fairbanks is ña filmmaker who pleases 
and hypnotizes the publicò and noted that ñMary Pickfordôs specific gravity is different ï she is, 
first of all, a great masterò (Korolevich, 1926: 13). True, so that the praise of the Hollywood actress 
does not seem overly sweet, a reservation was immediately followed that ñMaryôs films are always 
prosperous ... All their morality is: misfortune is followed b y happiness, which is equal, 
in  American terms, to the formula : poverty comes wealth. It is just as sentimental, cloying and 
deceptive as the tale of Little Red Riding Hood jumping out of the belly of a wolf, but more 
dangerous, because all this is furnished with sentimental plausibility ò (Korolevich, 1926: 13). 

But in relation to another Hollywood star ï Pola Negri (1897ī1987) ï there were no 
reservations in the Soviet Screen: ñThe art of Pola Negri is hidden in the lightness and ease of the 
game, like her feminine charm... It seems to you that she does everything in passing, involuntarily, 
as if carelessly. But it only seems. Pola Negri draws her images very clearly and stubbornly... In all 
moments she is true to herself, alive, genuine. Only a great artist can tie up ends and beginnings in 
this wayò (Yureneva, 1925: 7). 

The work of Lillian Gish (1893ī1993) was equally positively evaluated, in whose guise ñthe 
femininity of the Anglo -Saxon race reached its ideal expression. ... her talent is so remarkable that 
she raises the images that are akin to her to an unattainable height, transferring them to the sphere 
of poetic creativity of Dickens, Dostoevsky or Shakespeareò (Kaufman, 1927: 10). 

Generous compliments were received in the magazine by Elisabeth Bergner (1897ī1986), 
who ñshowed the strength of her talent and put herself in the position of the most famous German 
actressò (Elizabeth Bergner, 1927: 13). 

The performance of Western comedians: Charles Chaplin (1889ī1977) (Inber, 1926: 14; 
Koltsova, 1925: 14-15), Max Linder (1883ī1925) (Renz, 1925: 6-7); Harold Lloyd (1893ī1971) 
(Attasheva, 1925: 14) and Buster Keaton (1895ī1966) (Attasheva, 1925: 14). 

The journalist, the future wife of S ergei Eisenstein, P. Fogelman (1900ī1965), who chose the 
pseudonym Pera Attasheva (later there was a variant without doubling the ñtò: Atasheva), 
was convinced that his mask plays the main role in Lloydôs success-the mask is nothing out of the 
ordinary, a middle -class clerk... This mask hides the reason for his success: he is so close to all 
hearts (Attasheva, 1925: 14). A distinctive property of Keaton's mask  ï ñit is always a solemn, stony, 
frozen expression. Sad eyes and no sign of a smile. This is Hamlet from comedy. The movements 
are calculated and mechanical. An automaton with a human soul. In Keatonôs comedic devices you 
will not find any semitones or subtle nuances; there are no sharp transitions from grief to joy and 
vice versa. é Where Lloyd makes the audience moan with a fit of laughter, Keaton will elicit an 
attentive, warm l augh. Reason: the mask of B. Keaton is thinner, more intelligent than the mask of 
Lloyd, but Lloyd is closer to the massesò (Attasheva, 1925: 14). 

At that time, the duet of two Danish comedians was also very popular ï Pat and Patachon. 
These mask roles were played by Karl Schoenstrºm (1881ī1942) (Pat) and Harald Madsen 
(1890ī1949) (Patachon). In an article about their work on the pages of the Soviet Screen, the point 
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of view was expressed that the duet of Pat and Patashon there is no solid system, their technique is 
often crude, the tricks are vulgar and inept, but instead of masks they show a living human face. 
The human face has that dignity, forgotten by the Americans, that it can simultaneously not only 
make you laugh, but also touch (Korolevich, 1926: 14). 

Adventure movie actor William Desmond (1878ī1949) also received a positive assessment in 
the Soviet Screen: ñThe stunt film of today has found its ideal expression in the person of William 
Desmond. ... Traces of former beauty, a courageous face with an energetic chin, a beautiful plastic 
gesture, create the impression of that noble brave fellow who, in strict accordance with the 
American ñlawò, is the defender of the oppressed, the guardian of the innocent and the fighter for 
the ñrightò. For all this, you need to be able to perfectly jump, swim, climb a wall, box, turn your 
cheekbones and take a beautiful pose while doing all this. Virtue triumphs, and the American 
audience is touched to tearsò (Tryukovaya fil'maé, 1927: 13). 

The highly popular Hollywood actor Wallace Beery (1885-1949) also received praise from the 
magazine: ñThe artistic appearance of Wallace Beery is determined by the plethora of his 
temperament. Beery portrays not a schematic villain, equipped with the gloomy colors of the 
screenwriter. First of all, he is a man with huge strong-willed impulses that fetter the outbursts of 
his passions, with healthy humor and a strong smileò (Wallace ..., 1927: 10). 

Even such a frankly stunt artist as Harry Peel (1892ī1963) in the Soviet Screen, albeit with 
reservations, was given a completely positive assessment: ñThe knight of bourgeois romanticism, 
guarding the peace of ladies and gentlemen from the encroachments of the ñscum of societyò, the 
defender of the powerful of this world, an amateur detective by vocation, a selfless player with his 
life for the triumph of ñlawò and ñjusticeò ï such is Harry Peel, this irresistible boy scout of the 
world philistinism, claiming to be popular as a folk heroé propagandizing the dexterity of the bold 
movement of a trained bodyò (Pertsov, 2026: 14). 

However, a different point of view about Harry Peel was expressed on the pages of the 
magazine: ñHis means are primitive to the limit. Anxiety is symbolized by bulging eyes, 
for  contempt, lips curl a little, and for surprise, one raised eyebrow is enough. As an actor, he is 
infinitely flat. ... It is absolutely unthinkable to speak of the artistic or ideological good quality of his 
ñcreativityò. It marks too high a degree of spiritual squalor and bad taste to be widely usedò 
(O Harry Peel, 1926: 6). 

The then wife of the famous journalist M. Koltsov (1898ī1940) ï Elizaveta Ratmanova-
Koltsova (1901ī1964), who signed her articles as Lizaveta Koltsova or Liz Koltz, assessed the work 
of Hollywood stars more strictly. In particular, she scolded Rudolph Valentino  (1895ī1926) for his 
languor and sweetness (Koltsova, 1925: 14-15). 

Another Hollywood actor -lover ï Ramon Novarro (1899ī1968) ï received a similar 
characteristic in the Soviet Screen: ñyoung, handsome, well removed, and most importantly, extremely 
typical in roles where he plays himself, a representative of his caste. Novarro is one of those decadent 
actors who create the face of modern bourgeois cinematographyò (Ramoné, 1927: 14). 

The favorite director of the Soviet Screen of the 1920s was undoubtedly Charles Chaplin (Gul, 
1926: 7; Inber, 1926: 14; Koltsova, 1925: 14-15; Sorokin, 1926: 11-12; Zilpert, 1927: 13). 

In particular, T. Sorokin wrote that Gold Rush (1925) ñis not just funny, it is a tragedy of 
laughter. ñCharlotò is no longer a jester, but the hero of the best creations of contemporary art. His 
latest works contain more and more dramatic and less comedic. It is difficult to determine where 
the comedy ends and the drama begins, so perfect and elusive are the nuances of these complicated 
transitions from small to big. This, perhaps, gives the main strength of the vitality of his art. ... 
He uses the material of cinema in a logical connection with the character of the characters and the 
development of the action itself. Hence the impression of exceptional truthfulness, unusual clarity 
and disarming simplicity. ... Gold Rush is an unprecedented thing even for Chaplin. Its artistic 
solidity is exceptional ï it is not for nothing that Chaplin worked on it for almost two years. What 
real poetry! The tragic essence there, as nowhere else, is subtly refracted in a comic environmentò 
(Sorokin, 1926: 11-12). 

The work of Erich von Stroheim (1875ī1957) (Attasheva, 1926: 14), Fritz Lang (1890ī1976) 
(Fritz ..., 1926: 14), Friedrich Murnau (1888 ī1931) (Attasheva, 1926: 14), Thomas Ince 
(1880ī1924) (Thomasé, 1926: 13), Abel Ganse (1889ī1981) (Demi, 1926: 13), Richard Talmadge 
(1892ī1981) (Richardé, 1927: 13) and Fred Niblo (1874ī1948) (Sven, 1926: 13). 
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For example, P. Attasheva wrote that among the largest American directors and film actors, 
Stroheim belongs to one of the first places, the artistic success of his paintings is always enormous 
(Attasheva, 1926: 14). 

In her article about the work of F. Murnau (1888 ī1931), P. Attasheva rightly noted that a 
feature of Murnauôs directorial manner is the extraordinary thoroughness of working out the 
smallest details of the paintings. Every thing, every object matters in the course of the development 
of the action in his paintings  (Attasheva, 1926: 14). 

P. Attasheva equally positively assessed the films of the German director and screenwriter 
Ewald Dupont (1891ī1956), who reveals the special style and manner of playing each actor. This 
feature of Dupontôs directorial technique is revealed in all its breadth in Variety , and in the picture 
that brought Dupont world fame  (Attasheva, 1927: 13). 

On the pages of the  Soviet Screen it was argued that the value of the director's works of Abel 
Gance first of all, in his desire to reveal the feelings and thoughts of a person, things and make 
formal techniques, perfectly controlled by him, serve the ideas of inner value, deep and sublime 
(Demi, 1926: 13). 

In an anonymous art icle about another major Western direct or, Thomas Ince (1880ī1924), 
it  was emphasized that ñthe most striking thing in his art is the power over color. Inner sensation of 
color and accurate knowledge of the transition of tones. Rhythm of the world. ... his instinctive and 
deep perception of light is invariably framed by the ñalgebra of lightò. He performs his films always 
in the same style as they are made up. That is why they are always simple and freeò (Thomasé, 
1926: 13). 

D. Sven believed that Fred Niblo (1874ī1948) has enormous merit. He knows perfectly well 
how to take the audience: he knows how to show an actor in spectacular shots. Niblo doesnôt base 
his films on people, he bases them on premieres and accessories. His productions always resemble 
operas (Sven, 1926: 13). 

D. Griffith (1875ī1948) became a very significant Hollywood director for the Soviet Screen 
magazine, whose work was also devoted to several articles (David Griffith , 1926: 13; Zilpert, 1926: 
13), where, however, it was interpreted ambiguously: ñOne of Griffithôs most typical features is the 
unevenness in the quality of his production... In one picture he is a great artist, and in the next he is 
no different from an ordinary average director who produces ordinary worksò (David Griffith , 
1926: 13). 

Reflecting on the career of director and actor Rex Ingram (1892ī1950), one of the authors of 
Soviet Screen wrote that ñIngram encourages everyone to learn and imitate Griffith ï himself, most 
of all, afraid of falling into imitation. Their creativity takes different paths. Griffith is, above all, the 
creator of monumental national films. American nationalism shines through in the smallest details 
of even his most chamber productions and reaches its climax in The Birth of a Nation . It is difficult 
to define Ingramôs work in one word, but, perhaps, the most characteristic expression for him is 
directorial adventurism. Adventurism in the sense of striving for exotic romance, resolved with 
bright accentuated audacity, not embarrassed in the means to win over the public. ... In contrast to 
Griffith, who monumentalizes his cr owd, Ingram individualizes the mass, giving each one an 
integral sculptural appearance. He is a master of masks, which he sculpts with flamboyant 
ingenuity. In actors, he is looking, first of all, for sculptural posture and movement. ... But his 
audacity is always poisoned by the desire for an sculptural pose, always shackled by the demands of 
the American consumer, whom he knows how to pleaseò (Rex Ingram, 1926: 13). 

The poet Nikolai Aseev (1889ī1963) did not skimp on praise in particular, who titled his 
article quite definitely: ñJames Cruse is the best director in Americaò. 

N. Aseev wrote that this director in his films is ñvery subtle, perhaps even too much for the 
modern American audience. Cruse knows how to educate an actor... James Cruse knows how to 
play not only actors, but also things... On the topic of his productions... Cruse, I think, is close to us. 
He destroys romance, he resists with the power of his irony even such a molasses of the scripté 
He fights for the exact human gestureé he fights for the human face, not deadened by puppet 
prettiness, for real life, not raped by the sham lies of pasted-on wigs, sideburns, and costumesò 
(Aseev, 1925: 4). 

The work of Ren® Clair (1898ī1981) (Kaufman, 1927: 13; Tat, 1926: 13) and Louis Delluc 
(1890ī1924) were also highly appreciated in the Soviet Screen. In particular, it was noted that, 
although there is no sociality in Dellu côs works, in the sharpness of verbal expression, the staging 
and rearrangement of individual words of a phrase, words, in their rhythmic alternation aimed at 
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identifying visual images, is the value of Dellucôs scenario form. Dellucôs literary phrase or a series 
of edited phrases are felt musically and perceived visually. This is some kind of combination of 
incompatible elements of sound and image (Scenarii Louis Delluca, 1927: 5). 

Of course, in some cases, the work of Western directors could receive in the Soviet Screen 
and not so bread evaluation. 

So in an article about Cecil DeMile, it was stated that he ñneverò creates ñanythingò. 
He painstakingly makes his films, as the first students at school honestly memorize their lessons. 
There is never any creativity in DeMilleôs work ï only the painful pursuit of success. ... What wins 
the audience? The courage of the idea, the skill of the actors, the sharpness of the composition?  
No. Only grandiose figures, scale (Cecilé, 1936: 14). 

The work of the director and screenwriter Allan Duane (1885ī1981), director of the popular 
in the 1920s Robin Hood (1922) with Douglas Fairbanks, was evaluated more positively in the 
Soviet Screen: ñDuaneôs editing sheets are an example of mathematical art. Starting the first 
shooting, he already firmly and relent lessly knows the entire order of the montage pieces and the 
number of frames for each piece. ... The actor plays a huge role in Duaneôs work. Duaneôs 
commandment: the quality of the film depends on the quality of the actor. Duane has a rare skill to 
reveal an actor, to reveal his possibilities. ... There is nothing to expect great searches from Duane, 
this is a first -class craftsman who passes off his superbly polished craft as artò (Allan ..., 1926: 13). 

The Soviet Screen wrote rather sourly about the film s of Herbert Brenon (1880ī1958), Henry 
King (1886ī1982) and Charles Hutchinson (1879ī1949), each time emphasizing the harmful 
influence of bourgeois Hollywood on these filmmakers:  

About Herbert Brenon: ñAmerica, which gave him a world name, turned this artisan into a 
stamper, as it turns all its actors and directorsò (Herbert ..., 1926: 13). 

About Henry King: ñAlong with fashion and triumph, King had to change the nature of his 
work. He no longer puts on unpretentious farm pictures, he puts, but at the requ est of 
entrepreneurs, sensational action films that are very beneficial to the American cash box office but 
alien to usò (Ven, 1927: 13). 

On Charles Hutchinson: ñHis films donôt go to the big theaters where the audience is more 
sophisticated and demanding. Its base is some kind of low-grade screen of large centers and, 
mainly, the provinces, the entire huge American provinceò (Tolkachev, 1927: 13). 

And the work of Marcel LôHerbier (1888ī1979) received a completely negative assessment 
(in  the spirit of the p roletarian struggle against ñformalismò) in the magazine: ñThe self-sufficient 
importance of form, not justified by content, inevitably leads to the fact that aesthetics does not 
find its inner justification. ... L ôHerbier's work ... bears the stamp of stressed refinement, 
of excessive complexity and detail, sometimes of formal coldness bordering on affectation, which 
cannot but lead to naked aestheticismò (Marcel..., 1926: 13). 

On the whole, it can be concluded that the authors of the Soviet Screen in 1925ī1927 were 
not only able to single out the most significant figures of Western directors at that time, but also 
did not skimp on their praise.  

Western film reviews 
In 1925ī1927, the Soviet Screen tried to review the most notable Western films, and many of 

them received a very positive assessment. 
So even another film adaptation of Tarzanôs adventures received praise: ñIt turned out a fair 

amount of series of trick pictures: fights, chases, etc., along with a love affair. In these pictures, that 
exotic background is pleasant, which highlights the action so well. ... Of course, the jungle and 
everything else was done in California, but this could not significantly damage the overall 
impressionò (Tarzan..., 1925: 13). 

The reviewer of the Soviet screen was pleased with the comedy Three Ages (1923) with the 
participation  Buster Keaton: ñThe picture is very funny, very light, despite the fact that it is 
confused in three pines (three eras), and in essence very empty in terms of plot. There is, however, 
a bit of good irony over the family way of different eras. ... The picture is perceived as a very 
entertaining, masterfully executed spectacleò (Krasnov, 1926: 7). 

Another comedy, this time with Chaplin in the title role ï Pay Day (1922) received an 
enthusiastic ratin g in the magazine: ñThis (American) film is worth talking about. She is extremely 
excited. This movie is a comedy. And the worker Charlot must be funny. He is funny too. You laugh 
at his awkwardness and eternal failures, sometimes until you drop. But suddenly it becomes sad. 
And somehow I sincerely feel sorry for this typical (after all, we meet thousands of such Charlots: 
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this is a genuine mass concentrated in a given person) simple worker. ... How does Charlie manage 
to combine the funny and the tragic in  one face, and sometimes in a gesture? I would say comically 
funny and cosmically tragic. This is the real game. This is an actorò (Lemberg, 1925: 12). 

The Hollywood film A Society Scandal (1924) was regarded in the Soviet Screen as ña satire 
on American marriage. ... the unnecessary trifle A Society Scandal  looks without stopping, in one 
gulp ... The film ends and you regret that there is no second series. Leave and forget forever. 
Everything except acting. ... Gloria Swanson does not capture the experiences of her heroine, only 
skill. You keep a close eye not on what she will do, but on how she will do it. é Gloria Swanson is a 
cold master, with the experience of an accountant, taking into account all the resources of her 
abilities and achievements. Maybe she touches little, but one cannot but follow the mastery of her 
art with surpriseò (Korolevich, 1926: 13). 

Another Hollywood film, The Dangerous Maid  (1923) (in the Soviet box office, it was called 
The Insurgent ), this time on a historical theme, was also received quite favorably in the magazine: 
there are all the typical elements that are so characteristic of American historical colors. 
The qualities are: the splendor of the production, the faithfully conveyed historical flavor, for the 
most part sustained in the style of the era, effective and varied scenes. Disadvantages: superficial 
approach to historyò (Insurgent, 1925: 12). 

K. Vidorôs film The Big Parade (1925), which went to the USSR under the name Long March 
and told about the events of the First World War, was even more highly appreciated in the Soviet 
Screen: ñKing Vidor made a lot of good pictures and continues to do them; but he has one, because 
of which you should look at his way of filmmaking. This picture is Long March , dedicated to the 
theme of the ñGreat Warò. ... It is only necessary to say that it has an amazing effect on the viewer, 
even if the viewer is negatively disposed towards it. This exciting action of the Long March  is 
ensured by the unusually well-found coherence of the parts, the excellent distribution of the 
material presented to the viewer, the unfolding of the tempo, which is completely invisible to the 
eye, and the rhythmic clarityò (Shutko, 1927: 6-7). 

Quite sympatheticall y, the reviewer of the Soviet Screen reacted to the German drama 
Outcasts (Die Verrufenen , 1925): ñthe film is really good, although it does not have any special 
innovations and directorial tricks. But the production is good, t he best artists are playing. 
In  addition, according to the American method, the ty pes are perfectly matched. The content is also 
more significant and interesting than many other recent films. ... This gives hope that the German 
film market will be somewhat cleansed of the endless, boring ñsalonò filmsò (Season..., 1925: 6-7). 

It must be said that the Soviet Screen in 1925ī1927, in general, followed the development of 
German cinematography quite closely, appreciating the works of R. Wiene, F. Lang, F. Murnau: 

The Cabinet of Dr. Caligari  (Das Cabinet des Dr. Caligari , 1920) by R. Wiene: ñin general, 
is  a serious artistic achievement. ... strong, bright, beautifully filmed, amazingly acted out. Itôs not 
for nothing that the public is blaming him ò (Gul, 1925: 12). 

The Nibelungs (Die Nibelungen, 1924) by F. Lang: ñDefeated and crushed Germany wanted 
to show how great the spiritual wealth of the German people is, that the testaments of ancient 
heroes are alive, that spiritual forces have accumulated in it for centuries, that this spiritual power 
will raise its people to new exploits. During a period of severe financial collapse, under incredibly 
difficult conditions, the Nibelungs were slowly, slowly created. ... The majestic and monumental 
style is sustained throughout the film and this is the main merit of the director Fritz Langò 
(Nibelungs, 1925: 9-10). 

The Joyless Lane (Die freudlose Gasse, 1925) by G. Pabst: ñIt excites ... a topic, scarcely ï 
though, used to expose the social face of the city after the war. Separate acute moments excite, giving 
plentiful and bitter food to memories ... The plot is fragmented into numerous sm all jumping pieces. 
It is rather an artistic report showing a number of everyday phenomena from the life of a crushed 
Vienna, Vienna under the knife of inflation and blatant povertyò (Krasnov, 1926: 5). 

The Last Man (Der letzte Mann , 1924) by F. Murnau: ñThe picture is recognized by critics as 
the most outstanding production of recent times. ... The ensemble cast is top notch. Of course, first 
of all, Janings, who, by playing the main role, managed to give a strong, amazing image of the ñlastò 
person, conveying with great skill that subtle play of shades that this role requiredò (Irinin, 1925: 
10).ñMurnau is calm and slow, like Balzac, like Dickens, and that is his strength. The story of the 
porter, who was reduced to a lower position for decrepitude, is told admirably. It is told in 
magnificent cinematic language, so convincing that no captions were neededò (Gecht, 1926: 5). 
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Faust (Faust ï eine deutsche Volkssage, 1926) by F. Murnau, who ñset himself the difficult 
task of turning the sentimental ñcostume dramaò into which the old German legend about 
Dr.  Faust has turned into a cinematic philosophical work. And Murnau very successfully did not 
fulfill his task. Luckily, because the film turned out to be excellent both in terms of the acting and 
the subtle resolution of a number of technical tricks that obscured the ñworld questionsò that 
tormented Murnauò (Faust, 1927: 10). 

Far less fortunate in the Soviet Screen was Abel Ganceôs film Napol®on (1927), which noted 
large-scale historical scenes, although ñall of them are presented with inexpressible pathos, turning 
into vulgarity, into a purely operatic spectacle. ... It is difficult to say who is more to blame for the 
failure of the picture: Abel Gance, who interprets it as a narrowly patriotic, reactionary natio nal 
epic, or Dieudonn®, who plays an operetta irresistible victorious heroò (Tatarova, 1927: 8-9). 

But the same reviewer highly appreciated the famous Metropolis  (1927) by Fritz Lang... 
Reviews of Western national cinematographies  
The primacy in the reviews of Western national cinematographies in the Soviet Screen of 

1925-1927 undoubtedly belonged to Hollywood productions.  
It is clear that, despite a certain kind of ñlibertiesò available to Soviet journalists during this 

period, at the request of ñaboveò such materials had to practically necessarily contain elements of 
strict ñBolshevikò criticism based on class anti-bourgeois approaches. 

It has been argued, for example, that in Hollywood comes out ña huge number of new 
paintings, caused by the greedy demand of an undemanding foreign market, the fierce competition 
of different firms,  ï all this gives an incentive to release more pictures, equipped with good 
advertising, often without caring about quality. é The titles of some of them that were very 
successful in America: Her Night of Love, Teacher of Love, The Man She Bought are clear enough. 
They are designed for a bourgeois viewer... Of course, they are not suitable for our audienceò 
(America..., 1925: 11). 

ñThe fascists from the Ku Klux Klan protect one hundred percent ñmoralityò of Americans. ... 
A plan has been developed for ten new films about 100 % Americanism. ... specifically against the 
labor movement and blacks. é Special oversight groups should monitor the sessions, set fire to 
theaters that do not obey. Disobedient actors, directors and mechanics ñdisableò! (Zilpert, 1926: 13). 

N. Kaufman, in general, hastened to declare the total crisis of American cinema: ñHaving 
mastered the grandiose technical capabilities, America, like any capitalist country, subordinated 
them to the service of its bourgeois ideological interests, the justification of bourgeois morality, 
the tastes of the American crowd and issues of American exports. At the beginning, when these 
technical achievements were still accompanied by artistic searches and achievements, Hollywood 
acquired that halo of the ñheart of world cinematographyò, which turned the eyes of film workers 
from all over the world to it. But now it's over. ... there is a natural impoverishment of the spiritual 
baggage of American film, which is already being felt in America, amo ng the masses, in criticism, 
in the general pressò (Kaufman, 1927: 8-9). 

In a similar vein, L. Koltsova also assessed American film production: ñIn Hollywood, there is a 
scenario hunger. The golden script fund is drying up. The world's classic literature, thrown under the 
lens of a Hollywood camera, is gutted and swallowed by a multimillion -dollar spectator. é Hollywood 
in a panic is compiling and trying out new household film recipesò (Koltsova, 1926: 4-5). 

To all other criticism of the bourgeois mores of Hollywood, the  Soviet Screen also added anti-
religious passages: ñAmerican cinema has so far been a brilliant propaganda of capitalist ideas. Day 
after day, in hundreds of ateliers, scenes ñspunò in which millionaire ñstarsò played out false stories 
about poor girls who were rewarded with a cruel at first, but fair in the end ... fate ï a happy (which 
means rich in America) marriage. From evening to evening, tens of thousands of cinemas showed 
pictures of poor and honest young people who became rich as a reward for their modest valor: 
ñhonest workò and obedience to ñseniorò, ñsuperiorò. Screens are constantly shouting to the American 
worker and clerk: be the same as our heroes, endure, work, and you will suffer ... happy end, wealth 
and family happiness. And suddenly, the American film propaganda decided to step sideways to 
achievements ñnewò to it, it decided to reinforce the Christianity ideasò (Failed..., 1927: 7). 

An interesting discussion on the pages of the Soviet Screen arose about the problem of happy 
endings in cinema. 

A. Tatarova reacted to this ironically: ñLet the directors of all American film factories argue, 
the viewer, having come tired from the factories and from the offices to the cinema for an hour and 
a half, will rest in it. There is no need to remind unfortunate people of the bad sides of life; let them 
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know that virtue will always prevail... And long live the happy ending ï Happy end!ò (Tatarova, 
1927: 8-9). 

But the poet and journalist S. Neldikhen (1891-1942) expressed a different point of view: 
ñOur grin about foreign scenario requirements ï ñthe end must certainly be happyò ï is connected 
with the ñslightly ideological contentò of foreign films, where the happy ending is ñloveò and often, 
simply, attached. However, even with a more serious ideology and in our conditions, such a 
requirement is also characteristic of usò (Neldichen, 1926: 14). 

On the pages of the Soviet Screen of the 1920s, there were also generalizing characteristics of 
Western cinema in general. At the same time, very negative: ñCinema is not fun, not a game, not 
entertainment, but a powerful long -range weapon. Cinema is a struggle for a person, for thought, 
for will, for action. é Films are the distributors of imperialism in the coloniesò (Zilpert, 1926: 5). 

And more: ñWe donôt see a lot of pictures that are very characteristic of bourgeois 
cinematography, because they are not bought by our purchasing authorities or do not pass the 
Soviet censorship. And we lose little from this ... Their content, their ñcoreò can be described in a 
nutshell: this is a piece of pornography around which either tragedy or comedy is built. ... It's good 
that this stream of dirt does not reach us!ò (Cinemaé, 1925: 10). 

One of the favorite amusements of the Soviet Screen of the 1920s was a caustic mockery of 
the attempts of Western filmmakers to make films about Russia and Russians (Attasheva, 1927: 4; 
Berlinskie..., 1927: 4; Gul, 1926: 10; 1927: 4; Tverich, 1926:14): 

ñSince there is a demand for Russian movies, there is also a demand for experts on Russian 
issues. Profitable, bread profession, especially for retired generals out of work. ... The ñflowerò of 
Russian emigration cinema is gradually gathering under the hospitable wing of Uncle Samò 
(Attasheva, 1927: 4). 

ñAmericans are especially distinguished by their absolute ignorance of Russia. ... the fashion 
for Russian movies has reappeared, and a whole series of films about Russiansô everyday life has 
been and is thrown into the worl d marketò (Tverich, 1926: 14). 

ñRussian themes are more interested than any other, namely, German directors, and the 
great German director Pabst is now working on a large Russian film based on Erenburgôs novel 
The Love of Jeanne Ney. Another director, Fejer, has now released ... a picture from ñRussian lifeò: 
Mata Hari ï a red dancer, and, despite the continuous ñspreading cranberriesò of the pre-war 
period, the picture has a certain successò (Berlin..., 1927: 4). 

This kind of criticism of Western filmmaker s moved from issue to issue and was ñcaused by the 
emphasized exoticism of the images they modeled. The critical pathos of journal notes fixes, first of 
all, that they take óus for othersô, they want to see óothers in usô. Exoticism as a sign of otherness is 
manifested in estranged redundancy and exaggeration. Redundancy and exaggeration, especially in 
the depiction of peasant life, exaggerated situations that are used as a technique for creating a comic 
effect ï all this did not go unnoticed by the authors  of the magazineò (Bogatyreva, 2017). 

Even the writer and editor Roman Gul (1896ī1986), an ®migr® who fought in the civil war 
against the Bolsheviks, laughed with pleasure at the ñRussianò Western films. Here is what he 
wrote, for example, about the German movie Incendiaries of Europe  (Die Brandstifter Europas,  
1926): ñTo be clearer, letôs call it Rasputin in German ... Eternal spreading cranberries of European 
philistine vulgarity ï and here it is. é It is impossible to comment on this film. From its 
attendance, only conclusions can be drawn: 1) the interest in everything Russian in Europe is 
enormous, 2) this is what is presented here as ñRussianò, 3) in order to put an end to all this petty-
bourgeois ñRussianò rubbish, our Soviet paintings must persistently make their way to Europeò 
(Gul, 1926: 10). 

And here we can agree with E. Bogatyreva: the intrigue of how Russia, the USSR, and the 
Russians were represented in the West, ñwas added by the fact that immigrants from Russia often 
acted as an intermediary in creating images of Russian life in Western cinema. The underlying 
reason for doubts about the authenticity of the film images they created was not only and not so 
much ideological as cultural. The authors of the journal complained about the image, which, using 
the terminology of M.  Bakhtin, can be described as óI-for -the-otherô. Bakhtin's concepts of óI-for -
myselfô and óI-for -otherô convey different aspects of self-perceptionò (Bogatyreva, 2017). 

Indeed, ñvariations of the film image a la russe were identified at the intersection of two 
perspectives, two differently directed intentions: on the one hand, this is the representation 
expressed by Bakhtinôs concept of óother-for -meô, and on the other hand, the representation of               
óI-for - anotherô, in which, indeed, there is a moment of self-presentation. There is nothing 
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surprising in the fact that in the first decades of the 20th century, representatives of emigration 
acted as mediators, that is, the subject of the óI-for -otherô representation as carriers of a certain 
national culture, living compactly in a different cultural environmentò (Bogatyreva, 2013). 

The journalist Boris Zilpert (1891ī1938) (Zilpert, 1926; 1927), who was shot in the late 1930s 
on charges of espionage and terrorist activities in favor of Japan, specialized in caustic feuilletons 
on the topic of bourgeois cinema in the Soviet Screen. 

In second place in terms of the number of publications in the  Soviet Screen of 1925ī1927 was 
German cinematography. 

Here, sharp, sometimes feuilleton criticism was combined with quite positive articles.  
Here are just two vivid examples of the negative attitude towards German cinema on the 

pages of the magazine: 
ñThe overwhelming success of Battleship Potemkin revolutionized the policy of using films in 

Germany for propaganda purposes. From the moment the German filmmakers came to know the 
ñtruthò, ñthat politics on the screen makes money at the box officeò, we have been witnessing a 
phenomenon as curious as it is instructive, however, very characteristic of ñdemocraticò Germany. 
In this country, ruled by the Menshevik Social Democrats, the capitalist film -makers are beginning 
to mass-produce fi lms, the meaning of which lies in the most shameless agitation of monarchist 
tendenciesò (Borisov, 1926: 3). 

ñThe military theme runs like a red thread through all the new [German] movies. Over the 
past six months, about ten films  from military life have b een released. It is interesting that the 
characters are only officers, and that the action takes place before the world war. Despite the fact 
that the best actors often play in such films ... they are nevertheless imbued with the spirit of 
chauvinism to such an extent that they cannot be considered as works of artò (What ..., 1925: 3). 

However, in other articles about German cinema, the position of the magazine was different, 
more objective: ñThe German film has something in common with the Swedish one, although it 
differs from it in some features. Similarity: the same seriousness and thoughtfulness, excellent 
technique and some touch of mysticism and philistinism. A special specific, unhealthy bias of 
German cinematography is ñDostoeviskyò style, a kind of ñpsychologicalò self-picking, a disease 
that pre-revolutionary Russian film production suffered from. é An exceptional contingent of 
directors and actors contributes greatly to the artistic value of German film production. In view of 
the fact that almost all German actors and directors came to the cinema from the theater, a certain 
bias towards the "theatricalization" of productions and individual shots is noticed in German film 
production. German film technology, photography, laboratory are impeccable. The editing is calm, 
even, somewhat slowed down, with all sorts of minor details ï 'facial expressions'... this always 
results in a certain stretch... Still, despite its unhealthy ñpsychologicalò bias, German film 
production is much more acceptable to the Soviet screen than French and especially Italianò (Byt 
ekrana, 1925, 1925: 3). 

It was further stated with regret that in the USSR  ñBehind the Nibelungs , Caligari , The Last 
Man ... average German films are not noticed. Meanwhile, they have a special social, technical and 
artistic orientation, which differs sharply from the  ñhit moviesò of the German film industry. ... 
The average German film closely follows any change in public taste and mood ... Its path goes: from 
mysticism and historical plots of the times of  inflation, which served as a way to turn away from 
formidable reality, to the present, following that passion for military films, to ... nationalist films 
that amused an infringed national feeling and unleashing the national passions of the bourgeois 
and, finally, a film of the last time in a kind of everyday life, corresponding to the new 
ñstabilizationò, showing the life of a big city, attracting the city bourgeois and petty bourgeois to the 
enticing lights of cinema, where the life of the world and the half world is shown, where, like a 
modern reworking of the fairy tale about the magic prince, a love affair is conveyed between the 
inhabitant of the ñparterreò ï from the golden youth and the poor milliner from the attic. In these 
movies there is a share of a kind of democracy ... The bourgeois and the petty bourgeois in these 
pictures are reflected in all their ideological emptiness, with all the ugliness of his life, with their 
insignificant interests and passionsò (Alf, 1926: 5). 

French cinematography was also ambiguously evaluated in the Soviet Screen. On the one 
hand, readers were informed that ñFrench film production is imbued with a kind of frivolous  
approach. Very favorite themes of ordinary French films are all sorts of tabloid love stories, with 
emphasis and savoring of unhealthy erotica. In more serious films, however, a certain pseudo-
classical bias towards outward theatricality and sugary ñprettynessò is noticed, both in the nature of 
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the productions themselves and in the choice of actors. ... In addition, both ordinary films and 
action films are imbued with petty -bourgeois órentierô psychology. ... General conclusion: France 
was once the cradle of cinematography, but from this cradle a real enfant terrible has grown up 
there, who ... behaves more than suspiciously. And we need to approach the purchase of French 
films very carefullyò (Byt ekrana, 1925: 3). But ñthe French public has become so accustomed to 
these ridiculously sentimental stories about Anglo -Saxon beauties escaping the trap of some 
notorious scoundrel and being saved by a generous bandit that the appearance on the screen of a 
film that has any real interest is bewilderingò (Polyak, 1927: 13). 

On the other side, French cinematography in recent years, even in the last one year, has made 
great strides ï really good films are appearing more and more (Schagena, 1925: 10), the French 
screen of recent years has been enriched by several interesting films, a whole galaxy of young and 
talented directors (Abel Gance, LôHerbier, G. Dulac, Rene Clair, etc.) are applying new shooting 
techniques to cinematography: foregrounds, etc. (Polyak, 1927: 13). 

But the Polish cinema of the 1920s, journalists from the Soviet Screen did not complain at all, 
arguing that the ñPolish film industry does not yet hav e its own face. Or rather, there is no Polish 
cinematography yet. é Watching any Polish film, you quickly get tired of the noiseless hustle and 
bustle on the screen. ... Actors kiss incessantly, wringing their hands, look into the auditorium for a 
long tim e and go out the door to enter another door or ride a horse. The Poles do not like car 
chasesò (Koltsova, 1927: 4-5). 

Italian cinema, often referred to as fascist at that time by the Soviet Screen, was written much 
sharper: ñAn ordinary Italian film is a hopeless miserable hack, imbued with the same religious and 
ultra -petty-bourgeois spirit, and there is no need to talk about the technique of the production 
itself and the actors; complete confusion, helplessness and ignorance of elementary cinematic 
truths  and laws. ... In historical films, the adventures of all kinds of Roman emperors and generals 
are endlessly shown. Peopleôs experiences are usually not shown, and if they are shown, then in a 
very dubious light. From an ideological (and purely artistic an d cinematographic) point of view, 
all ordinary Italian film production is almost absolutely hopeless, and we must definitely refrain 
from buying itò (Italian..., 1925: 8). 

It was emphasized that in Italy ñfascism monopolized cinema. The screen kindles passions. 
The Mediterranean Sea floats in front of the viewer under the fascist flag. ... Recently, an order was 
issued ï to view all the acting films. They were looking for sedition. The scissors cut hundreds of 
meters without any regret. Campaign for one hundred percent integrity on the film front. ñBut you 
can follow everything.ò And so it happened. In one film, where the biography of the leader of 
fascism is given in heroic colors, annoying lines from the distant past crept in. Mussolini once 
called himself a socialist. ... It is clear that the cinema was smashed and the moviegoers were 
beaten. An ultimatum was made. Forget what you saw. For fascists, even the laws of vision are 
retroactiveò (Zilpert, 1927: 14). 

The Soviet Screen of the 1920s had a much more positive attitude towards the cinema of the 
Scandinavian countries. 

Thus, in the pages of the magazine it was noted that ñSwedish film production is very original 
and has some specific features. First of all, I am pleased with the almost complete absence of 
ñsalonò themes in general. We are so tired of ñnoblyò suffering dress-coat gentlemen and languid 
ladies, whose entire costume sometimes consists of several ribbons and rests ñonly on paroleò ... 
and it is so gratifying to see simple, healthy, strong people on the screen ï and in general the whole 
uncomplicated life northerners, more kindred to us in spirit. From the ideological point of view, 
there is, unfortunately, a tendency towards the fetishism of petty -bourgeois property-ownership, 
predominantly of  a farmer-petty-bourgeois fold, and some aspirations of a mystical nature are 
noticed. Otherwise, Swedish production is ideologically one of the most acceptable for the Soviet 
screenò (Oné, 1925: 9). 

Another article commended Danish film adaptations of lit erary classics, although the main 
ñfield of achievement for the Danish film industry is comedy films. One has only to name the names 
of Pat and Patashon, as the whole of Europe laughs. Both of them have become favorites of half the 
world... They are an example of real Danish humor ï healthy, strongò (Grossman, 1925: 11). 

So, the articles of the Soviet Screen about Western cinematographies were much more 
imbued with ideological approaches than reviews of individual films or portraits of foreign actors 
and directors. 
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However, there were also articles of a different nature in the journal. For example, 
the reflections of the young at that time director G. Roshal (1898ī1983) about the typology of films 
on a historical topic. 

Grigory Roshal believed that the comprehensive and vague concept of historical film can be 
easily divided into four main, typical groups according to the method of using and processing 
historical material:  

1. Reproduction-restoration of a historical episode, era, or way of life. A film that re quires a 
lot of scientific study and authenticity.  

2. The film is mainly entertaining.  
3. Adaptation or use of the historical situation for the approximate solution of certain artistic 

and psychological tasks and some social problems set before us by modernity.  
4. A form of targeted distortion of historical material to exacerbate parody, grotesque, irony 

and satireé  
It is clear that these types of film do not occur in their pure form, but the emphasis on one or 

another of them determines the general line of the picture (Roshal, 1926: 5). 
Articles on Western Newsreel 
As in relation to feature films, the position of the Soviet Screen in relation to Western 

newsreels was significantly dependent on ideological approaches. 
Of course, it was argued that in the West, ñcinema is a powerful tool in the hands of the 

bourgeoisie. Hence, the newsreel should be something that captures only the outward brilliance of 
life. ... The worker on the screen is an extremely unpleasant sight for bourgeois eyes. ... Brilliant in 
appearance and wretchedly one-sided in content: this is how all Western newsreels have to be 
characterizedò (Foreign ..., 1925: 7).ñThe themes of foreign newsreels are clearly specific. ñHow 
they live and workò uncrowned kings of capital. Their life, accessories, environment, background. 
Fashion, casinos, resorts, yachts, horse racing, running. Weddings, divorces, incidents in the 
ñsocietyò, scandals, bankruptcy, careerismò (Two..., 1925: 4).ñThe bourgeoisie tells in the newsreel 
its million -meter life, its way of lifeé Newsreel is 100 % film advertising. The screen was taken over 
by manufacturers, shopkeepers, and even rag merchants. ... The chronicle is also full of criminal 
tricksò (Zilpert, 1926: 14). 

At the same time, it was noted that in the West there are dozens of movies that are very 
interesting for people of science, beautiful as scientific aids, but so uncomplicated in terms of 
artistry and entertainment, so unpopular that it was not possible for an ordinary, wide audience to 
show them outside of universities no possibility. ... And finally, the third, most brilliant period in 
the development of culture-film came, when they began to enjoy the same success as world action 
filmsò (German..., 1927: 6-7). 

And in N. Spiridovskyôs articles about newsreels in America there was no politics at all, but 
there was a detailed story about the technologies for creating such films (Spiridovsky, 1927. 9: 5; 
18: 5). 

In an article by G. Boltyansky (1885ī1953), one of the pioneers of Soviet newsreels, who in 
1926ī1931 held the post of chairman of the amateur film section of the Central Council of the 
Society of Friends of Soviet Cinema, it was generally about the lessons of overseas newsreels useful 
for Soviet filmmakers: ñAmerican firms have a large staff in the center, their own special 
laboratories, airplanes, trains, cars. Operators of the firm receive high salaries. Big money is paid 
for some sensational shootings. é it is clear that their costs are paying off. What explains this? 
First, the widespread operation and network of operators around the world. Secondly, 
by organizing the marketing of the chronicle in a large number of copies and in different countries. 
... In addition to the variety of material and good organization of the case. The main importance in 
the work of the foreign chronicle is the speed of delivery of the filmed material and the speed of the 
release of the chronicle. ... We must also, like American firms, become the world giant of the 
chronicle, but the chronicle of the Soviet, the chronicle of the proletariatò (Boltyansky, 1926: 6). 

Articles about foreign film technology, studios and cinemas  
Articles on the topic of foreign film technology, the functioning of film studios and cinemas in 

the Soviet Screen were practically apolitical.  
Moreover, magazine stories about Western experience in this area were sometimes simply 

enthusiastic: ñHollywood, an amazing, fabulous city, has grown spontaneously in a few years, 
thanks to the extraordinary development of the film industry. ... Rumor has surrounded Holl ywood 
with bad fame. Several high-profile scandals caused by the blackmailing tricks of some capitalists 
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who stuck to cinematography contributed to the creation of an opinion about Hollywood as a 
hotbed of vices, revelry and orgies. Reality, however, refutes this. There are no theaters, 
no nightclubs or dance halls in Hollywood, but instead there ar e countless movie theaters. 
The whole mass of film workers, as soon as they have a free minute, hurries to these cinemas to 
look at the latest films from other f ilmsò (Hollywoodé, 1926: 14). 

ñHollywood is the first movie city in the world. Hollywood is a place of complete mixing of 
races, peoples and languages" (Attasheva, 1925: 10). 

ñThe motto of their film industry: no accidents. Everything must be provided for, the work of 
directors, actors and editors proceeds in a strict rhythm according to an iron script. Not a single 
minute can be lost, money is paid for every minute, and therefore every minute must be used. It is 
not allowed to damage a single button in an established mechanized device. Everything must be 
foreseen and verified in advance, like moves in a chess gameò (Leonidov, 1926: 6-7). 

Similar opinions were expressed on the pages of the Soviet Screen of 1925ī1927 about 
Western cinemas (Alf, 1927: 8; Moore, 1927: 10; Tchaikovsky, 1927: 5), and about the technology of 
filming sound films in the USA ( Talking..., 1926: 14). 

Such approaches proceeded from the traditional tasks cultivated in the USSR of the 1920s: 
to criticize Western ideology, but to adopt successful Western practical experience in the field of 
technology and production.  

However if in 1925ī1926 the articles of this thematic field in the Soviet Screen rather focused 
on ñlearning from the experience of Western cinema, then in the following 1927, the topic of 
cultural interactions in the field of cinema begins to sound like a call to overcome dependence on 
foreign film production. The trend is changing, but the theme o f ñtheyò and ñweò, that is, 
the consideration of Soviet film production  in a broad global context, remains one of the main 
intrigues of film journalismò (Bogatyreva, 2017). 

Short informational materials about (sensational) events in foreign cinema and everyday 
details of the life of movie stars  

Actually, it was precisely for the sake of these materials, coupled with photographs of 
Hollywood movie stars, that the óNew Economic Policyô public read the Soviet Screen, thanks to 
which the circulation of the magazine in 1926ī1927 was maintained at an average of                           
70-80 thousand copies and brought profit to the publishing house.  

In these illustrated materials, at fi rst, as a rule, the luxurious life of Hollywood stars was 
colorfully described. Or, for example, such a vivid text was published: ñA vampire woman, a 
predator, overwhelming and conquering, a spider woman tightening her victim in love with her 
web of webs, a demon woman, seductive and terrible ... how many of these ñVampsò work in the 
studio of Hollywood, Los Angeles, New York, etc.ò (Zhenshchiny-vampiry , 1925: 12). But then the 
authors reminded the readers of the magazine that this is an atmosphere full of not only brilliance 
and glory, but also the most greedy capitalist revelry, the atmosphere of the dictatorship of the big 
over the small, the atmosphere of crushing, humiliation, the most shameless exploitation of a small 
fry, an employee, an extra, a beginner (Attasheva, 1925: 13-14; Ih byt , 1925: 7; Zilpert, 1927: 14). 

Plus, of course, the magazine could not resist the temptation of feuilletonism when it was 
reported that  the court of the state of Ohio, standing guard over Lincoln's legality and freedom of 
the individual, ruled that every citizen of the state has the right to get drunk and go to the movies in 
this form ( Zilpert, 1927: 6), and Hollywood went so far as to film the scene of a real suicide man 
(Zilpert, 1927: 10). 

Scourged the Soviet Screen and Western film advertising:  
ñAdvertising is condiment. A means of stimulating the appetite for the spectacleé 

The technique of advertising is the most complex science of how to overcome human apathy and 
distrust. ... What does every cunning person do, wanting to achieve his own? Depending on their 
temperament, they can use various tricks: firstly, to stun, psychologically stun, stun, and then deal 
with the stunned as he wants. Secondly, you can stubbornly and methodically drum something into 
a person that he may not agree with ... Then you can play on any strings-passions of a person 
(curiosity, greed, stinginess, etc.)ò (Psihologiya reklamy, 1925: 10). 

ñAdvertising plays a huge role in the life of cinema abroad. In essence, 75 % of the success of 
any film i s built on advertising. é In our pathetic attempts at publicity, we are still children. Any 
American movie maker will laugh at our way of advertising in the form of tiny ads and colorless 
posters. In this we are definitely, undoubtedly and colossally lagging behind. And this is good. ... 
That unhealthy type of advertising that has formed in the capitalist states corresponds as well as 
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possible to their external and internal appearance. He is alien to us. We are building our cinema 
under different conditions , and we do not need those methods of advertising that are created by the 
bourgeois-capitalist economyò (Reklama, 1925: 12). 

Materials on censorship and perception of Western films by the Soviet public  
Of course, Soviet Screen cannot ignore the topic of perception of Western films by the Soviet 

public and censorship. 
In particular, there was concern about the negative impact of Western cinema on the increase 

in crime rates among Soviet youth: 
ñIn the campaign against hooliganism, no one has yet remembered the role that cinema plays 

in the development of criminal acts and the role that it plays and can play as a fight against anti-
social manifestations. Criminologists in Europe and America have long been studying the question of 
the influence of cinema on crime. More than once, the influence of detective films, in which the 
criminal is portrayed as an attractive romantic hero, has been established on juvenile beginners in 
the craft of hooliganism and other types of crime. There is no doubt that the movies that idealize the 
heroism of crime give appropriate impetus to the unstable psyche of young people, of course, 
prepared for a criminal action by a number of other everyday conditions. At the same time, it should 
be assumed that such impetus can be given not only by pictures directly and openly romanticizing 
crime, but also by those that excite the viewer with the appearance of bourgeois luxury and depravity, 
even if this is offered under the guise of exposing ñbourgeois decayò. We will find such grateful 
material in a significant number of foreign films, the effect of whi ch is not only neutralized, 
but aggravated by the eye-catching redrawing of our witty editors and editors. The dispute about the 
harmfulness of a certain part of foreign paintings could be trans ferred to the rails of objective study if 
our criminologists collected material on the degree of their influence on hooligans and juvenile 
delinquents who passed through the judicial authoritiesò (Cinema..., 1926: 3).  

As is well known, in the USSR of the 1920s, for the purpose of censorship, the method was 
widely practiced not only of cutting out ñunwanted episodesò, but also of re-editing foreign films, 
supplying them with ñideologically correctò titles. In this regard, the Soviet Screen published an 
arti cle on its pages, where the censors were urged to show a kind of tolerance for Western film 
production:  ñThere is no more thankless and painful work than rewiring a finished tape. There is 
no more difficult work in the cinema than extracting plot fasteners  from a finished plot, when the 
entire plot structure collapses with a bang and you have to make props for the plot with the help of 
inscriptions and randomly suitable shots. é They donôt buy films that are obviously harmful and 
hostile to us. Buy generally harmless. If they have provisions that can be developed in such a way 
that they make the viewer think and move their brains, then often, with the help of scissors and 
inscriptions, the film is given a burdensome weight that drags it to the bottom. ... So  ï be careful 
with scissors, comradesò (Nikulin, 1926: 5 ). 

It is clear that such ñliberalò statements were no longer possible in the next, ideologically 
stricter period of the journalôs existenceé 

 
4. Conclusion  
So, our research has shown that the subject of Western cinema on the pages of the Soviet 

Screen magazine in 1925-1927 was extensive and varied. Due to rather significant creative 
freedoms in the Soviet Screen in 1925ī1927, photographs of Western movie stars (including photos 
on the covers of magazines), rather neutral or even positive biographies of Hollywood and 
European actors and directors, notes on filming and film distribution, reviews of Western films, 
etc. were widely published in 1925ī1927 (all these materials were written in a lively, non-scientific 
language, designed for a mass audience). Although, of course, there were also ideologically biased 
materials on the pages of the magazine. 

Based on the analysis (in the context of the historical, socio-cultural and political situation, etc.) 
of the first years of the existence of the Soviet Screen magazine (1925ī1927), we came to the conclusion 
that materials on Western cinema during this period can be divided into the following types:  

- ideologized articles emphasizing criticism of bourgeois cinema and its harmful influence on 
the audience (this included materials on the perception of Western films by the Soviet public and 
censorship); 

- biographies and creative portraits of Western actors and directors (often neutrally or 
positively evaluating these filmmakers);  

- reviews of Western films (often positive);  
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- reviews of Western national cinematographies (here, as a rule, criticism of bourgeois 
cinematography was combined with a positive assessment of works and trends ideologically 
acceptable to the USSR); 

- articles about Western newsreels (with approaches similar to reviews of national cinemas); 
- articles about foreign film technology, studios and cinemas (as a rule, ideologically neutral, 

containing calls to adopt technically advanced Western experience, in particular, sound cinema); 
- short informational materials (with photographs) about events in foreign cinema, about 

everyday details of the life of movie stars; which became the main bait for a significant part of the 
magazineôs readers. 
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ideological, socio-cultural and cinematic context in which the publication of the Soviet Screen 
magazine was carried out in 1925ī1927. 
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1925  
January 15: leaving Trotsky (1879ī1940) from the post of People's Commissar for Mili tary 

and Naval Affairs. 
January 16-17: the first meeting of the workers of the ñLeft Front of the Arts ò (LEF). 
February 23: a first meeting on the organization of the ñSociety of Friends of Soviet Cinemaò 

(ODSK). 
March 1: creation of the All-Russian Photo-Cinematic Joint Stock Company ñSoviet Cinemaò 

(Sovkino). 
March 12: by decision of the Press Department of the Central Committee of the Communist 

Pary, the publishing houses ñSoviet Filmò, ñCinema-weekò, ñProletarian Cinemaò and others were 
merged into a single ñFilm Publishing House of the RSFSRò (hereinafter ñCinema Printò), headed 
by V. Uspensky (1880ī1929), who kept this post until his suicide.  

March 24: in connection with the creation of the Film Publishing House of the RSFSR, 
magazines and newspapers are reorganized. The magazine Screen Cinema Journal was 
reorganized into the Soviet Screen, and Cinema Journal  was reorganized into the newspaper 
Cinema (Kino. 1925. 1: 1. March 24). 

March 24: publication of the first issue of the weekly newspaper Cinema. 
March 24: publication of the first issue of the Soviet Screen magazine. Chief Editor: Kirill 

Shutko (1884ī1941). 
April 1: publication of the first issue of the magazine Soviet Cinema, an organ of the artistic 

council for cinema under the Glavpolitprosvet.  
April 7: death of Patriarch Tikhon.  
April 10: Tsaritsyn is renamed Stalingrad.  
June 18: Resolution of the Politburo of the Central Committee of the Communist Party  

ñOn the policy of the party in the field of fiction ò. 
10 July: establishment of the Telegraph Agency of the Soviet Union (TASS). 
May 12: Kirill Shutko, editor of the Soviet Screen, appointed deputy Chairman of the Artistic 

Council for Cinema at the Main Political Education Department.  
May 21: elected to the new board of the Association of Revolution Cineasts: N. Lebedev 

(1897ī1978), V. Erofeev (1898ī1940), Ratner, N. Bravko (1900ī1972), I. Kobozev (1893ī1973),                 
B. Guzman (1892ī1944), H. Khersonsky (1897ī1968), A. Room (1894ī1976) and the future editor of 
the Soviet Screen A. Kurs (1892ī1937) (Kino . 1925. May 26; Cinema magazine ARC. 1925. 4-5: 37). 

May 25-31: Congress of Union of Art Workers, which adopted a resolution on cinema based 
on the report of Sovkino and VUFKU. 

July 24: the NKVD approved the charter of the ODSK. The Organizing Bureau of the ODSK 
was created under the chairmanship of F. DzierŨyŒski (1877-1926). 

September 7: Alexander Kurs (1892ī1937) succeeded Kirill Shutko (1884 ī1941) in his 
position  of editor of the Soviet Screen magazine.  

October 12: signing of the Soviet-German trade treaty. 
November 12: organizing meeting of the ODSK (Society of Friends of Soviet Cinema). 
December 28: death of the poet S. Yesenin (1895ī1925). 
December 18-31: XIV Congress of the Soviet Communist Party, which adopted a course 

towards industrialization.  
 
1926  
January 18: premiere of S. Eisenstein's film "Battleship Potemkin".  
February 5: armed attack on Soviet diplomatic couriers in the territory of Latvia. Diplomatic 

courier T. Nette (1996ī1926) killed. 
April: L. Kamenev (1883ī1936), G. Zinoviev (1883ī1936) and L. Trotsky (1879ī1940), at the 

head of the so-called ñunited opposition ò, insist on the dominant development of heavy industry, 
an uncompromising struggle against the ñkulaksò and assistance to the revolutionary movement in 
other countries of the world.  

April 3: plenum of the Central Council of th e ODSK, chairman - F. DzierŨyŒski (1877ī1926). 
April 23: the Berlin Treaty between the USSR and Germany was signed, which confirmed 

mutual obligations under the 1922 Rappalo Treaty. 
May 12-15: a coup d'®tat in Poland, the establishment of an authoritarian ñsanationò regime, 

in which the actual power in the country was in the hands of Minister J·zef Piğsudski (1867ī1935). 
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July 20: death of the chairman of the Cheka and ODSK F. DzierŨyŒski (1877ī1926). 
July 20: Vyacheslav Uspensky (1880ī1929) succeeded Alexander Kurs (1892ī1937) in his 

position  of editor of the Soviet Screen magazine.  
July 20-22: Mary Pickford and Douglas Fairbanks arrive in Moscow.  
July 14-23: plenum of the Central Committee of the Communist Party, which removed                    

G. Zinoviev (1883ī1936) from the Politburo of the Central Committee of the All -Union Communist 
Party of Bolsheviks and elected Y. Rudzutak (1887ī1938) to the Politburo, who, after the death of    
F. DzierŨyŒski led to everything else and ODSK. 

July: Glavrepertkom report, which, among oth er things, discussed a significant expansion of 
the range of censorship in cinema. 

August 16: liquidation of ñGoskinoò, ñLeningradkino ò (formerly ñSevzapkinoò and ñKino-
Severò) and ñProletkinoò as independent film organizations of the RSFSR, with the transfer of their 
film production to ñSovkinoò. As a result, the entire film production of the RSFSR turned out to be 
concentrated in ñSovkinoò, ñMezhrabpom-Rusò and ñGosvoenkinoò. 

August 27: Resolution of the Presidium of the Central Committee of Rabis on the merger of 
the Rabis publishing house with the Kinopechat (Cinema Print) publishing house. 

September 21: Nikolai Yakovlev succeeded Vyacheslav Uspensky (1880ī1929) in his position  
of editor of the Soviet Screen magazine. 

October 16: the United Opposition cr iticized its ñsplitting activities ò. 
October 18: publication in The New York Times of Lenin's so-called ñtestamentò. 
October 23: the joint plenum of the Central Committee and the Central Control Commission 

of the Communist Party removed L. Trotsky from the  Politburo of the Central Committee of the  
Communist Party and relieved L. Kamenev of his duties as a candidate member of the Politburo of 
the Central Committee of the Communist Party. 

November 2-13: first All -Russian Conference of Filmmakers-Political En lighteners. 
The conference adopted a resolution on the report of ñSovkinoò on the rental, training and 
retraining of personnel, etc.  

November 9: direction of Agitprop of the Central Committee of the Communist Party  to the 
Glavrepertkom on the need to close access to the Soviet screen for ñwhite ®migr® filmsò. 

December 11: Resolution of the Presidium of the Central Committee of Rabis on the 
procedure for the implementation of the ideological leadership of filmmaking by the film 
production bodies of the Peopleôs Commissariat of Education and the expediency of maintaining 
the artistic council for cinema as an auxiliary body under the artistic department of the Main 
Political Education ( Bulletin of the Central Committee of Rabis . 1927. 1: 21). 

December 13: Resolution of the Collegium of the Peopleôs Commissariat of Education on the 
liquidation of the artistic council for cinema at the Main Political Education and on the transfer of 
its functions to the Main Repertoire Committee in terms of control and supervision  of film 
production and consideration of scripts.  

 
1927 
February 23: Great Britain sent the ñChamberlain noteò to the USSR. 
April 18-26: The principle of five -year planning was approved at the IV Congress of the Soviet 

Communist Party . 
May 26: Great Britai n annulls the trade agreement and severed diplomatic relations with the 

USSR due to the ñhostile activitiesò of the Communist International . 
June 7: assassination in Warsaw of the Plenipotentiary of the USSR in Poland P. Voikov 

(1888ī1927). 
June 10: according to the Decree of the OGPU, twenty representatives of the nobility of the 

former Russian Empire were shot as a response to the murder of P. Voikov. 
September 3: ñPlatform of the 83ôsò brings together opposition leaders who critici ze Stalin. 
October 6: premiere of the first full -length sound film The Jazz Singer (USA). 
October 15: Decree of the Council of Peopleôs Commissars of the USSR ñOn the 

transformation of the Partnership on the shares of the Film Publishing House of the RSFSR into 
Teakinopechatò. The publishing house is still headed V. Uspensky (1880ī1929). 

October 21-23: plenum of the Central Committee of the Communist Party excludes L. Trotsky 
and G. Zinoviev from the Central Committee. 
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November 7: the USSR solemnly celebrated the tenth anniversary of the October Revolution. 
On this occasion, the United Opposition organized street demonstrations in Moscow and 
Leningrad. 

November 7: premiere of S. Eisensteinôs film October. 
November 10-12: World Congress of Friends of the USSR in Moscow. 
November 14: L. Trotsky and G. Zinoviev are expelled from the Communist Party . 
December 2 ï December 19: XV Congress of the Communist Party , which approved the 

program of collectivization of agriculture. Another defeat of the oppositionists: 75 representatives 
of the ñTrotsky-Zinoviev blocò (L. Kamenev, G. Pyatakov, K. Radek, C. Rakovsky and others) and 
supporters of the ñdemocratic centralismò group were expelled from the Communist Party . 

December 12-17: First All-Union Conference of Film and Photo Workers. 
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Abstract  
This article aims to explain how the threats and challenges to netizens generation are 

increasingly massive after the catastrophic COVID-19 pandemic in Indonesia. Social restrictions 
have forced people to work at home, and this exponential migration to the digital world gives birth 
to new threats and challenges for netizens. There needs to be an effort to measure the digital 
competencies that netizens must have in order not to become victims or actors of cyber threat 
disruption. Concerns about the future of netizens generation welfare because technological 
developments have become a digital deficit, namely people's cognitive abilities will be challenged 
in various ways including their capacity to think analytically, memory, focus, creativity, re flection, 
and mental resilience. We currently live in a culture promoting attention -deficit disorder due to 
hyperconnectivity. There needs to be a conscious effort to provide awareness to master digital 
literacy competencies in an effort to defend the country. Indonesian school for nine years does not 
guarantee a person has digital competence. Digital literacy should be included in the early childhood 
to the higher education curriculum. The spirit of having this competence is to become a citizen 
following t he norms of Pancasila as an Indonesian foundational philosophical theory and ideology. 

Keywords:  digital threats and challenges, netizens, digital literacy, digital competence, 
Pancasila.  

 
1. Introduction  
It is complicated for us to imagine doing various  activities today, starting from work, in a 

project, doing college assignments, or socializing with friends who are somehow not mediated 
through digital technology. It is not just us doing old things in new ways. Digital technology 
changes our behaviour, such as searching for information, tweeting, memeing, gamming, and so 
on, which then all become addictions. They can also create new harmful social practices such as 
trolling, hate linking, catfishing (online dating frauds), etc. We also often get digital t echnology that 
contains fake news and hate speech produced intentionally, by either actors or organizations or the 
state, in the form of disinformation.  

Digital technology has become a major force that is internalized into people's lifestyles (G§lik, 
2020; G§lik, Oprala, 2021; Khujamatov et al., 2020 ). However, like a double-edged sword, 
the existence of digital technology without meeting the digital literacy capabilities of the 
community can become a new threat not only to the democratic process but also to national unity. 
Former US President Barack Obama said in a speech at Stanford University how technology had 
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changed the way people consume media and information. Obama said in the US and other 
countries, online disinformation undermines democracy. Threa ts like deepfakes powered by 
Artificial Intelligence (AI) are one of the worst ( De Witte et al., 2022).  

The era of digital society is something that cannot be avoided. Humans are forced to adapt to 
the use of technology (Herdiana, 2020 ). Concerns about the future of people's welfare due to 
technological developments are becoming a digital deficit. The digital deficit is that people's 
cognitive abilities will be challenged in various ways, including their capacity for analytical 
thinking, memory, focus, creativity, reflection, and mental resilience. Nikki's grave explains how 
we currently live in a culture promoting attention -deficit disorder due to hyperconnectivity.  

For this reason, government efforts are needed to meet the digital literacy needs of its people. 
Instead of limiting the reach of society at the beginning of this technological revolution era, digital 
literacy needs to function more as a guiding framework to navigate Internet users in receiving and 
responding to a large amount of information av ailable. The community must own the ability of 
digital literacy to become inline as a basic ability (basic value) using digital technology wisely. This 
capability is in line with the national committee, which is characterized by the attitude and 
character of defending the country from every level of society.  

 Never imagined before, the reality in the modern era has to face force majeure, a pandemic. 
Post-pandemic life is getting closer to becoming a reality, and various predictions of what the post-
COVID-19 world will look like in Southeast Asia. However, many aspects of the future are still 
uncertain. Could there be another attack that would become a global pandemic? One thing is clear: 
this pandemic is accelerating the consumption of Internet users. It is  as if a pandemic is forcing an 
exponential evolution of digitization.  

According to a 2021 Bain, Google, and Temasek study based on Kantar data , the coronavirus 
has caused a significant surge in digital adoption, with more than one in three new consumers of 
digital services using the service, 90 %. In 2020, 40 million new Internet users were added during 
Pandemics in Singapore, Indonesia, Malaysia, Philippines, Thailand, and Vietnam, bringing the 
total number of users to 400 million. Currently, 70 % of the  region is online (Davis, Neves, 2021).  

The study also found that Southeast Asians spent an average of an hour more online a day 
during the COVID -19 blockade. The reason is easy to understand. The pandemic has forced all 
citizens, regardless of age, occupation, education, and place of residence, to quickly adapt to 
smartphones and the Internet. Social restrictions in all fields have made many social activities of 
the community switch from offline to online ( Muqsith et al., 2021: 147). 

The configuration of Internet usage in Indonesia is soaring and gigantic (massive). Previously, 
the use of the Internet was limited to offices, campuses, schools, and public places. Since the 
pandemic, there has been fragmentation into housing, residence, and settlements (Figure 1). 

According to the Minister of Communications and Information Technology, Johnny G. Plate 
(Kominfo, 2020 ), ñThe COVID-19 pandemic has shifted the use of the Internet in urban areasò. 
This data is reinforced by a new report by Google Indonesia at the end of 2021, which notes that 
there have been 27 million new Internet users in Indonesia since 2020 (Novianty, Utami, 2021 ).  

 

 
 

Fig . 1. Number of Internet Users in Indonesia from 2018 -2022 (Katadata, 2022)  
 

Furthermore, Kantar Data found that Southeast A sians, including Indonesia, spend an 
average of an extra hour a day online during the physical distancing of the COVID-19 pandemic. 
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The reason is easy to understand. The Internet sector provides access to essentials, healthcare, 
education, and entertainment to help keep businesses running. The We Are Social 2022 research 
describes in detail the reasons why Indonesians spend 8 hours 36 minutes using the Internet, 
in  fact spending time watching television (broadcasting and streaming) for 2 hours 50 minutes, 
surfing social media for 3 hours 17 minutes, and reading newspapers (online or physical) for 1 hour 
47 minutes, listening to music streaming for 1 hour 49 minutes, listening to radio broadcasting for 
37 minutes, listening to podcasts for 55 minutes, and lastly, playing game consoles for 1 hour 
19 minutes (Kemp, 2020). The activity of spending time using the media has experienced a 
significant increase in Indonesian society. 

The We Are Social 2020 report stated the reasons why people access the Internet the most 
are to seek information (80.1 %), then seek ideas and inspiration (72.9 %), connect with friends 
and family (68.2  %), pass the time in leisure (63.4 %), following news developments and (51.8 %), 
finding out how things work ( 51.8  %), find out how to do something (50.5 %), find out about 
brands (45.6 %), Education and learning (44.1 %), play games (41.2 %), find out the place and 
travel location (40.3  %), find out Health and product issues (39.1 %), send opinion (39 %) (Kemp, 
2020). From the data, it can be concluded that media consumption is seen to seek information, 
socialize, study, work, and entertain. 

 
2. Materials and methods  
The research based on a content analysis and comparative approaches to the main popular 

Indonesian media platforms and social  networks. The methodology of the research consists of the 
key philosophical provisions on the connection, interdependence and integrity of the phenomena 
of reality, the unity of the historical and social in knowledge; scientific, sociocultural, cultural, 
hermeneutic, semiotic approaches, proposed in the works of leading scientists in the field of media 
literacy. The content analysis method helps to explain and explore the findings. (Berelson, 1952) 
defines content analysis as a search technique for the objective, systematic, and quantitative 
descriptions of the real contents of a communication (Holsti, 1969) defines content analysis as a 
technique for making conclusions by identifying the characteristics of certain messages objectively 
and systematically. Krippendorff defines content analysis as a research technique in making 
conclusions from context data (Krippendorff, 2004 ). 

 Based on the two definitions above, there are two functions of content analysis, namely: 
providing a systematic and testable description of the manifest and latent content of narrative 
discourse and producing valid conclusions about the narrative context based on descriptive 
content. The method used in this research is to study the object of research in the form of a 
literature review,  whether in the form of scientific journals, books, and articles in mass media to 
answer research problems submitted by the authors, in this case, threats and challenges of 
digitalization post -COVID-19 pandemic in Indonesia.  

 This article aims to see the concerns of the exponential increase of Internet users especially 
among netizens generation actively involved in different online communities with the condition of  
the readiness of people's knowledge to use smartphones and the Internet intelligently. There needs 
to be digital competence that is continuously encouraged in order to reduce various negative 
impacts. The authors also include the survey results of the Puska Bela Negara (National Defence 
Study Centre) UPN Jakarta in 2021 to 1200 people in Indonesia related to the Pancasila ideology 
and its implementation in society, a secondary data that is being analysed as well through 
descriptive analysis. 

 
3. Discussion  
The acceleration of digitization over the past two years has created both a threat and a 

challenge. With all the digitization and technology taking over, society has evolved quickly. It has 
affected practically every aspect of human and his environment, including daily activities like 
working education and listening to music ( Anderson, 2020;  Art,  2018; Aufderheide, 2018; 
De Abreu, 2019; Dang et al., 2020; Cavanagh, 2020; Fedorov et al., 2019; Fedorov, Levitskaya, 
2018; Livingstone, 2004; Gibson et al., 2018; Hartikainen et al., 2019; Jain et al., 2020; Kabha, 
2019; Koltay, 2011; Macgilchrist et al., 2020; Mason, Krutka, Stoddard, 2018; Potter, 2018, 2019, 
etc). Development of such kind of skills and abilities to work in different media formats, educating 
new generation to life under new circumstances where new media products will be demanded is a 
vital question of now being (Fedorov, Levitskaya, 2015; Livingstone, 2018) as well as in in a post-
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truth world ( Bulger, Davison, 2018; Hobbs, 2017; Shen et al., 2019; Yom, Zietman, 2020). With the 
aid of digitization, communication, travel, and transportati on systems are becoming more effective. 
It  is challenging to find a machine in this era of digitalization that hasn't embraced digital 
technology in some form, no matter how big or little.  

Digital technology has the advantages of being more compact, lightweight, and adaptable. 
Additionally, it implies that you can move between locations quickly and conveniently and store 
many data both locally and remotely. Information is not just information anymore; includes photos, 
video, and audio as well. Additionally,  it makes it simpler to manipulate this data. Despite all of the 
advantages of digitalization, there are obstacles and dangers for netizens in Indonesian society. 

1. Data security  
Digital technology has made it possible for people to store large amounts of data. This data 

can be anything; it can be personal information about the person or organization data. It is very 
easy to store all this information. However, there is also the possibility of that information being 
compromised, with cyber threats increasing. The National Cyber and Crypto Agency (BSSN) 
recorded that there will be around 1.6 billion cyber -attacks throughout 2021 (Mantelean, 2022). 
This breach in data security causes huge losses and can also pose a threat to countries, companies, 
or individu als. Another thing that is also dangerous is that when data falls into the wrong hands 
and is misused by crime experts or terrorists, it can be a fatal blow to the country or organization.  

2. Terrorism and Crime  
Many people on the Internet can do anythin g with the Dark web. The dark web itself is part 

of the Internet and consists of hidden sites that cannot be found through conventional web 
browsers. To visit the dark web, you have to rely on browsers and search engines that are 
specifically designed to find these hidden sites (Andryanto, 2022 ). From the online sale of illegal 
drugs to extortion, the dark web is a haven for criminals and illegal activity. Terrorists use the 
Internet to create and promote groups, while criminals use the Internet to seek mat erial gains such 
as extortion, political interests, etc. In addition, their identities can be hidden on the dark web, 
making it difficult to track down the individuals and organizations who might do so.  

3. Privacy Concerns  
Everyone now has a smartphone. Indonesia's percentage of smartphone ownership even 

reaches 133.3 % of the total population (Kemp, 2020). Netizens in Indonesia have two or more 
smartphones. It's very easy for anyone to take pictures and videos about anything and post them 
on social media. Therefore, people face the risk of their data being stolen or even sold. Therefore, 
controlling personal information is now difficult and sometimes impossible. This is a rising issue in 
the list of negative effects of digitization.  

4. Social Disconnection or Anti -Social  
Instead of spending time in the real world, now feel an increasing need to spend time 

virtually, especially during a pandemic ( Shah et al., 2020). Social media has curbed people's 
expectations, and the ordinary has become unusual again. Comparison with one's life has boomed, 
and people are trying to adapt to a lifestyle that may not suit them. This has all led to social 
severance. It also causes many psychological disorders among netizens. Several studies have 
shown that the lack of socializing directly caused by the overload of social media use improves 
mental health in humans, such as depression and other forms.  

5. Digital data manipulation  
Data available online is now easy to edit and manipulate. One can edit photos, videos, and 

audio with smart editing tools. With this, people can easily spread fake news, and since most 
people are seen online and they seem to believe whatever the Internet gives them, news spreads 
like wildfire, which most of the time is not even true ( Dang et al., 2020). Fake news is usually a 
chain message that usually ends with an order to spread, forward, or share and always asks 
netizens to make it viral. Fake news content often makes readers feel emotional, angry, hateful, 
or hurt ( Wanger et al., 2002).  

In the 2021 research, for example, we found that, on average, Indonesians received one fake 
news a week as much as 41 %, one fake news in one month as much as 29 %, one news in one day 
as much as 21 %, and more than one fake news in one month. Day by 9 % (Muqsith, Pratomo, 
2021: 1391-1406).  

6. Copyright and Plagiarism  
It is very easy to copy other people's content or ideas by digitizing through the media. 

Another related problem is that copyright protection laws are increasingly difficult to enforce 
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(Rode et al., 2019). Because pupils can readily duplicate their assignments from the Internet 
without learning anything , this behaviour keeps spreading among students, and even teachers. 
People now feel a greater desire to spend time online than they do in the real world. Social media 
have significantly reduced peopleôs expectations, and the commonplace has once again become 
remarkable. 

Besides, the Internet and digital technology can be used in many bad ways; one of them is 
hiding identity. People use the dark web and many such facilities to hide their identity and use the 
Internet to trap others or post illegal content, stalking their ex -girlfriends to an annoying degree 
(Jain et al., 2020). People use this false identity to stalk, bully, or threaten others or their enemies.  

Netizens, especially after the COVID-19 pandemic limitations were lifted, do not live their 
lives directly. Be it a concert or any other performance, very few people experience it first-hand by 
actually going there. Others only watch the shows recorded on their phones or videos, or with the 
latest features, netizens live to stream the event, and other people can watch it while sitting at 
home. Instead of spending time in the real world, people now feel an increasing need to spend time 
virtually ( Yom, Zietman, 2020 ). Social media has curbed people's expectations, and the ordinary 
has become unusual again.  

Netizens are the most gadget addicted, they use their gadgets for everything as well as 
education activity information . Whether it has to store edu cational knowledge, contacts, photos, 
or other personal information. Everything is stored on their phone or computer. Therefore, if they 
lose their phone or the computer breaks, they are in trouble. This proves excessive dependence on 
gadgets (Khaliq et al., 2021). Adults also find it easier to use GPS, even the most basic things, like 
finding their way on the streets, instead of interacting with locals and asking them questions. 
Laziness is also a challenge and threat to over-dependence on gadgets.  

It is common knowledge that pornographic content is one more threat to netizens generation. 
Even though the government has blocked actions, pornographic content is still lurking on the 
Internet. Many applications support open, pornographic content. In addition t o relying on the 
government, there must be education and an intention from oneself to stay away from things that 
smell like pornography so as not to damage yourself and others. The Ministry of Communication 
and Information (Kemenkominfo) received 244,738 c omplaints of pornographic content in 2019 
(Andraningtyas, 2020 ).  

The latest report on the Digital Civility Index  (DCI), having measured Internet users' level of 
digital courtesy when communicating in cyberspace founded that exposure levels to 21 online risks 
differed in four categories: behavioural, sexual, reputational, and personal or disruptive ( Oktari, 
2021). As to increased excessive curiosity and hate comments, a report entitled Digital Civility Index 
(DCI) proved Indonesian netizens rank the lowest in Southeast Asia and the most disrespectful.  

 
4. Results  
If we look at the statistics, Indonesia will be the fourth largest Internet user globally in 2020, 

with more than 202 million users. It is only behind China with 904 million, India with 718 million  
and the United States with 324 million ( Kemp, 2020). A country with 73.7 % of its citizens who 
surf digitally needs to pay attention to the level of ability to criticize media and data. The article on 
threats and challenges above shows significant vulnerabilities of Indonesian netizens in accessing, 
searching, filtering, and utilizing educational data and information received and distributed from 
and to various existing digital platforms. It is not enough for netizens as the most vulnerable part 
of the society who can physically be located in one country while connected most of the world to 
only be able operating information technology and technology (ICT) devices. They must be able to 
optimize their use for the greatest educational benefit of themselves.  

A large number of active ICT users are associated with a low digital civilization index, hoaxes, 
fraud, digital intimidation, and others. It can easily breed in Indonesia without further 
intervention. The main issue here is digital literacy, where government policies can be resolved. 
Most Internet users with low digital literacy pose a significant risk f rom a security perspective. 
The netizens are vulnerable to false and fraudulent reports that can significantly affect Indonesia, 
especially because of their poor understanding of personal data protection, and can make 
malicious statements through fake news.  

In educational process netizens must own digital literacy as a peripheral for adaptation. This 
ability is a bridge for Indonesian citizens to defend the country non -militarily. German term 
Bildung is used by scholars Sßby (Sßby, 2003) to denote the holistic development of the individual. 
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The Bildung process affects all aspect of a person's thinking and behaviour throughout their 
lifetime and shapes their understanding, interpretation, beli efs, attitudes, and actions. 
It  symbolizes how people become both distinctive individuals and part of a society. It makes logical 
to emphasize literacy as a tool for meaningful participation in society. Communication with and 
interaction with those around us is becoming more and more crucial as our population expands 
and technology removes more and more barriers between us. 

 Digital literacy capabilities aim to improve the quality of the Indonesian people by making a 
positi ve contribution to their country. Scholars A. Martin, J. Grudziecki ( Martin, Grudziecki, 2006 ) 
emphasize that digital skills are not enough with a standard education diploma but must be 
mapped to individual situations through self -development (Figure 2). They then classified digital 
skills into three competencies: digital competence, digital use, and digital transformation. This 
level reflects the need for everyone to have general digital skills and, beyond that, personal digital 
use for professional and other specific purposes. It also leads to innovation and enables creativity 
through the digital transformation of processes and activities at the i ndividual and social levels. 
In  line with that, as Indonesian netizens, attitudes and behaviour are required to  follow the values 
of the Pancasila ideology.  

 

 
 
Fig . 2.  Level of Digital Literacy Competence by A. Martin, J. Grudziecki  (Martin, Grudziecki, 2006 ) 
 

Pancasila is the official foundational philosophical theory of Indonesia. The name is made 
from two word s originally derived from Sanskrit: "pa¶ca" ("five") and "Ŝƛla" ("principles"). It is 
composed of five principles like Belief in One God, just and civilized humanity and unity of 
Indonesian community based on democracy guided by the inner wisdom in the unanimity arising 
out of deliberations among representatives, and social justice for all of the people of Indonesia 
(Dewantara et al., 2019). The survey results of the UPN Jakarta 2021 State Defence Study team 
show that almost 90 % of Indonesians consider Pancasila still worthy of being the state ideology. 
The level of implementation is still unsatisfactory in the community; in the survey, there are still 
around 15 % who think that implementation is not good and not good. Some of the reasons are the 
increasing spread of hoaxes, hate speech, and doxing on social media.  

Pancasila norms must be internalized and externalized in every activity, including use of ICT 
tools for simply searching educational information, tweeting, memeing, gamming, etc. Become a 
digital  transformation netizen to introduce their nation to art, technology, and culture through 
various innovations and creativity on social media. The efforts of netizens in realizing attitudes and 
behaviour will make the soul, obligations, and honour as citizens transformed into 'Efforts to 
Defend the State'. Defending the state is a manifesto of the awareness of Indonesia's entire nation 
and citizens through their soul, obligations, and honour to face all kinds of Threats, Disturbances, 
Obstacles, and Challenges.  

State defence comes from the explanation of Law No. 3 of 2002 concerning National Defence 
and Law 23 of 2019 concerning the management of national resources for Defence. 
The explanation is a determination, attitude, and behaviour as well as the actions of citizens, both 
individually and collectively, in maintaining state sovereignty, territorial integrity, and the safety of 
the nation and state, which is imbued with love for the Unitary State of the Republic of Indonesia 
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based on Pancasila and the 1945 Constitution in ensuring the survival of the Indonesian people and 
country from various threats ( Reza, 2017).  

There are five values in defending the country, which is written first, having the initial ability 
to defend the country; second, awareness of the nation and state; third, willing to sacrifice for the 
Nation and State; fourth, believe in Pancasila as the state ideology, and fifth, love the homeland. 
When all of this becomes a single unit, the citizen becomes the Defender of the State. State 
defenders are people who have attitudes and behaviour in the life of the nation and state who 
animate their love for the Republic of Indonesia, which is based on the 1945 Constitution, becomes 
a basic obligation, has honour as a citizen who is fully aware of the responsibility and is willing to 
sacrifice to serve the nation and state.  

Three digital competencies put forward by A. Martin and J. Grudziecki ( Martin, Grudziecki, 
2006) are also in the focus of our research:  

First , it can be an indicator of how citizens have Digital Competence. Do you already have 
basic skills or key competencies such as skills to understand basic visual displays, concepts, 
approaches, and attitudes that are more critical, evaluative, and conceptual so that they have the 
attitude and awareness of using media? It is more suitable to use the phrase "key competency" 
as an analogue for what are commonly referred to as "survival" or "survival abilitiesò, including 
fundamental literacy and numeracy. Competence is a term that describes a mix of abilities, talents, 
attitudes, and knowledge, as well as a willingness to learn. In Indonesia, it can be noted that this 
competency is used in accordance with Pancasila rules, depending on whether or not one holds 
that view. 

Second, Digital usage has a central and crucial level in mediated communication. Digital use is 
fully embedded in the activities of a professional community, discipline, or domain. They join what 
Wenger refers to as a "community of practice," which is a group of people who have similar interests 
in a subject and who interact frequently to further their understanding of it. Digital use in this 
context refers to the intelligent application of digital competencies in real -world contexts. It entails 
utilizing digital tools to look for, gat her, and process information before creating a thing or finding a 
solution to a task or issue. Just this outcome will spur additional activity in the context of life.  

Third , Digital Transformation  is achieved when users of mediation tools can develop into 
innovation and creativity and ultimately stimulate significant changes in the professional or 
knowledge domain to have a positive impact on society and the country. 

Efforts to defend the country in this era of fast connections must be balanced with these three 
levels of competition. Although Indonesia already has a 9-year compulsory education program for 
its citizens, digital literacy skills are different and separate things. Formal education does not 
guarantee that people will be able to digital competence, digital usage, and digital transformation. 
A survey from the Ministry of Education and Culture (Kemdikbud) Indonesia in 2015, for example, 
said that many academics at the professor or doctoral level or academic circles still believe in hoax 
news (Wanger et al., 2002). Digital literacy education must be included in the curriculum from 
early childhood to higher education, including character -building training and state defence 
training to defend the country against future threats and challenges.  

 
5. Conclu sion  
Internet user penetration in Indonesia has increased sharply after the COVID -19 pandemic, 

especially in residential areas. Since this catastrophic hit, the government's policy of implementing 
social restrictions has forced the public to face various new patterns of activity. As a result, work, 
study, and even shopping activities utilize digital technology from home. An increasing number of 
netizens is faced with more real threats and challenges as mediated communication through the 
media increases. Data security threats, terrorism, cybercrime, privacy concerns, fake news, anti-
social, data manipulation, copyright, and plagiarism issues, are serious matters for homo sapiens 
retrogradation.  

The key to survival is to provide education in literacy to the community using mediated 
communication to have comprehensive competence in new media technology. Starting from the 
interphase, its use can reach a critical, professional level and become a new innovator who can 
contribute to society and the country. This effort must be planted and fertilized as an awareness 
attempt to have digital literacy skills according to the norms and rules that apply in the community 
to reduce the destructive impact of technology.  
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Abstract  
The authors of sociological articles in Cinema Art  journal  have managed to identify the main 

trends characteristic of the 21st century through a thorough analysis of the film process: 
- the system of state support for film production in Russia began to have a negative impact on 

the situation with film distribution: the Ministr y of Culture's financing of only the end result  ï film 
production  ï was reduced to a control and regulatory process, to the implementation of an 
economic function in the interests of a narrow circle of film producers, who make money from 
(almost) gratuit ous state financial support in the film production process; producers do not care at 
all about the artistic quality or the distribution fate of the films ; 

- the Russian media's reliance on sensationalism, scandals, crime, vulgarity, etc. (in the 
pursuit of  audience ratings) is palpable; 

- a content analysis of stories from highly -rated media formats allows us to identify the 
following system of content attitudes for the perception of media texts: the danger and 
aggressiveness of the surrounding world; the need to live for today; the sphere of a person's private 
life becomes a material that can arouse enormous interest in the mass audience, etc; 

- at the same time, the demand of a significant part of the mass audience for the producers of 
media texts is different: show us society in such a way that we would like to live in it; 

- Russia (almost) does not have an artistically trained audience, so entertainment media texts 
predominate;  

- the media not only inform, educate, and entertain; the media are a powerful  tool for shaping 
millions of people's tastes, social samples, patterns, feelings, attitudes, ideology, and so on, and 
ultimately, national consciousness; 

- the majority of Russian television viewers today make up approximately two-thirds of the 
urban population and unite older, less educated groups (this is the most numerous and permanent 
audience, dependent on television in terms of information, values, ideology) and relatively younger 
contingents, peripheral in the volume and nature of resources, in the type of orientations. They are 
characterized by a relatively low level of education, a small amount of their own financial resources, 
because of the dependence on more accessible and cheaper television;  

- against this background there is an increase in the volume and projects of television series 
production, including Russian online platforms; this production is largely subject to the following 
stereotypes: characters' feelings are presented in close-up, without half -tones; key scenes contain 
suspense; the intrigue is tense and based on fairy-folklore stories; socio-cultural and historical, 
patriotic significance of the theme;  
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- Russian viewers' trust in these kinds of media texts is caused by their desire to return: from 
the disunity of recent years to unity, to the values of kindness and mutual assistance; from 
individual success to that "common" that continues the work of fathers and grandfathers; from the 
feeling of Russia's "second-rate" to its paramountcy, to the multiplication of its wealth;  

- against this background, the Internet has significantly transformed the media: a substantial 
segment of the youth audience has formed, which (almost) has no contact with television, but is in 
the field of social networks and other products of modern information t echnology; the most active 
representatives of this audience become the authors of media texts, many of which, being very 
successful, attract advertisers. 

K eywords : journal  Cinema Art , film studies, sociology, theoretical concepts, cinema, film, 
movie, cinematography, Russia, film art.  

 
1. Introduction  
In this article, we will focus on the analysis of the media sociology theoretical concepts in the 

Cinema Art  Journal  in XXI  century , when its chief editors were Daniil Dondurey (1947-2017) and 
Anton Dolin.  This article continues series on the theoretical concepts of the Cinema Art  journal  
(Fedorov, 2022; Fedorov, Levitskaya, 2022; Levitskaya, 2022). 

Sociologist D. Dondurey (1947ī2017) became the editor-in-chief of the Cinema Art  journal  in 
the second half of 1993, and with his arrival the number of articles on the topic of 
film/telesociology increased significantly. However, the peak of media sociological materials in the 
journal  came in the first two decades of the 21st century. 

At the same time, D. Dondurey himself was the author of many media sociological articles. 
 
2. Materials  and  methods  
The methodology of the research consists of the key philosophical provisions on the 

connection, interdependence and integrity of the phenomena of reality, the unity of the historical 
and social in knowledge; scientific, cinematological, sociocultural, cultural, hermeneutic, semiotic 
approaches, proposed in the works of leading scientists (Ari starco, 1951; Aronson, 2003; 2007; 
Bakhtin, 1996; Bazin, 1971; Bibler, 1990; Casetti, 1999; Eco, 1975; 1976; Gledhill, Williams, 2000; 
Hess, 1997; Hill, Gibson, 1998; Khrenov, 2006; 2011; Kuleshov, 1987; Lotman, 1973; 1992; 1994; 
Mast, Cohen, 1985; Metz, 1974; Razlogov, 1984; Stam, 2000; Villarejo, 2007 and others). 

The project is based on the research content approach (identifying the content of the process 
under study taking into account the totality of its elements, the interaction between them, their na ture, 
appeal to the facts, analysis and synthesis of theoretical conclusions, etc.), on the historical approach ï 
consideration of the specific and historical development of the declared topic of the project. 

Research methods: complex content analysis, comparative interdisciplinary analysis ; 
theoretical research methods: classification, comparison, analogy, induction and deduction, 
abstraction and concretization, theoretical analysis and synthesis, generalization; empirical 
research methods: collection of information related to the project topic, comparative -historical and 
hermeneutical methods. 

 
3. Discussion and r esults  
Problems of film production and distribution  
In 2001, D. Dondurey noted that the economic crisis of August 1998 had a positive impact on 

the development of Russian film distribution. Over the past two years, about eighty modern 
refurbished halls have been opened, which give seven to eight times more money than the 
remaining fifteen hundred... The most acute problem lies elsewhere. In Russia, for several years 
now, films have been made exclusively for television, and not for cinemas. They are absolutely 
uncompetitive in comparison with high -quality and now affordable foreign products. Our films are 
depressing. Nostalgic. Regretting the irrevocably gone times. Filmed in the style of the 1970s and 
1980s, they are designed for older generations, the declassed intelligentsia, those who have not 
managed to fit into the new context of Russian life. But all these people do not want to go to 
modern cinemas and do not have the financial means to do so (Dondurey, 2001: 20-21). 

However, D. Dondurey continued, ñat the same time, new viewers ï those who buy up 
expensive tickets to Dolby cinemas ï are not offered domestic films that they could label as their 
own, with whose characters they could be identified, that is, films, corresponding to the image of 
the country, which every ten minutes is broadcast from the TV screen with the help of advertising. 
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It so happened that filmmakers who make clips talk about one Russia, and filmmakers who make 
feature films talk about a fundamentally different one... The old production ideas, according to 
which the main funds in the cinema are returned from the former Soviet people ï the "new poor", 
will have to be left in the past. Young wealthy people do not remember the former stars, they do not 
recognize famous folk artists. At the same time, for the first time in ten years, young people are 
ready to actively go to cinemas and, unlike the ñnew poorò, pay for new Russian cinema. The drama 
lies precisely in the fact that we do not produce films for this social categoryò (Dondurey, 2001: 22). 

Ten years later, D. Dondurey listed the positive changes that have taken place in Russian film 
distribution and in cinema in general:  there was a significant increase in the total box office of 
cinemas; every year, six or seven commercial films began to appear, which gave three-quarters of 
the fees from theatrical showing of Russian films; Every year six or seven notable author's (non-
commercial) films are released, which are included in the programs of international film festivals.  

However, with all that, Russian producers (with the help of state financial support) have 
learned to earn money in the process of production and, in general, do without theatrical 
distribution, which allows them to shoot a large number of ñfilms without spectatorsò (Dondurey, 
2011). Thus, D. Dondurey reasonably believed that Russian movies is completely cut off, practically 
unrelated to consumption ( Dondurey, 2011: 7). 

Regularly monitoring the situation in film distribution and beyond, D. Dondurey wrote in 
2013 that since 2004 the number of screens in Russia has increased by 3.6 times and amounted to 
more than three thousand in 2012, and in terms of commercial fees, the country came fourth in 
Europe. At the same time, occupying three hours and forty minutes out of five evening hours of 
prime time, Russian serials have long ousted from it not only modern domestic cinema and adored 
(not only by the authorities) Soviet,  not only European and Latin American serials, they swung at 
the ñholy of holies" and Hollywood films are about to be pushed out of the significant air!   
(Dondurey, 2013: 6-9). 

At the same time, O. Berezin, an expert in the field of film distribution, note d that, despite the 
increase in the number of cinemas, in 2014-2015 there was a stagnation in film attendance at 96 % 
of already digital commercial cinemas (Berezin, 2015: 110-111). 

In 2016, O. Berezin, based on the analysis of statistical data, argued thatthe system of state 
support for film production in Russia has become toxic for the industry in recent years: financing 
only the final result  ï film production  ï practically paralyzed her improvement as a whole. There is 
no real development of either science, or education, or specialized media, or systemic institutions 
of the industry  ï high-quality, non -advertising film criticism, multidisciplinary analytics, 
sociological research, etc. The current model of film production support does not stimulate the 
development of national infrastructure ( Berezin, 2016: 24). 

O. Berezin continued to criticize the shortcomings of the functioning of Russian film 
production and film distribution in 2018, drawing the attention of the readers of the journal  that  
the activity of the Ministry of Culture is reduced in the film industry only to a control, supervisory 
and regulatory process, to the implementation of an economic function in the interests of a narrow 
circle of film producers, which ensures the conversion of gratuitou s state financial support for film 
production into the income of state producers and leads to the sterilization of the theatrical 
distribution market against the backdrop of the development of other methods consumption of 
films ( Berezin, 2018: 41). 

At the same time, O. Berezin also notedthe explosive growth in the volumes and projects of 
domestic film production of domestic online platforms, which will not only increase the 
competition of traditional or, as we sometimes say, offline cinemas, for the viewer, but will also 
draw on a significant part of the industryôs creative potential, thereby depriving cinemas and such a 
small number of high -quality, meaningful films made specifically for cinemas ( Berezin, 2019: 31). 

In 2020, O. Berezin wrote that the situat ion with combining the economic and social crisis 
with the impact of the pandemic and quarantines, has had a detrimental effect on the functioning 
of cinemas, especially since Russian films, as a rule, cannot attract the attention of a mass audience 
(Berezin, 2020: 232-242). 

As subsequent events showed, O. Berezin was not mistaken in his pessimistic forecasts: after 
the key Hollywood companies in the spring of 2022 "sanctions" left the Russian film distribution, 
film screening fees actually collapsed, completely refuting the false assurances of Russian 
producers and directors that that the massive success of their films in cinema halls is hindered only 
by the competition of American blockbusters.  
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TV problems 
In 2014, political scientist and journalist V. Tret yakov attempted to give an up-to-date 

definition of "television" on the pages of Cinema Art  journal : television is an original and unique 
sociopolitical and cultural phenomenon (phenomenon, institution), (1) which has the properties of 
mass information (me dia, media), (2) but even more so the properties of mass culture, (3) which 
performs functions of social management and, in this sense, competes with other traditional 
management mechanisms, as well as (4) the function of the new postmodern construction of 
human civilization, at least as a culture based on (5) maximum visualization and virtualization of 
both (6) real events and facts, and (7) speculatively created or involuntarily arising TV images ï 
phantoms, simulacres, chimeras and myths, (8) which has all properties of neopagan cult... Thus, 
the content received by the audience ï the sum of meanings, images and connections between 
those and others, as well as the forms of their representation ï differs from real life exactly as much 
as the television virtual outside of natural human errors, illusions and fantasies is filled (with 
displacement of the corresponding reality or even in the neighborhood with it) with television 
mythology ï the sum of television images (Tretyakov, 2014: 126-128). 

It is curious that many theoretical articles on the sociology of television published in the 
Cinema Art  journal  in the 21st century largely confirm the correctness of this definition.  

Political scientist A. Khramchikhin wrote that if everything was good on Soviet televi sion, 
then everything became bad on Russian TV in the 1990s: the slogan ñgood news is not newsò 
became the motto of Russian information and analytical broadcasting. History knows no analogues 
of such a total information war waged by television against the processes of renewal of the life of its 
people. The creation by the Russian media of an atmosphere of national catastrophe and a feeling 
of complete hopelessness caused colossal moral and material damage to society. The export of 
capital, brain drain, fall ing birth rates, drug addiction and alcoholism are generated not only by the 
real difficulties of the transition period and various objective factors, but also by the doomsday 
situation created by television and newspapers. Russian power from top to bottom was hopelessly 
discredited in the eyes of the population, and to the greatest extent ï precisely those of its 
representatives who have done the most for the country. Our media managed to form not only the 
image of an illegal and inferior government (the f irst in national hist ory elected by the people), 
but also of Russia itself. Through the efforts of journalists and political technologists, a stereotype 
(largely false) was imposed on society that any candidate can be elected in any election, and 
nothing depends on the voter. Both ñdemocratsò and ñpatriotsò explained to the population that all 
the current rich are thieves, and all honest people are beggars, that 80-90 % of our population lives 
in complete poverty, and 10 % ñbaths in luxuryò (Khramchikhin, 2 003: 18).  

A. Khramchikhin also noted another Russian media trend of the 1990s: custom-made 
materials of a political and economic nature have become so widespread and common place that a 
significant part of readers and viewers are still confident that obje ctive information and analytical 
materials in the Russian media absolutely not. Almost all articles and broadcasts have been 
commissioned by someone. In addition to self-discredit, this has become one of the factors in the 
loss of newly acquired freedom by journalists. One part of the media became dependent on the 
authorities, not only on the federal, but also on regional and local ones, the other ï on various 
financial and industrial groups, on individual large entrepreneurs. They, in turn, began to use 
controlled publications and channels for their own political purposes. The information wars of the 
second half of the 1990s inflicted colossal moral and economic damage on the country. Thus, the free 
media themselves did their best to reduce the degree of freedom (Khramchikhin, 2003: 19 ). 

In his 2006 article, D. Yuryev reminded the journal 's readers that the "disarmament" of 
Russian media oligarchs at the turn of the 21st century was not a way to fight democracy, but a 
matter of society's self-preservation, a matter of overcoming a crisis that threatens unpredictable 
and unlimited in its consequences media shocks, fraught with social ï political collapse. 
The disastrous nature of mediacracy was then felt not only in the elites, but also in society ï that is 
why neither "Gusinskyôs NTV" nor "Berezovskyôs TV-6" aroused real sympathy and support outside 
the so-called "liberal shiz" ( Yuriev, 2006: 81). 

As a result, as D. Yuriev emphasized, the part of information planning, which is associated 
with the political com ponent of broadcasting, turned out to be directly and harshly opposed to the 
information work of the media community, which is turning into an increasingly consolidated anti -
government propaganda before our eyes. At the same time, the politicized part of the audience was 
divided into a liberal minority, which actually ignores the position and assessments of the "state" 
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TV channels, and a politicized "loyalist" minority, which seriously, meaningfully perceives TV 
campaigns about spy rocks. There is every reason to believe that, according to the most daring and 
inflated estimates, all of them together ï both Fronders and loyalists ï are no more than 10 percent 
of the audienceé The current ideologists of the ñtelevideocracyò naturally defend their economic 
freedom, and, instead of creating a system with normal feedback, they simply broke it, this 
connection. And "economic freedom" is perceived as a sanction for the same moral irresponsibility. 
Only now we are talking not about the information and political spher e, but about the cultural, 
entertainment, emotional, psychological, and ultimately moral. According to the principle of 
economy of thinking and creative efforts, the maximum increase in the rating comes from the most 
rude, primitive baits ( Yuriev, 2006: 81-83). 

However, for all that, D. Yuryev argued, both state censorship and unscrupulous information 
wars of the oligarchs are not as terrible and dangerous as the transition of the process of formatting 
reality through television to chaos, to the arbitrarine ss of the most vile and miserable in the 
collective consciousness of the masses. Chaos is devoid of goal-setting, and in this sense it seems 
less dangerous than the malevolent oligarchs, but it is able to deprive everyone else of the goal-
setting ability ï from  from the first to the one hundred and forty millionth. And then all the 
achievements of the fighters against mediacracy will be meaningless, and the bottomless funnel 
will drag the country into the void, into the futurelessness, into the irreparable  "never" (Yuriev, 
2006: 85 ). 

Sociologist A. Oslon reminded readers that the psychology of the masses has been well 
known for more than a hundred years, and the media, driven by the idea of rating, have 
significantly improved it. Sensation, scandal, mystery , exposure, anecdote, trick, fight, war, crime, 
vulgarity, obscenity : these are a small fraction of what has long been used as a means of 
entertaining the crowd. They have existed and will always exist, because every person at some point 
in his life feels the need to rest, get distracted, relax, compensate for something. There is nothing 
shameful in this ( Oslon, 2003: 10). Many of the components listed above form the basis of daily TV 
news broadcasts, the basic characteristics of which are not ñobjectivity and impartialityò, 
but relevance, ñurgencyò, sensationalism, ñexclusivityò, ñrevealingò, anxiety, the illusion of 
uniqueness and objectivity (Oslon, 2003: 27-29). 

Thus, according to A. Oslon, news construct factoids ï facts that first appeared not in reali ty, 
but in the news. Factoids are present in the news as if they were part of realityé News serves 
modernity and imposes modernity through a kaleidoscope of images that turn the recipient into a 
pilgrim traveling through the relative world. In such a world , there are no stable semantic systems, 
but only temporary conventions of what to consider today as white ï black, good ï bad, good ï 
evil. Yesterday could be different, tomorrow could be different. News elevates the temporality, 
variability, conventionali ty and ephemeral nature of the world into an absoluteé News and 
advertising are varieties of the same genre of arbitrary display of the world. The difference is that 
advertising aims to drown out the recipient's anxiety, while the news, in fact, tries to i ncrease the 
anxiety (Oslon, 2003: 30-31). 

Continuing the conversation about the news phenomenon, producer and film critic                        
A. Prokhorov (1948ī2020) wrote that under the guise of news, TV broadcasts another product ï 
a news show that is not necessary or useful to a person, but interesting to him as a vieweré This is 
how modern television creates the phenomenon of news totalitarianism ï the total imposition on 
the viewer of a news view of the world as a news stream (Prokhorov, 2004: 14). 

Sociologist G. Lyubarsky believed that the media is primarily interested in strengthening the 
transmitted impact, and not its content, consequences, role. They become a kind of catalyst that 
accelerates the most diverse processes in society to a critical limité As a result, instead of trust, 
which is so necessary in the modern world as the basis of social interactions, the mass media create a 
specific intellectual product that allows people to live in this thinned social fabric without noticing the 
opening holes. The media, with considerable skill, draw an illusion against the background of an 
illusion, so that anyone can see the illusory nature of the news picture, and it becomes extremely 
difficult to discern the illusory nature of the background ( Lyubarsky, 2003: 22, 26). 

Film expert V. Fomin in his theoretical articles analyzed the folklore components of television 
programs, recalling that folklore aesthetics avoids direct everyday plausibility, straightforward 
copying of reality. Any situation in life, a completely ordinary collision, a human figure, as soon as 
they fell into the orbit of the folklore muse, unrecognizably color, escalate and transform into 
something sometimes almost unrecognizable. The main trump card of folk aesthetics is the 
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unconditio nal victory of good, the indispensable triumph of the bright beginning, the restoration of 
the broken harmony of life. Folk artistic culture did not avoid the sad, sometimes terrible realities 
of reality. But the elements of the sad, terrible, tragic had to be tamed and overcome by all means 
(Fomin, 2001: 95). 

In particular, V. Fomin believed that in Russia the folklorization of television affects not only 
the television programs that make up the grid of the main channels, but also Russian television 
series. If you scratch at least a little bit the ñcopsò and ñnational security agentsò that still continue 
to breed on all TV channels, then it will not be difficult at all to find painfully familiar folklore fools 
from folk tales... Folklorization of television  affects its purely linguistic sphere. Television texts are 
simply overwhelmed by the element of language "colloquialism", jargon of all stripes, including 
thieves Fenya. Folklorization of television is carried out not out of love, but more than selfish 
calculation. The limit of all dreams is to please his majesty rating. For  the sake of increasing it, 
you can definitely go to any lengths. Up to the point of descending to folklore culture, which always 
knew how to respond to mass taste. But it is precisely to descend, to descend ï because the folklore 
culture is most likely presented to the current television "populists" as the realm of the primitive, 
something so absolutely consummate, impenetrably oaky simplified. Apparently, the ideas about the 
mass audience's taste are just as "democratic" ï the simpler, more vulgar, and vulgar the recipe for 
telepoil is, the faster and louder the success. And the horror is that folklore is chosen as a guide to this 
goal, perceived as the highest expression of simplification and artistic debility ( Fomin, 2001: 98-99).  

Sociologist V. Zvereva insisted that the news on Russian television of the 21st century is built 
on the principles and structure of the series: they should be expressed in a special language. They 
need to be interesting, dynamic, limited in duration, simple in form. They need to be addressed to 
different viewers and offer everyone something different. And so that at the same time they could 
be perceived in the background, they gave a person the opportunity not to strain at the TV screené 
In a news series, there is a constant circle of heroes (government officials, media stars) and a set of 
interchangeable characters for one episode. It contains frequently reproduced types of events 
(ñofficial summit meetingò, ñclashes between the belligerentsò, ñreport of the minister to the 
presidentò, ñcatastropheò, ñcultural eventò, etc.), which require viewers to reproduce the same 
feelings. The information series is designed for the viewer's knowledge of the rules of the game, 
the possible development of a certain type of plot. A person, turning on an information program,                   
as a rule, acquires a guarantee of the permanence of the world, the continuity of yesterday and 
today. Compared to a regular series, the viewer receives the same confirmation of the orderliness, 
regularity and therapeutic triviality of life, but produced here at a higher level, since the creators do 
not proceed from fiction, but from ñrealityò. Each issue-series tells stories related to such genres as 
detective, action, crime drama, melodrama or comedy, with their clich®s, types, images, ways of 
organizing the narrative and typical assessments (Zvereva, 2008: 148-149).  

V. Zvereva rightly noted that as in a work of mass culture, the text of the programs clearly 
defines the roles of heroes and villains, ñgoodò and ñbadò guys; stories are often accompanied by 
morality, confirming the truth of the "triumph of good" or "restoration of justice." But at the same 
time, actual ideologies are reproduced in stable formulas: ideological messages are presented as 
something natural due to being placed in a form that is taken for granted for the consumer of mass 
culture ( Zvereva, 2008: 150). 

Referring to one of the "hottest" topics on Russian television ï crime ï S. Grushevsky said 
that by 2016, the dominance of Russian crime series, which occupy 14 percent of all television time, 
has become particularly clear. Newscasts (11 percent of TV airtime), talk shows about personal 
relationships (8 percent), domest ic comedy series and morning programs (7 percent each) were left 
behind (Grushevsky, 2016: 18). Thus, it turns out that going beyond the usual norms of behavior, 
which we treat with fear and try to avoid in life (how many agreed to be understood or juried before 
a murderer?), turns out to be appealing in the form of a fictional story. There is, however, another 
explanation. The viewer is assured: in the last five minutes before the credits of the series, good and 
justice will almost certainly prevail, and e vil will be punished. What cannot be said about the events 
on this side of the screen (Grushevsky, 2016: 20). 

Within the framework of the context described above, D. Dondurey emphasized that media 
owners and media bosses are cunning when they unanimously claim that they do not influence the 
economy, do not win elections, do not rule the country. They are only intermediaries between life... 
and life. And this despite the fact that in the last decade the great virtual revolution is coming to an 
end, as a result of which both realities ï the empirical one, in which we move, breathe, act, live, and 
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the television one, edited, invented and shown to us from the screen ï finally "collapsed",  
in  psychological terms, they practically combined and television is now perceived, experienced, 
predetermines our reactions as ñrealò, ñrealò (Dondurey, 2004: 18). 

In his articles, D. Dondurey did not get tired of proving that it is TV that controls the 
consciousness of almost the entire population of the country through the most important tool ï 
the formation of an ñagendaò: the choice of what is important, what is not, what we talk about, 
what we are silent about, how we evaluate (Dondurey, 2004: 20 ). 

In the course of many years of research into the theory and practice of post-Soviet television, 
D. Dondurey managed to identify the main stereotypes that largely organize the television ï and 
hence the life ï space: 1) the media and the intelligentsia as a whole must resist the authorities; 
2) despite the cult of sovereignty and patriotism that has been spreading in recent years, the vast 
majority of TV people doubt the chances of this enterprise for success, a kind of value trap is 
offered: to be proud of your country and not to believe at the same time; 3) there is no meaningful 
and clearly defined model of the future in Russia (Dondurey, 2004: 20 -21). 

D. Dondurey also drew the attention of the journal 's readers to the fact that most media 
studies when studying not only the audience of TV channels, but also various aspects of production, 
as well as the product itself (including its quality characteristics), limit their approach to practically 
one media meter ï rating indicators. Researchers are based on the belief that by the very fact of 
fixing the TV turned on, a person is always actively involved in what is happening on the screen... 
And such a ñtrifleò as an assessment of what he saw is never taken into account. So the rating, 
officially recognized as just a means of measuring the media audience, in fact, has become the main 
evaluation procedure, and as a result, the main and practically the only benchmark for the 
production of domestic television content  (Dondurey, 2007: 126). 

D. Dondurey reasonably believed that the most dangerous ï and most important ï 
consequence of the total power of this philosophy is that over the past years in our country a 
methodology has been formed for using the mechanism of the so-called ñdown selectionò in the 
programming process. Its essence is as follows. It is much easier to attract viewers by working on 
the most ancient constructions of our orientation in reality discovered long ago by psychologists ï 
sexual desires, the experience of possible violence, the expectation of death, feelings of the 
unknown, danger, inevitability, depression  (Dondurey, 2007: 126-127). This is why Russian 
television shows with humanistic values are much less than those that focus on showing various 
types of violence, scandalous stories and sensational details of the private life of celebrities. 

According to D. Dondurey, the content analysis of the plots of high-rated TV formats makes it 
possible to isolate the following system of meaningful attitudes broadcast by federal TV channels 
on the perception of a TV product: 

1. The world around you is very dangerous, aggressive, unpredictable. Man is totally 
surrounded by hostile space. 

2. You are potentially subject to always unexpected blows of fate, which, of course, you do 
not deserve at all. 

3. In fact, throughout your life ï from childhood to death, with any care of parents, f riends 
and the state ï you in this world are not insured or protected from anything harmful, bad or 
offensive. 

4. Always unfair, in most cases unconditional, insidious or unforeseen circumstances can 
take everything from you: health, livelihood, relatives,  personal dignity, hope. 

5. You, the viewer, often forget that there are a lot of different kinds of villains around you, 
unpleasant events, inexplicable manifestations of human ignobleness ï betrayals, terrible thoughts 
and deeds, baseness, cynicism. We will cure you of your vulnerable romantic beauty.  

6. All people, including the most famous and brilliant, those with power and success ï 
rulers, stars, geniuses, heroes ï are subject to absolutely the same misfortunes as you, an ordinary 
person. They are tormented, suffering and unhappy just like you, only until we show them on the 
screen ï this is not known.  

7. Life is full of information carefully and hypocritically hidden from the public about various 
pathologies, perversions, cruel circumstances, hidden vices of very famous and ordinary people. But 
when we vividly, with all the power of dramatizations, present this ï carefully concealed ï on the 
television screen, we will help you calm down, realize that you are not alone in your misfortunes. And 
thus we will honestly prepare for possible misfortunes, for future blows of fate.  
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8. You, the viewer, have always known that the world is rather wrong, it was before you and 
will be after ï so seize the moment, live for today, think about yourself. And socially or politically, 
you will be better taken care of by others. 

9. Do not be shy to look at the immoral actions of other people, especially celebrities, and 
related situations presented on the air. We must not deny ourselves, we confess, the masochistic 
pleasure of being interested in (and even admiring) other people's misdeeds. 

10. Any sphere of private life, the most ordinary episode can become a material capable of 
arousing the enormous interest of the mass audience. You just need to be able to fish out, pull out 
of them the grain of potential attractiveness ( Dondurey, 2007: 128-129). 

D. Dondurey was convinced that the model of lowering meanings for the sake of simplifying 
their understanding, and, consequently, increasing the audience, operates in our country so 
completely, for a long time and without fail, that gradually a person begins to get used to its 
content. Doesn't respond to extreme scenes. Unconsciously, he dissolves into this deftly cut ï 
in accordance with his own archetypes ï truncated and traumati zed world. Television here 
strengthens and consolidates everything that he himself is so afraid of. Thus, it fills a person's life 
with its non -humanistic understanding. But it helps him to free himself from his deepest fears, and 
with success and composure preserves them. It forms a dangerous meaningful context, if only by 
setting completely uninspiring versions of what is happening ( Dondurey, 2007: 130). 

Based on sociological research, D. Dondurey noted that on Russian TV, six out of every ten 
characters of the series act in one way or another on the territory of crimes, and a third of the plots 
of all news releases talk about them. But for a variety of reasonsé neither the authorities nor public 
opinion object to this. They do not associate the rampant criminalization of the ether, say, with the 
scale of the export of capital abroad or with the ease of raider takeovers of companies. 
The enormous work of the media to preserve the socialist worldview among millions is usually not 
associated with their negative attitude towards employers, envy of the rich, widespread expectation 
of state support, especially with a low level of labor productivity. It is believed (by almost everyone) 
that life is something real, material, and therefore separate from the ephemeral, however 
demonized, television (Dondurei, 2013: 6). 

Turning to the topic of the media and the mass audience, D. Dondurey believed that in Russia, 
unfortunately, an artistically trained audience is not reproduced to the necessary extent. There is a 
lack of advanced viewers capable of perceiving the best, that is, complex works of world art. 
Entertainment literature and theater triumphé There is not enough intellectual atmosphere, almost 
no films and series are made where artists or scientists become heroes. The focus is mainly on TV and 
show business stars. It must be admitted that the fantastic possibilities and advantages of the great 
Russian culture in ensuring the modernization of our country, were not used in all their might. And 
they could become the most important help in building a new reality ( Dondurey, 2007: 52). 

And then D. Dondurey suggested, at first glance, quite logical, but, alas, as it turned out, 
utopian conditions for improving the situation in specific Russian realities:  

1) to change the very setting of policy in the field of culture. F rom the concept of charity, 
the grace of the state ï to move to the idea of investing in culture as an ideological and creative 
resource for development; 

2) evaluate and project the state of culture in the same way as it is done in other areas; 
3) to recode the semantic space itself from actions based on the principle ñI donôt like it, but I 

look with pleasureò to the atmosphere (and even fashion) to the intellect, when smart people 
become heroes, creativity, activity, nobility, solidarity are promoted;  

4) the aesthetic, artistic education of young people should be taken with no less responsibility 
than the creation of a favorable investment climate in Russia; 

5) focus on the educational mission of culture (Dondurey, 2007: 52-53). 
On the whole, sociologist K. Bogoslovskaya also agreed with D. Dondureyôs opinion, 

emphasizing that the highest rating is not for those formats that are attractive to viewers, but for 
those that simply provoke attention to themselvesé I t would be a mistake to think that TV only 
informs, enlightens, entertains, acquaints us with works of cinematographic and television art. 
Television creates a world beyond the limits of the personal experience of each viewer, 
demonstrates the laws of this world, normalizes the proper and the forbidden. On a national scale, 
this is the most powerful tool for shaping millions of people's taste, social patterns, patterns, 
feelings, moods, ideology, and much more. Ultimately, television is a means of forming national 
identity  (Bogoslovskaya, 2003: 17, 20-21). 


